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Unions Accept Producers' 


SOVIET AIMS AT 
WORLD FILM 
MARKET 

T HE Soviet film industry is 
now aiming at a world 
market, reports Frank Hazell, 
“ Manager ” and “ Showman ” of 
the “ Kine.,” who is just back 
from a 5,000-mile tour of Russia. 
He is the first Western film 
journalist to be allowed to visit 
studios and to attend kinemas as 
an ordinary patron. 

Subjects scheduled and in pro¬ 
duction are largely based on the 
classic literature of many nations 
and there seemed to be a trend 
towards making films simply as 
entertainment without the addi¬ 
tion of the Party line. 

The ordinary picturegoer in 
the USSR undoubtedly wants to 
see British films, he adds. 

In coming weeks, Frank Hazell 
will report in “ Kine.” on his 
visit to the huge studios in 
Moscow and the small production 
centre on the Black Sea coast, on 
film shows in sanatoriums and on 
beaches for holiday-makers. 


A BP C Entertains 
Suburban Editors 


The chairman and directors of the 
Associated British group of com¬ 
panies—Associated British Picture 
Corporation, Associated British- 
Pathe, and Associated British 
Cinemas—will be host to London 
suburban editors at the Elstree studios 
tomorrow (Friday). 

This follow-up of ABC’s Big Pic¬ 
ture Parade campaign, announced last 
week, is another public relations drive 
to meet the challenge of the com¬ 
bined TV services. 

The occasion is the corporation’s 
salute to the London suburban editors 
whose weekly newspapers perform 
valuable service to- kinemas in the 
Greater London area. The editors 
will spend the entire day at the 
studios. 

They will see a screening of “ The 
Dam Busters,” have cocktails with 
stars, producers and directors, who 
will join them for luncheon, which 
will be followed by an extensive tour 
of the studios. 


Revised Offer 

NEW SCALE RETROSPECTIVE 
TO AUGUST 1 


A REVISED wages offer made by the BFPA on Tuesday was 
accepted by the representatives of NATKE and ETU who will 
report back to their respective organisations. 

The offer affects studio workers whose present wages do not exceed 
£26 9s. 4d. a week and will operate from August 1. 

The pause in negotiations since the 


meeting on Tuesday last week was 
adjourned without any conclusions 
being reached has been punctuated by 
unofficial token strikes by members 
of the two unions at three studios: 
Shepperton, Pinewood and MGM 
Elstree. 

These strikes and bans on overtime 
imposed without the sanction of the 
two unions have been stated to be 
in protest at the delay in reaching a 
satisfactory conclusion to the wage 
talks. 

BFPA Resolution 

At an emergency meeting last 
week the BFPA executive council 
unanimously resolved:— 

“ This association protests in the 
strongest possible terms against the 
action taken during the last two 
weeks at certain film studios by mem¬ 
bers of the Electrical Trades Union 
and of the National Association of 
Theatrical and Kine Employees. 

“ It acknowledges that head¬ 
quarters’ officials of both unions have 
done their utmost to put a stop to 
token strikes and bans on overtime 
which are definite breaches of agree¬ 
ments. They have, however, been 
unable to prevent illegal action by 
their members spreading from one 
studio to another under the mistaken 
belief that such action would hasten 
a settlement of the unions’ claims. 

‘ Reprehensible 9 

“ The association considers it most 
reprehensible that union, members, 
whose leaders have acknowledged 
that the present claims have been 
considered and discussed by the 
employers’ representatives with great 
expedition, should, while negotiations 
are in active progress, behave in such 
an unhelpful manner without any 
regard to .the welfare of the 
industry.” 

After representations by Mr. Tom 
O’Brien, NATKE general secretary, 


and by union organisers, the strikes 
at Pinewood and MGM studios were 
called off. Shepperton ETU and 
NATKE men, however, decided to 
continue the token strikes except on 
Tuesday, the day of the wage talks. 

Both at Shepperton and MGM 
meetings were to be held on Wednes¬ 
day to consider the outcome of the 
negotiations. 

Both NATKE and BFPA have 
other wage claims to consider. 

The CEA is to consider the 
NATKE wage structure proposals at 
its general council meeting on Sep¬ 
tember 4. 

By that time it will have had 
replies from most of the branches 
to the circular letter proposing a 
wage zonal scheme and asking for 
counter-proposals. 

After the council meeting, Kine. 
understands, the CEA will seek a 
further meeting with NATKE. 

Producers’ Reply 

The reply of the BFPA to the 
wages claim of A.C.T was considered 
at a meeting of the union’s executive 
on Wednesday last week. The execu¬ 
tive’s views will now be put before 
the feature films committee. 

No further action is likely until 
the matter has been discussed at the 
next A.C.T general council meeting, 
to be held on September 7, a union 
spokesman told Kine. 


GEORGE HUMPHRIES 

PROFIT UP 

George Humphries and Co., Ltd., 
the processing firm, have made net 
profit £37,782 compared with £29,764. 
Dividend goes up from 25 per cent, to 
27| per cent. 


CM A BUYS 


TWO MORE 


KINEMAS 


T HE CM A has bought two more 
kinemas for its circuit, the Ritz 
and the Pieturedrome, Burton-on- 
Trent, writes a Kine. reporter. The 
new owners take over on Septem¬ 
ber 5. 

The purchase price for the two, it 
is understood, was nearly £100,000. 

The Pieturedrome is a 1,600-seater 
with a cafe attached; the Ritz a 
1,470-seater with cafe. 

The deal was negotiated for the 
vendors by Goddard and Smith. 

Negotiations have now been com¬ 
pleted by Henry James and Partners, 
of Piccadilly, for the sale of the lease¬ 
hold interest of the Empire kinema, 
Roman Road, Bethnal Green, to 
Messrs. A. and G. Ducker, who con¬ 
trol the nearby Standard, Shore¬ 
ditch. 

The Empire, which was modernised 
throughout last year, has a seating 
capacity of about 550. 

-♦- 

TV Films Will 


Be 35-mm. 


TN normal circumstances all films 
■ transmitted over commercial 
televisions will be 35-mm., trans¬ 
mitted at 25 frames a second. This 
is made clear by a schedule of film 
standards newly adopted by the Tele¬ 
vision Programme Contractors' 
Association. 

It is strongly recommended that all 
film produced for television should 
be made at 25 frames a second. 

For eommereials, 16-mm. copies 
will be used as protection prints for 
use only in emergency. For pro¬ 
grammes, 16-mm. prints will only be 
accepted when 35-mm. is not avail¬ 
able. 

All films must be non-inflammable 
and conform to British Standard 
677:1942. 

Normal photographic sound as 
specified in .the same standard is 
required. The characteristic must be 
flat within the bounds of the system 
being used, special characteristics 
adopted to compensate for theatre 
acoustics not being employed. 

Some programme contractors have 
facilities for transmitting magnetic 
tracks and it is likely that all will 
eventually have these facilities. 

The Society of Motion Picture and 
Television Engineers’ all-purpose film 
leader must be attached to the first 
frame at the head of every film, 
including advertisements. 

The action field for 35-mm. film 

Continued on page 9 
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U.S PRODUCT SHORTAGE 
MUST RE WATCHED 


V ISITING Americans bring 
disconcerting news of an 
acute product shortage in 
America. The dearth of 
product is creating a sellers* 
market and, in consequence, 
an upward swing in film 
rentals. 

All this may be attributed to the 
major producers’ decisions to 
curtail production pro¬ 
grammes in favour of better 
and more costly pictures. It 
is also due in no small 
measure to the earlier 
divorcement decrees in 
America which forced the big 
production corporations to 
give up their direct exhibiting 
affiliations. 

Rentals Complaint 

This, it is alleged by exhibitors, 
has stimulated competitive 
bidding for product, resulting 
in a steady rise in rentals. 
The producers and dis¬ 
tributors, shorn of their ex¬ 
hibiting interests, are, 
naturally, seeking the best 
markets for their wares, and, 
at the same time, have found 
that there are economic 
advantages in playing the 
films on extended runs in the 
key situations. 

The exhibitors’ grievance is 
that while the production 
organisations are reaping 
bigger grosses than ever 
from top pictures, and are 
showing a high level of profit, 
the rising rentals are eating 
into exhibitors’ profits. 

As is inevitable in a situation 
of this kind, the smaller, 
subsequent run exhibitors are 
having the most difficult time, 
and many, it is feared, are be¬ 
ing forced out of business. 

This significant problem is 
bound to have international 
repercussions. 

Certainly, the effect of the 
trend of events in America 


will be felt in this country in 
the course of time, and it is 
as well that the influential ex¬ 
hibitor organisations of both 
countries are planning a 
closer liaison, so that a joint 
study of the problem can be 
made. 

The CEA, by virtue of its 
strength, and influence with 
the distributors and produ¬ 
cers can add considerable 
weight to the case of the 
American exhibitors. 

But the seriousness of the 
problem, so far as it affects 
this country, must not be 
overstated. The pattern of 
the industry here is quite 
different from that in 
America. With domestic 
production and Continental 
resources to call upon, the 
effects of shortage of Ameri¬ 
can product will not be felt 
here so seriously as in the 
United States. 

Nevertheless, the situation must 
be closely watched. 

More serious, perhaps, for the 
British exhibitors, especially 
the small man, are the tax 
problem and the fact that the 
industry is faced with the 
competition of a second, 
alternative form of visual 
entertainment for the public. 

Quality Counts 

We believe that the exhibitor 
who can show a good film 
programme in the comfort¬ 
able, pleasant environment of 
an up-to-date kinema, backed 
by an efficient service to the 
public, has nothing to fear. 

But we also believe that the 
public, given the choice of 
two alternative forms of 
visual entertainment through 
television in the home, will 
not go out to see an in¬ 
different film programme in a 
draughty, gloomy kinema. 
Therein lies the greatest 
danger to the exhibitor. 



TALKS ON TV POLICY • AB-PATHE’S 
NEW TECHNIQUE • RNFC DINNER 


S OME exhibitors are perturbed 
about the forthcoming talks 
between the BFPA and the 
KRS on industry policy in regard 
to co-operation with the BBC and 
the commercial television pro¬ 
gramme contractors. 

Some reports and comments on 
next month’s meeting ihave given 
the exhibitors the impression that 
industry policy will be finally 
decided by the producers and 
renters at that meeting. 

The exhibitors, naturally, are of 
the opinion that they are very 
much concerned with the facilities 
and material that will be given to 
the television organisations and. 
therefore, ought to be represented 
at the talks 

T HEY need not worry unduly. 
The BFPA-KRS meeting is 
to discuss the matters that primarily 
concern the producers and renters, 
and will consider certain proposals 
that will provide a basis for dis¬ 
cussion in the forming of industry 
policy. 

As pointed out in the Kine., the 
proposals will then be considered 
by the committee of the four trade 
associations. 

Discussion with the BBC and 
commercial television interests will 
not start until the policy has been 
determined and agreed by the com¬ 
mittee, and respective associations. 

B EFORE Herman Levy, gen¬ 
eral counsel to TO A, 
returns to America the CEA plans 
to give an official lunch in London 
so that Mr. Levy can meet as many 
exhibitors as possible for an 
exchange of views. 

On Wednesday, Mr. Levy was 
guest of honour at the luncheon 
arranged by the Birmingham 
branch of the CEA, and next Wed¬ 
nesday he will be having talks with 
exhibitors in Edinburgh. 

Mr. Levy brings an astute legal 
mind to bear on the politics and 
mechanics of the distribution and 
exhibiting sides of the business, and 
is acutely conscious of the prob¬ 
lems that arise out of the definite 
product shortage in America. 

He testifies to the fact that 
although bigger and better films are 
being made, there are fewer in 
production. 

T HAT fewer films are coming 
off the production lines is 
serious enough, but the position is 
made worse by the fact that many 
of the big films are having extended 
runs. 

This, of course, means that the 
first-run houses, are getting the 
cream of the business, and the 
second-run houses, although play¬ 
ing the bigger and better product, 
are not taking any more money, 
and at the same time are faced with 
nigher rentals. 

This state of affairs is bound to 
be reflected in this country and Mr. 
Levy, from his survey of the con¬ 
ditions here, has gained the 


impression that the same situation 
is already becoming apparent. 

The shortage is going to be a 
major problem for exhibitors on 
both sides of the Atlantic, and he 
sincerely hopes that it can be 
jointly tackled by TOA and CEA. 

The advantage of closer relation¬ 
ship between the two exhibitor 
organisations was first realised, he 
said, during the controversy over 
stereophonic sound. 

FITHERE is considerable enthu- 
siasm at Associated British- 
Pathe for a new wide-screen tech¬ 
nique of production developed by 
a young American director, Glenn 
H. Alvey. So much so, that AB- 
Pathe has agreed to sponsor a pro¬ 
duction of an experimental featur- 
ette in colloboration with the 
British Film Institute. The Insti¬ 
tute has a fund for experimental 
films and is making a grant from 
this toward the cost of production. 

Briefly, the technique is based 
on an infinitely variable picture 
ratio that changes in relation to the 
dramatic content of the film, and 
to suit the composition of indivi¬ 
dual scenes and shots. 

This is by no means a new idea. 
Jt is, in fact, the theory of the 
Mobelia system developed in 
France. However, it has distinct 
practical advantages over the 
French system and earlier systems 
of a similar nature. Whereas the 
French system involves a variable 
screen masking operated by a 
special guide track, and synchron¬ 
ised with a variable focus lens, 
Alvey’s system requires no gadgets 
in the kinema and no modification 
to the projection equipment what¬ 
soever. 

FITHE infinitely variable picture 

-*■ ratio is inherent in the re¬ 
lease print and is achieved by the 
masking of the picture frame area 
to the appropriate dimensions for 
the particular shot. 

At this stage Alvey was not pre¬ 
pared to reveal the technical details 
of the system, but when I asked 
him if it involved variable masking 
in the camera and in the process¬ 
ing stage, he agreed that this was 
so. 

Alvey illustrated the technique 
with a shooting script of the film 
which is based on H. G. Wells’s 
short story, “ The Door in the 
Wall.” 

It showed that the picture ratio 
will be varied from the old stan¬ 
dard format through CinemaScope 
proportions up to the full ratio of 
VistaVision that will be used as a 
basic shooting system. Where 
necessary, the picture will take an 
upright format. 

O NE of the objections to the 
varying ratio, as seen in the 
Mobelia demonstrations, was that 
it created an optical illusion that 
gave the viewer the impression that 
the picture receded as the masking 
was closed down for close-up shots, 
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VARIETY CLUB OBJECTIVE: WELL KEPT SECRET 
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and vice versa when the masking 
was opened up for the more spec¬ 
tacular scenes. 

Aivey realised that this effect 
might be apparent, but hoped that 
his new technique, which is in¬ 
finitely more flexible than the 
Mobelia system, would not create 
this illusion. 

Howard Thomas, who will be 
producing the film, is confident that 
the new system will be an impor¬ 
tant contribution to the setting of 
a new standard in presentation 
technique. 

The system, if it is successful, 
will commend itself to exhibitors. 
As I put it to Alvey, all that is 
required is the largest possible 
screen that can be accommodated 
in the kinema . . . and the film will 
do the rest. 

1 ""~N days of peace, as in the 
tragic times of war, en¬ 
lightened governments recognise 
the value of the film in helping to 
uphold and sustain the morale of 
the people. And so, too, do the 
Service chiefs and anyone who has 
been concerned with the welfare of 
servicemen in remote stations at 
home and overseas. 

The point was emphatically 
stressed by the First Sea Lord, Earl 
Mountbatten, at the Royal Naval 
Film Corporation’s dinner to a 
representative gathering of film 
industry executives, and confirmed 
by many of the naval officers with 
whom I spoke on that memorable 
occasion. 

The film provides necessary re¬ 
laxation from the exigencies of the 
times—an antidote to everyday 
worries and problems and sheer 
boredom. No one, perhaps, ap¬ 
preciates that fact more than 
Earl Mountbatten, who from his 
earliest days in the Navy has vigor¬ 
ously campaigned to obtain an 
adequate supply of film entertain¬ 
ment for naval personnel no matter 
where they are serving. 

TJTIS enthusiasm for this cause, 
and his keen interest in the 
industry and his extensive know¬ 
ledge of the technologies of produc¬ 
tion and presentation, has won 
many hearts in the business, and 
carried them along in the cam¬ 
paign. 

At the dinner, Earl Mountbatten 
expressed the RNFC’s sincere 
appreciation of the co-operation of 
the film industry in Britain and 
America without which the success 
of the operations of the organisa¬ 
tion would not have been possible, 
and thanks to those personalities in 
the industry who give freely of their 
services in the interests of the Cor¬ 
poration. 

This was an occasion that one 
will never forget. Splendid in its 


setting, correctly formal in attire, 
it was, nevertheless, marked by a 
complete informality in the tradi¬ 
tion of naval hospitality. 

From the moment of warm wel¬ 
come by the First Sea Lord, every 
one of the high-ranking officers 
present made certain that the guests 
were not neglected for one moment. 
And at dinner it was evident that 
our immediate table companions 
were aware of our personal in¬ 

terests and activities in the business. 

T HE speeches of Admiral Sir 
Guy H. E. Russell, the 

Second Sea Lord, who proposed 
the toast of the “ KRS,” and Earl 
Mountbatten, who responded to 
the toast of the “ RNFC,” sparkled 
with the wit characteristic of the 
more light-hearted of naval signals. 

Sir David Griffiths sustained the 

mood with some amusing anec¬ 
dotes, and in serious vein pointed 
out that the industry also benefits 
from the close co-operation with 
the RNFC, and the facilities pro¬ 
vided by the Navy for film-making. 

Both Earl Mountbatten and Sam 
Eckman, who related the fascinat¬ 
ing history of the Corporation, 
referred to Sir Arthur Jarratt’s 
invaluable work on behalf of the 
Corporation. 

S OME big news can be 
expected from Variety Club, 
the band of show business people 
who work so hard and enthusiasti¬ 
cally for charitable causes. 

The policy in the past has been 
to divide the monies raised between 
various charities, but it has been 
felt for some time that Variety Club 
ought to concentrate on one single 
objective in the coming year. 

This will follow the lead set by 
the Variety Tents in America, where 
the club has established a boys’ 
ranch in Texas, a hospital, a cancer 
research clinic for children in Bos¬ 
ton—the only one of its kind in the 
world. These are laudible achieve¬ 
ments, and something on similar 
lines over here would be an 
extremely worthwhile and inspiring 
objective for members. 

T HE news was revealed by 
Jimmy Carreras, Chief 
Barker, at a luncheon to Bob 
O'Donnell, the warm-hearted Texas 
exhibitor, who has done so much 
to give the Variety Club an inter¬ 
national character, and was largely 
responsible for the formation of 
the British Tent. 

T HE other piece of news that 
emerged from the luncheon 
was that the British Tent hopes to 
stage Variety’s 1957 International 
Convention in London. The British 
delegates will stake their claim at 
next year’s convention, and Bob 


O’Donnell, who will undoubtedly 
support the claim, is confident that 
they will win the day. 

The club is already working to 
that end, A committee has been 
formed, and Tom O’Brien has 
agreed to be chairman. 

The lunch was one of those 
delightfully informal affairs with a 
touch of formality in the brief 
speeches made by Jimmy Carreras, 
C. J. Latta, and Tom O’Brien, who 
all paid deserved tributes to Bob 
O’Donnell’s indefatigable efforts on 
behalf of the club. 


D ouglas Granville was 

on the ’phone to give me 
news received in a cable from New 
York that Universal-International’s 
latest CinemaScope production in 
Technicolor is breaking records in 
every situation where it has been 
shown in America, despite the heat¬ 
wave. 

The film is “ To Hell and Back,” 
based on the true story of Audie 
Murphy, America’s most decorated 
hero of the last war. Judging by 
the phenomenal results of the early 
showings U-I confidently expects 
this picture to come up as the top 
grosser of the year in America. 
This will probably be the case, for 
everyone will wish to applaud a 
national hero. 

A copy has arrived in this coun¬ 
try, but the showing has not yet 
been fixed. It will, of course, be 
released through JARFID. 

Incidentally, Douglas tells me that 
Nate Blumberg, the U-I chief and 
his wife are celebrating their wed¬ 
ding anniversary in Las Vegas. 
Here’s wishing them well. 

C YRIL EDGAR, of Walt 
Disney Film Distributors, is 
looking forward to a box-office hat- 
trick. 

Both “ The Vanishing Prairie ” 
and “ 20,000 Leagues Under the 
Sea ” have done exceptional busi¬ 
ness on release. Advance reports 
indicate that the latest Disney pro¬ 
duction, “ The Lady and the 
Tramp,” is following in their train. 

In this production Disney goes 
back to his first love in feature- 
length production — the cartoon. 
It has two new dog characters likelv 
to challenge the popularity of the 
famous Pluto. 

T HE well-kept secret on Frank 
Lloyd’s next picture for 
Republic was revealed at a Press 
conference on Thursday, last week. 
It is to be a film of the life story of 
Lord Baden-Powell, founder of the 
Boy Scout and Girl Guide move¬ 
ments. 

Frank has collected a fund of 


material out of the friendship with 
the late Lord Baden-Powell, that 
started many years ago. He hopes 
to start production in Britain early 
next year, so that the release will 
coincide with the 50th anniversary 
of the foundation of the Boy Scout 
movement, and the centenary of the 
birth of Baden-Powell. 

After the reception I went home 
and switched on the television to 
see and hear Frank tell the same 
story to the public. Frank had 
gone straight from the Criterion in 
Piccadilly to the Lime Grove 
studios, to be interviewed before the 
television cameras. 

This was a slick piece of publicity 
for which Republic’s ebullient pub¬ 
licity man, Gerry Fernback, is to 
be congratulated. 


OOD luck to Bill Batchelor, 
who this week announces 
the formation of his own publicity 
company. 

Bill established a real contact 
between Fleet Street and the film 
studios when he left the London 
News Agency in 1933 to become 
the film industry’s first “ press 
photographer ” at Gaumont British 
studios. 

He got the “ news slant ” into 
the pictures he worked on. 

Bill has had a varied career; 
latterly he was studio publicity 
director for London Films. 

Now I hear that his company’s 
first job is the handling of the pub¬ 
licity arrangements for the Selznick 
Gold Laurel Awards presentation 
at the Edinburgh Film Festival. 

Full marks to Bill: a civic recep¬ 
tion will be given in the City Cham¬ 
bers on September 3 for the presen¬ 
tation. 


PUBLICITY boys who think 
^ they have found a heaven¬ 
sent opportunity in “ People Worth 
Meeting,” an interview programme 
series that will be going out on in¬ 
dependent television, may find that 
they will have to think again. 

Starting on September 27, the 
programme will be seen fortnightly 
as part of the Morning Magazine 
transmission. The label attached 
by Associated Rediffusion is: “ In¬ 
troducing someone that viewers 
would like to know.” 

But Veronica Laird, who will be 
making the introductions, tells me 
that the criterion will be characters’ 
camera-worthiness plus a really 
good story. A fifteen-minute inter¬ 
view could not hope to hold up on 
the “ so pleased to be here with 
all you wonderful people ” level. 

Publicity men eager to take up 
the challenge can contact her at 41, 
Wardour Street. 

THE STROLLER 
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Mr. Boxer Always Buys British . . • 

...AND HIS POLICY 
PAYS OFF WELL 



T^ILLIAM BOXER, tanned, 
f * tough-looking Russian-born 
exhibitor and distributor from 
South Africa, has so much faith in 
the British film industry that, apart 
from Continental product, he 
shows nothing but British films. 
The same thing applies to the dis¬ 
tributing side of his business. 

It’s a policy Mr. Boxer has been 
carrying on for seven years now, from 
the head office of his company, Em¬ 
pire Films. South Africa (Pty.), Ltd., 
at Johannesburg. When I met him 
at AB-Pathe’s headquarters in War- 
dour Street he gave the impression 
that the policy has paid off well 
and has allowed him, as the saying 
goes, to “ breathe against silk ” for 
some time. 

For he controls a circuit of 14 
kinemas in leading towns in South 
Africa and has interests in many 
more. 

“I do very well with British pic¬ 


tures. I get a public that hardly goes 
to the pictures elsewhere and in addi¬ 
tion I collect everyone else, too.” 

While not denying that American 
pictures do make money he claimed 
British pictures are “ different ”—they 
have a story. “ Stick to British pic¬ 
tures and you can’t go wrong,” he 
said. 

Comedies in particular he singled 
out for mention. They are often 
among the biggest grossers. 

Furthermore, he claimed, the new 
processes are not vitally necessary to 
keep the industry thriving. “ Give me 
a black and white film with a good 
story and I am happy,” he said. 

HOW HE STARTED 

Mr. Boxer, however, now finds that 
he has to swim with the tide— 
although not by choice. At the end 
of the year CinemaScope will be in¬ 
stalled in all his kinemas so that he 
can keep his contract obligations on 
product. 

Mr. Boxer got into the industry 
almost by accident. He went over to 
New York about 20 years ago, and 
at that time had been running a 
clothing factory. He made the trip 
“just to see what Amexica was all 


about.” 

He saw an advertising film in a 
kinema, sat through the whole per¬ 
formance a second time to see the ad. 
film again. Then he decided to start 
importing this type of film into South 
Africa. 

From that small beginning he had 
a tough fight—all the way. 

Now, however, he is in the happy 
position of having interests in almost 
every side of the industry. For his 
newest venture is the building of 
studios in Johannesburg, available on 
hire for the making of feature films. 
£20,000 worth of sound equipment 
has been installed apart from up-to- 
date laboratory equipment. These 
studios will be ready by the end of 
the year. 

What is his policy on showing 
films? “ I make the first run just as 
long as the public want it. I don’t 
believe in the second and third runs 
method. You are much better off 
running for 10, 12 or 15 weeks at top 
admission prices. Why take it off 
after two or three weeks and put it 
in a kinema where seat prices are 
lower? ” 

He specially mentioned the tremen¬ 
dous pulling power of “ The Dam 
Busters,” which had a simultaneous 
premiere in Durban and Johannes¬ 


burg on the night it opened in 
London. In the first nine weeks, he; 
said, nearly half the total population 
of 350,000 in Johannesburg had seen 
it. 

This is an exceptionally good 
British film, and will probably be 
biggest ever grosser from this country 
seen in South Africa. 

THE FUTURE 

He exampled the business done by 
telling me of an 800-seater kinema 
with two shows a day netting £1,000 a 
week from the film. Furthermore, in 
the third and fourth weeks the takings 
were higher than in the first fortnight. 

Although Mr. Boxer has built up 
an extremely successful and profitable 
organisation over the years he cer¬ 
tainly is not content to relax and let 
things stand still. He’s always look¬ 
ing to the future. When there were a 
couple of “ gold rushes ” recently 
Boxer stepped in and built two hotels; 
on the sites. But in each case he kept 
half of each plot vacant so that when 
the towns grow he can step in again— 
and build kinemas. 

John Champ 


Indispensable, Handy, Comprehensive 

Says A. T. L. Watkins, Reviewing the 4 Kinematograph Year Book’ 


A T least twice a week through the 
year I say to my secretary—and 
who doesn’t—“ It’s sure to be in the 
Kine. Year Book.” I am now asked 
by the Editor to review the work in 
question, which is presumably to say 
whether or not it’s a good and useful 
publication! 

It quite clearly is. One may go 
further and use a word usually only 
appearing in paid-for testimonials—* 
“ indispensable.” Everything about 
the industry you want to know, 
didn’t know, guessed or half-sus¬ 
pected is there—and, more import¬ 
ant, in a handy form, which as far 
as the average executive is con¬ 
cerned, means he can find what he 
wants when his secretary’s gone. 

Principal Features 

The principal features of the book 
defy comment from any reviewer. 
Lists of renters, production com¬ 
panies, trade associations, circuits and 
kinemas, all comprehensive and accu¬ 
rate. What can one say but that they 
are comprehensive and accurate and 
clearly and intelligently set out? 
Nothing. It’s what we expect of the 
Year Book and what we have had for 
42 years. Its less obvious features, 
however, do merit comment. 

The “Who’s What” section renews 
its fascination, compact and limited 
enough to provide a bird’s eye view 


of the industry’s personnel and to 
flatter the ego of those included. It 
makes good reading—except one’s 
own entry which never appears quite 
adequate—those surprising Christian 
names, remorseless dates of birth, 
startling earlier activities. And, of 
course, those private addresses. 

When someone you’ve been avoid¬ 
ing all day rings you up at home in 
the middle of dinner, so clearly a mis¬ 
take; but when you want to reach 
someone who’s dodged you all day 
—invaluable. 

If you were to extract “ Sales and 
Catering” (a new section, page 451), 
with its appetising list of candy, pop¬ 
corn and ice-cream merchants, and 
ask someone to say where it came 
from, would they guess a film indus¬ 
try reference work? Except, of 
course, someone in the industry, who 
would recognise at a glance these 
props and stays of the balance sheet 
and be able to assess the relative un¬ 
importance of everything else in the 
book. 

As General Secretary of the Kine- 
matograph Manufacturers Associa¬ 
tion (my goodness, is the man that 
as well?), I might perhaps be allowed 
to draw attention to the details on 
page 129 of that oldest of trade asso¬ 
ciations and to the wares offered by 
member companies on pages 439- 
448. 

Regulations made under the Cine¬ 
matograph Act, 1952, come into 


force on January 1, 1956, and the 
reproduction of the Cinematograph 
Acts of 1909 and 1952 on pages 498- 




A. T. L. WATKINS 
Secretary of the Board of Film Censors 


502 have therefore a special interest. 

The details of Entertainments Tax 
given on page 503 are—regrettably, 
indisputably—accurate. 

The book appears a little later 


than usual this year (normally in 
June or July) and the Editor apolo¬ 
gises. I can’t think why. In this 
tearaway age isn’t there a reassuring 
air about something labelled 1955 
which comes out in August? The 
reason for the delay is the inclusion 
of a new section covering Commer¬ 
cial Television (pages 510-519). 

Here will be found the names of 
programme contractors, producers of 
filmed material and advertising 
agencies. May it perhaps be remem¬ 
bered in years to come that this sec¬ 
tion once only covered ten pages in 
the Year Book? 

Critics Keep Muira 

The attention of film producers is 
drawn to the names, addresses 
and telephone numbers of film critics 
given on page 553. You might feel 
like talking to them during dinner, 
but thev will have to be eating in 
their offices. Unlike other members 
of our industry, they may go home, 
but they don’t say where. 

Might I end, Mr. Editor, by thank¬ 
ing you for putting this chore upon 
me. I have not only been reminded, 
of the virtues of your publication, but 
have through turning its pages learned 
a lot that I did not know and ought 
to have—and have furthermore 
acquired my own private copy, which 
is unlikely to leave my desk for the 
next 12 months. 
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Austrian Film Opens 
Edinburgh Festival 

A LL seats were sold for the opening performance on Sunday of the 
Edinburgh Film Festival, when a powerful Austrian film by the 
veteran director, G. W. Pabst, “ The Last Act, ’ was shown, along with 
<* Festival in Edinburgh/’ a 14-minute short on the Festival of Music and 
Drama, and shorts from Czechoslovakia and the USA. 

The veteran director was not able 


to come himself for the opening, but 
he would have been delighted at the 
praise lavished on it by visitors from 
all over the world. 

This film, which portrays the 
downfall of Hitler and the madness 
of his last days, might be thought a 
grim piece for the opening. But it is 
definitely in -the major film class, and 
the choice was fully justified. 

Although there were not as many 
film celebrities present on the open¬ 
ing day as last year, the feature film 
was of a higher standard this year, 
and that, as Mr. Norman Wilson, 
chairman, told the Kine. correspon¬ 
dent, was as it should be.. “ I for 
one had no doubt that this film 
should open the festival,” he said. 

Complex Kinema 

In his opening remarks, before the 
film show, Mr. Wilson said: “The 
screen which you see before you is 
going to do some big things during 
the next three weeks. You will find it 
changing its shape for no apparent 
reason except to be able to show the 
varying sizes of films now being used 
—one for ordinary films, another for 
CinemaScope, widescreen, Vista- 
vision, etc., and it is not only the 
shape of the screen that is changing. 

“ Different things are happening to 
sound. A film used to be a simple 
thing with one strip of images and a 
straightforward soundtrack down the 
sides. Now we have optical sound, 
magnetic sound, electronic sound, 
and instead of one track there are 
many—sometimes even four or five. 
The kinema, like the world we live 
in, becomes more and more com¬ 
plicated.” 

Uneasy Pride 

For a time the kinema had taken 
an uneasy pride in calling itself a 
medium of mass communication—a 
humble description of a dangerous 
tendency to forget about the indi¬ 
vidual and think only in terms of 
state populations and amorphous 
groups of thousands. 

“ As soon as we start thinking in 
these terms we get dangerously near 
politics, and one of the things that 
Edinburgh Film Festival stands for, 
surely, is that art transcends 
politics,” Mr. Wilson said. 

Others on the platform with Mr. 
Wilson were Dr. Carl Anders Dvru¬ 
ling, Svensk Filmindustri, Sweden, 
Dr. J. Hulsker, from the Nether¬ 
lands, and Mr. Gale C. Griswold, 
Film Council of America, all mem¬ 
bers of official delegations to the 
festival. 

“The Last Act,” based on the 
novel “ Ten Days to Die,” by M. A. 
Musmanno, has a script by Erich 
Maria Remarque, author of “ All 
Quiet on the Western Front,” and 
Pabst, with masterly direction, has 
brought out all the inhumanity, 
poignancy and cruelty of the period, 
in the grim scenes after Hitler orders 
the blasting of the tunnels in Berlin 
to halt the victorious Russians, the 
direction recalls Pabst’s earlier 


now a movie 


“ Kammeradsohaft, 
classic. 

His handling of faces, lighting and 
action make the film impressively 
moving, and he is well served by a 
notable Austrian actor, Albin Skoda, 
who gives a brilliant portrayal of the 
German Fuhrer. 

The film is in German with English 
sub-titles. It is a Cosmopolfilm Pro¬ 
duction, produced by Carl Szokoll 
and released through Columbia Pic¬ 
tures. If the public demand to see it 
in Edinburgh be any criterion, it 
should be a box-office proposition. 
The grimness of the story is offset by 
the introduction of a likeable young 
hero, Oskar Werner, who returns 
from the front line to Hitler’s bunker 
in the Chancellery of the Reich. He 
tries vainly to reach the Fuhrer with 
news from the front. At last con¬ 
fronting Hitler he is appalled at 
Hitler’s mad cruelty and is shot. 
Dying, the young soldier counsels an 
even younger one to “ be watchful 
—don’t ever say yes to everything.” 

Reception 

Through the final flames licking 
around Hitler’s body appears the 
young face of the soldier, urging the 
audience, “ Be watchful for the 
future.” 

Mr. Wilson and the Council of 
Edinburgh Film Guild held a recep¬ 
tion on Saturday evening in the 
French Institute to mark the opening 
of the Film Festival. 

The British representative of the 
Unitalia organisation, which pro¬ 
motes Italian films abroad, Miss 
Frances Mullin Clark, also held a 
cocktail party on the eve of the 
festival. 


ALL SET FOR CMA’s 
‘GOLDEN HARVEST’ 

M ANAGERS and staffs throughout the Odeon and Gaumont circuits are 
putting final touches to their campaigning plans for CMA’s greatest 
ever showmanship event—the 1955 “ Golden Harvest ” Showmanship 
Contest. 

Mr. John Davis, managing director 
of JARO, has fixed the opening date 
for the contest for next Sunday, 

August 28. It will run for 12 weeks 
—right through the busy autumn 
period when many of CMA’s top box- 
office offerings of the year will be out 
on general release. 

Full details of the “ Golden Har¬ 
vest ” Contest are given in a gay and 
colourful six-page brochure issued by 
CMA’s publicity department. 

Because last year’s “ Build for 
Better Business ” Contest proved to 
be the most popular and successful of 
all the CMA annual competitions, 
this year’s “ Golden Harvest ” Con¬ 
test is organised along very similar 
lines, with minor alterations to ensure 
more equitable distribution of prizes. 


Many Prizes 

The very wide field of prize-win¬ 
ning opportunities offered is a marked 
feature of the contest. While top 
honours and titles are necessarily 
limited, all managers can gain sub¬ 
stantial cash awards—related directly 
to their achievements in showman¬ 
ship, box-office and sales figures. 

The title—the “ Golden Harvest ” 
—indicates the light-hearted agri¬ 
cultural theme to which this year’s 
CMA competition is keyed. On the 
purely showmanship side, all man¬ 
agers will be competing in “ Cham¬ 
pion Farmers’ ” leagues for the title 
of “ CMA Champion Showman.” 

For this league, each showman can 
submit exploitation reports for any 
eight campaigns of his own choosing 
from among the 12 weekly pro¬ 
grammes. 

These campaign reports will be im¬ 
partially judged by a committee of 
four ace CMA showmen including a 
past contest prize-winner: Messrs. 



A. G. Crisp (Norwich Gaumont), 
P. R. Cargill (Falkirk Cinema), R. 
Taylor (Brixton Astoria) and G. J. 
Baker (Manchester Gaumont). The 
committee’s non-voting chairman is 
Mr. Charles R. Young, publicity con¬ 
troller of CMA. 

Additionally, theatres within each 
CMA district will compete in the 
“ Combined Harvesters’ Leagues ” 
for all-round theatre activities—show¬ 
manship, box-office, sales and theatre 
operation and maintenance. 

A special section of the “ Golden 
Harvest ” Contest is being run for 
CMA’s district managers, who will 
challenge each other in two “ Estate 
Managers’ Leagues ” for (a) Show¬ 
manship and (b) Showmanship, box- 
office and sales. Marking in both 
leagues will be based on the average 
score of all theatres within each dis¬ 
trict. 

Weekly results and position tables 
will be published in quad-size score- 
sheets sent out for wall display at 
each theatre. The end of the contest 
will be marked by a special presenta¬ 
tion luncheon at the Dorchester 
Hotel just before Christmas—at 
which winning “ farmers ” will be 
presented with their awards. 

TV Challenge 

One of the industry’s top annual 
showmanship highlights, the CMA 
contest gains additional interest this 
year by the fact that is coincides with 
the opening of the ITA’s commercial 
television service in the London area. 

All CMA showmen in the 1TA 
reception areas are reported to be 
alert to the challenge offered by this 
new competitor. 

There is already throughout Odeon 
and Gaumont theatres every sign that 
this stimulating challenge is being 
accepted in the most vigorous manner 
—and this fighting mood among 
CMA showmen is bound to make the 
1955 “ Golden Harvest ” contest 

among the most exciting box-office 
boosting events yet staged by a major 
circuit in Britain. 


Mr. John Evans (left), executive director, Greater Union Theatres (Pty.) 
Ltd., Australia, and Mr. Spencer Reis, managing director, British and 
Dominion Film Corporation Ltd., pictured at Pinewood Studios 


‘Deep Blue Sea ’ 
for Venice 

London Films have received an 
invitation from Dr. Ottavio Croze, 
director of the 16th International 
Exhibition of Cinematographic Art, 
Venice, 1955, to present “ The Deep 
Blue Sea ” during the forthcoming 
festival. 

“ The Deep Blue Sea ” will be 
shown under the clause in the festival 
rules whereby films having special 
artistic qualities may be invited to 
contest, even though the official 
limitation for the country concerned 
has already been reached. 

“ The Deep Blue Sea,” by Terence 
Rattigan, is an Anatole Litvak pro¬ 
duction, produced and directed by 
Anatole Litvak, starring Vivien 
Leigh, Kenneth More, Eric Portman 
and Emlyn Williams. It is a Cinema- 
Scope picture in Eastman Color for 
distribution by Twentieth Century- 
Fox. 
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ROYAL NAVY SAYS THANK YOU' 



Sir David Griffiths, Admiral The Earl Mountbatten, 
president of the RNFC, and Mr. Sam Eckman 


Sir John Keeling, Admiral The Earl Mountbatten 
and Captain Sir Arthur Jarratt 


Mr. Robert Clark, Mr. Herbert Wilcox and 
Mr. John Woolf 


“ truly appreciate that films 

" * have become part of the 
life of the Fleet,” declared Admiral 
The Earl Mountbatten of Burma, 
First Sea Lord, and president of the 
Royal Naval Film Corporation, 
speaking at the Corporation’s dinner 
for leading representatives of every 
section of the industry. 

Paying tribute to the industry’s 
contributions on behalf of welfare 
of the personnel of the Royal Navy, 
Earl Mountbatten said: “ If those 
films were cut off it would be a great 
blow to morale.” 

The historic Painted Hall at the 
Royal Naval College, Greenwich, 
was the magnificent setting for the 
occasion. At the long, polished oak 
tables, gleaming in the soft, warm 
light of hundreds of lamps in the 
candelabra, set at intervals along the 
tables, the trade’s top executives 
were mingled with the corporation’s 
guests from the Admiralty and the 
various Naval commands. 

And the Royal Marine Band of 
HMS Ganges was there to provide 
background music appropriate to the 
occasion—such works as Strachey’s 
rousing march, “ Up With the Cur¬ 
tain,” Berlin’s “ There’s No Business 
Like Show Business,” and the gay 
tunes from “ South Pacific.” 

Admiral Sir Guy H. E. Russell, 
Second Sea Lord, proposed the toast 
of the Kinematograph Renters’ 
Society. 

His opening remarks were light¬ 
hearted, revealing a more than cur¬ 
sory knowledge of the industry. But 
he spoke with sincerity and great 
feeling when he said that all the 
members of the KRS shared a warm¬ 


hearted generosity which had nur¬ 
tured and sustained the RNFC for 17 
years. 

Throughout almost every one of 
the 24 hours in a day, he declared, a 
film programme was being shown to 
a Naval unit somewhere on the 
seven seas. 

My brother officers,” he con¬ 
cluded, “ will bear testimony to wha‘ 
that has meant during the past 17 



Sir David Griffiths, and Mr. 
Kenneth Winckles 


years.” They did—with resounding 
applause and raised glasses. 

Sir David Griffiths, president of 
the KRS, replied to the Second Sea 
Lord’s breezy speech with humour 


and a graceful tribute to the work 
of the corporation. 

The RNFC, he said, had served 
the Navy since 1937, and this experi¬ 
ence had provided the pattern for the 
formation of similar organisations— 
the Army Kinema Corporation and 
the Royal Air Force Cinema Cor¬ 
poration—to serve the other services 
after the last war. 

It gave KRS members a great deal 
of pleasure and pride to know that 
wherever a British serviceman is to¬ 
day, he gets at least two or three film 
programmes every week, Sir David 
added. 

Proposing the toast of the Royal 
Naval Film Corporation, Mr. Sam 
Eckman, chairman of MGM, and 
one of the representatives of the 
KRS in the discussions that led to the 
formation of the corporation, told 
how.it came into being, and reviewed 
its progress and work from that time 
up to the present day. 

He recalled how he had recom¬ 
mended a man—at that time book¬ 
ing manager of a major circuit—for 
the job of running the corporation. 
“ Since then,” he declared, “ Sir 
Arthur Jarratt has done wonderful 
work for both the RNFC and the 
Navy.” 

Mr. Eckman said that his support 
for the RNFC sprang from his desire 
to further Anglo-American friend¬ 
ship. 

Responding, Earl Mountbatten 
spoke of the RNFC’s gratitude to the 
British and American renters and 
producers, and in warm appreciation 
of the many personalities in the in¬ 
dustry who had contributed to the 


successful operation of the corpora¬ 
tion. 

He revealed that the board of man¬ 
agement would be meeting Mr. Eric 
Johnston, president of the MPA A, 
during his forthcoming visit to this 
country, to discuss the renewal of 
the agreement under which Ameri¬ 
can films are supplied to RNFC. 
Earl Mountbatten read from a cable 
from Mr. Johnston, who stated that 
although the agreement had expired 
the arrangement would continue 
pending the talks. 

The Guests . . . 

Among the guests from the Ad¬ 
miralty-and Naval commands were: 
Vice-Admiral Sir F. Parham, Fourth 
Sea Lord; Mr. S. Wingfield Digby, 
Civil Lord; Vice-Admiral W. W. 
Davies, Vice-Chief Naval Staff; 
Vice-Admiral Sir John Eccles; Sur¬ 
geon Vice-Admiral Sir A. Ingleby- 
Mackenzie; Admiral Sir G. Oliver, 
and Sir John Lang, Permanent Secre¬ 
tary. 

Present, too, were Sir Philip 
Warter, Mr. C. J. Latta, Mr. F. E. 
Hutchinson, Sir Henry French, Sir 
John Keeling (chairman, NFFC), Sir 
Michael Balcon, Mr. Robert Clark, 
Mr. Fay Allport, Mr. R. S. Wolff, 
Major R. P. Baker, Dr. E. G. M. 
Fletcher, Mr. Herman Levy (general 
counsel to TOA), Mr. A. S. Abeles, 
Mr. K. Winckles, Mr. M. J. Franko- 
vich, Mr. C. Edgar, Mr. E. E. Blake, 
Mr. J. Pattinson, Mr. Ivan Foxwell, 
Mr. W. Cartlidge, Mr. H. Boxall, 
Rear-Admiral R. M. Dick, Mr. S. 

Continued at foot of column l, page 9 



Captain Sir Arthur Jarratt, Rear Admiral 

Durlacher, Admiral The Earl Mountbatten and Sir John Keeling, Major R. P. Baker and Mr. Steven Pallos, Mr. David Kingsley and 

Mr. Sam Eckman Sir Michael Balcon Mr. W. J. Gell 
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AB-Pathe to Test New 
Variable Ratio System 

A R-PAT HF is to make an experimental film in which the picture ratio 
is varied from scene to scene without changing screen and projector 
gate maskings or the lens. It will be a 15-minute two-reeler based on the 
H. G. Wells short story, “ The Door in the Wall.” 


The film, shot in Vista Vision witn 
a Technicolor print, will be produced 
by Howard Thomas for AB-Pathe, 
in association with the British Film 
Institute. 

The new technique described as 
“ Dynamic Frame,” has been de¬ 
veloped by Mr. Glenn H. Alvey, 
jun., who told Kine. that the variable 
ratio is achieved partly in the camera 
and partly in the processing labora¬ 
tory. The ratio will be varied from 
the old standard screen ratio for 
close-up or intimate shots up to the 
full VistaVision size for the 
spectacular scenes. The ratio may 
even have an upright format. 

The main object would be to 
expand or contract the size of the 
picture shown almost imperceptibly 
so as not to irritate patrons. But it 
would be possible, however, to 
change suddenly for shock effects. 

Overcomes Limits 

The process, claims Alvey, helps to 
overcome the limitations of the pre¬ 
sent wide-screen technique, the chief 
of which is the difficulty of compos¬ 
ing an image which uses the wide 
screen to its full potential. Close- 
ups, for instance, usually leave a 
fairly wide proportion of the screen 
unoccupied, and it is almost 
impossible to compose a medium 
shot in which the players are seen at 
full length. 

Alvey claims that the director 
working with the now process will 
have an opportunity to make the 
most of the dramatic effectiveness of 
the large screen by contrasting its 
images with smaller ones. The tran¬ 
sition can be instantaneous or 
gradual—even imperceptible—and it 
can be either between or during 
scenes. This decision would depend 
on the particular effect that the story 


From P. 8 

Royal Navy Says 
‘Thank You ’ 

Harris, Mr. S. Hyams, Mr. Ronald 
Neame, Mr. Tom O’Brien, Mr. Her¬ 
bert Wilcox, Mr. E. Pressburger, Mr, 
K. Hargreaves, Mr. W. A. Fielder, 
Mr. Castleton Knight, Air Commo¬ 
dore Prall (general manager, 
RAFCC), Mr. Sidney Box, Mr. A. 
Dent, Mr. W. M. Levy, Mr. D. 
Kingsley (managing director, NFFC), 
Mr. J. Woolf, Mr. J. Carreras, Mr. 
C. G. Jarratt, Mr. I. D. Wratten, Mr. 
J. G. Minter, Mr. F. Launder. Mr. 
S. Gilliat, Mr. W. J. Gell, Mr. J. 
Phillips, Mr. M. Powell, Dr. L. 
Knopp, Mr. Hugh V. Harraway, Mr. 
E. F. Pinkney, Mr. I. Dalrymple, 
Mr. F. Hill, Brigadier J. L. Heywood, 
Mr. Steven Pallos, Capt. A. M 
Kimmins, Mr. F. G. Gunn, Mr. E. 
Jarratt, Mr. G. Elvin, and Mr. R. H. 
Billings. 


requires at that moment. He will 
also be able to choose a screen shape 
for each scene which is most suited 
to- its setting and mood and to the 
number of people appearing in it. 

For the projectionist there is no 
extra work* involved. The varying 
masking is inherent in the print. 
All that is needed is a screen of 
maximum heighth and width. The 
film is projected in the normal way. 

Technicolor is also developing a 
backing to the print stock to cut out 
light from the part of the screen not 
in use in the smaller scenes. 


Screen Replacement 
Service 

A screen replacement service is 
being operated by Stableford 
Screens, Ltd. 

Mr. J. L. Stableford told Kine. the 
company operates a replacement 
scheme for high-definition screens, 
either its own or any other British 
make—provided they are free from 
damage and in exchangeable con¬ 
dition. 

The price is 5s. per square foot, 
half the usual cost. If the customer 
wishes to increase the size of his 
screen, the additional area is charged 
at normal price. 

The customer can make the ex¬ 
change as and when he desires. It 
can be direct or through any trade 
house. 


Lloyd Subject Named 

Frank Lloyd, associate producer 
anck director for Republic, is to film 
the life story of Lord Baden-Powell, 
the founder of the Boy Scout move¬ 
ment. 

The company hopes to release the 
film next year when the 50th anni¬ 
versary of the Scout movement and 
the centenary of the birth of Lord 
Baden-Powell are being celebrated. 


COMMERCIAL TV ALL 
SET TO GO 


D OMESTIC magazines, popular music, plays, a daily serial, and competi¬ 
tions—these are some of the weapons with -which comme 
will begin its rivalry with the BBC- 


commercial television 
-and the film industry—on September 22. 

The Associated Broadcasting Co. 


and Associated Rediffusion last week 
announced their opening programmes 
from London. 

The first programme will begin with 
an inaugural dinner at the Guildhall, 
London, to be attended by the Lord 
Mayor of London, Sir Seymour 
Howard; the Prime Minister, Sir 
Anthony Eden; and the Postmaster- 
General, Dr. Charles Hill. 

This is followed by a symphony 
concert, a variety show, short play 
excerpts, and the Southern Area box¬ 
ing championships from Shoreditch. 

Friday, September 23, will be the 
date of the first full day’s viewing of 
Associated Rediffusion’s trans¬ 
missions. 

Morning transmission is from 10.45 
a.m. to 12.30 p.m. and consists of a 
domestic magazine and “ Under 
Fives,” for the very young. 

From 5 to 6 p.m. is Tea-V-Time, a 
further children’s programme. At 

7 p.m. is the first newscast, followed 
by weather forecast and programme 
parade. 

Then follow the evening entertain¬ 
ment programmes with a news and 
newsreel at 10 p.m. and the epilogue 
at 11 p.m. 

Of the weekday programmes, music 
and those that can broadly be grouped 
as personality items—interviews, 
travel talks, reminiscences—top the 
list, followed by drama and variety, 
with discussion programmes not far 
behind. , . 

Surprisingly, quizzes and panel 
games are well in the background. 
One cash quiz, Michael Miles s 
“ Take Your Pick,” is booked for 

8 p.m. on Fridays. Another cash 

quiz and a panel game are still under 
negotiation. , „ 

The Saturday and Sunday opening 
rammes of Associated Broadcast- 
Co. follow the same basic 
pattern. Saturday from 10 to 11 a.m. 
is a family magazine. From 3 t0 
6 p.m. there is music, comedy film, a 
home magazine, children’s items, 
household hints and snorts. 

After the news at 7.05 p.m., there 
come a story, an audience participa¬ 
tion show, thriller, variety, drama, 


prog 

ing 


From Page 3 


TV FILMS WILL BE 35 - mm. 


Huddersfield Watch Committee 
have granted an- .application from 
Star Cinemas (London), for per¬ 
mission to install a new pay-box and 
kiosk at the Regal, Moldgreen. 


made especially for television is 
.642 in. horizontal and .523 in 

vertical. For 16-mm. film it is 
.279 in. horizontal and .242 in. 

vertical. 

The area to be scanned by the 
telecine machine is .792 in, horizon¬ 
tal and .594 in. vertical with a toler¬ 
ance of .004 in. for 35-mm. film, and 
.368 in. horizontal and .276 in. 

vertical with a tolerance of .002 in. 
for 16-mm. 

Positive prints are essential for 
advertisements and highly desirable 
for programme films. Facilities exist 
to scan negative programme films if 
necessary, but positive and negative 
film cannot be intercut. 

Recommendations on set lighting, 
sets, properties, costumes, photo¬ 
graphy and titles in the Kodak book- 


more news and newsreel at 10 p.m., 
and a club show until 11 p.m. 

Sunday transmission begins at 
2 p.m. with music, topical discussion, 
drama, a personality magazine, 
shopping magazine, children’s items 
and serial until 6 p.m. 

At 7.30 p.m. there is news, fol¬ 
lowed by Movie Magazine, variety, 
drama, American comedy show, news 
and newsreel at 10 p.m., celebrity spot 
and Billy Graham until close down at 
10.45 p.m. 


KINGSLEY IN LONDON 

Mr. Edward L. Kingsley, who is 
negotiating with Columbia Pic¬ 
tures International to head a new 
Columbia subsidiary distributing 
foreign films in the United States, is 
now in London en route to Paris and 
then the Venice Film Festival, where 
he will view new product. 

The new Columbia International 
subsidiary, Distributors’ Inter¬ 
national Pictures Corporation, is 
expected to start functioning in the 
autumn. 


let, “The Use of Motion Picture 
Films in Television,” are taken as 
indicating the general requirements 
to be aimed at by producers. 

The rest of the schedule deals in 
detail with standard timings of both 
commercials and programmes, giving 
precise lengths of film. 

For example, for a 15-second 
advertisement -the picture must be 
23 ft. 7 frames in 35-mm. and 9 ft. 
15 frames in 16-mm. The sound 
must be not more than 13 seconds in 
length (20 ft. 5 frames in 35-mm., or 
8 ft. 5 frames in 16-mm.), the sound 
being printed on 15 seconds of pic¬ 
ture with lj seconds silent at the 
head and \ second silent at the tail. 
The picture must continue on a silent 
freeze frame for at least 10 more 
I seconds. 


ABC Managers 
Briefed 

L ONDON managers of Associated 
British Cinemas were on Mon¬ 
day given a full briefing on the com¬ 
pany’s Big Picture Parade campaign. 
Starting on September 5, this is a 
reply to the challenge of independent 
television, which is due to begin 
17 days later. 

Every (London area manager 
attending the conference at the Com¬ 
modore, Hammersmith, received a 
lavish brochure setting out the 
details of the campaign. The brief¬ 
ing covered all aspects from advertise 
ing, press publicity and general 
exploitation, to the exploitation of the 
individual films selected. 

The managers were -then asked to 
contribute their own ideas and 
reactions. The general response was 
excellent, Kine. was told, managers 
being especially appreciative of the 
advertising booked in the London 
evening newspapers in support of 
extended local paper advertising. 

Mr. W. Cartlidge, ABC general 
manager, addressed the conference. 
Others there included Mr. J. A. 
Neatrour, publicity manager; Mr. 
Stanley Mills, theatre publicity man¬ 
ager; Mr. L. Fletcher, assistant 
London regional controller, and 
district managers. 


Exhibitor Dies 

One of Birmingham’s pioneer ex¬ 
hibitors, Mr. Arthur Edwin Parry, of 
Dove House Lane, Solihull, died at 
his home on Friday last, aged 81. 

Founder of Parry Amalgamations, 
proprietors of Moseley PH, Moseley, 
and the Waldorf and Springfield 
kinemas, Sparkbrook, he entered the 
business in 1912 when he opened the 
Moseley Picture House. 
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Tl».e Financial Angle 

MAJESTIC 
THEATRES 
PROFIT UP 

By V. J. BURTT, "Kine." City Bditot 

M ajestic theatres 

CORPN., which controls 
kinemas at Staines, High 
Wycombe, Mitcham, Woodford 
and Wembley, and owns other 
property, did slightly better in the 
year to March last, the net profit 
being £6,159 against £5,769. And 
the dividend, which has been 3\ 
per cent, since 1951, goes up to 
4 per cent. All the kinemas are 
leased to other parties. 


Share Movements 


African Theatres Ord. 
(£ 1 ).. 

A. B.P.C. Ord. (5/-) 

„ 6% Pref. 

•> 4f% pre. pf. ... 

B. & D. Films Ord. 

(12/-) . 

„ 5*% Pref. (17/-) 

Brit. Lion Ord. (1/-) ... 

„ 7*% Pref. (10/-) 
Brit. Lion Studios 6% 
Pref. (£1) ... 

Brit. Optical 51% Debs 
Capital Frov« News 
Ord. (5/-) ... 
Cinema Television “B’ 

Ord. (-16) . 

Dufay Ord. (2/-) 
Gaumont British Ord 

( 10 /-). 

„ “ A ” Ord. (5/-) 

„ H% 1st. Pref. .. 

„ 3|% Debs. 
General Theatres Prefd 

( 6 / 8 ) . 

Granada Theatres 41% 
1st Pref. 

Humphries, G., & Co 

Ord. (5/-). 

Kinemas Ord. (5/-) .. 
Moss Empires Ord 


Latest Week 
Price Change 

100 /- — 

13/9- 13 

14/9 — 

12/9 — 


6/9 

9/9 


+ -/3 


(4/-) . 

Odeon Assoc. 

41% 

5/6 

- -16 

Pref. (£1) ... 

10/3 

— 

„ 34% Debs. 
Odeon Props. 

4*% 

£69 

— 

Pref. (£1) ... 

10/- 

- 16 

31% Debs. 
Odeon Theatres 


£79 


Ord". 



(5/-).. 


23/3 

- 1/3 

„ 6% Pref. (£1) ... 

14/6 

- -16 

P.C.T. 71% 

“A” 

Pref. (£1) 


20/- 

_ 

„ 10% Cum. Pref. 



(£1) ... 


17/- 

— 

P.C.T. Con. 7% 

Pref! 



8/6 — 
£98f — 

4 /- - 

4/6 - -m 
-19 - -/-i 


15/6 

7/9 

13/6 

£84 

11 /- 

13/9 

23/6 
7/3 • 


- - 1 3 

- -in 


OL (£1) . 

Shipman & King 5% 
1st Pref. (£1) 

Stoll Theatres Ord. (4/-) 
Technicolor Ord. (5/-) 
Twentieth Cent. Ord. 

0 /-) . 

„ 8% Pref. (10/-)... 


19/9 


11 /- 

4/- 

20/4| 

1/4* 

7/6 


- -m 


4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 

4 


TRAINING COURSE 


Mr. Gerald Hylton, secretary of the 
Leeds and district branch of the 
CEA, has arranged a training course 
at the Leeds College of Technology 
for apprentice projectionists. 

Already 23 youths have joined the 
scheme and are prepared to enter 
into apprenticeship indenture. This 
is regarded as a satisfactory start, but 
more will be welcomed. 

The actual syllabus has not yet 
been arranged, but further details 
concerning fees, dates and times for 
lectures will be sent to exhibitors 
participating in the scheme in the 
next week or so. 


U.S TO Paramount Next 
YOr into Television ? 

From LEONARD COULTER, "KineNew York Correspondent 

I S Paramount moving into the television field on a major scale? The ques¬ 
tion has been evoked by changes taking place within the DuMont 
organisation, with which Paramount Pictures has long been financially 


associated. 

Allen B. DuMont Laboratories, 
Inc., announces that it is becoming 
two separate companies. One of these 
will control the manufacturing side 
of the DuMont business (instruments, 
television tubes, transmitters, etc.) 
and the other will operate the 
DuMont Broadcasting Corporation, 
which has stations in Washington and 
New York. 

Directorates of both companies will 
be approximately the same. At 
present Paul Raibourn, Barney Bala- 
ban and Edwin L. Weisl, all of Para¬ 
mount, are DuMont directors. 

Dr. Allen B. DuMont, formerly 
president and for years the dominant 
personality, has been offered the 
chairmanship of the original Labora¬ 
tory Company, and Paramount and 
its associates, who between them are 
the largest stockholders, are expected 
to nominate the president of the 
Broadcasting Company. 

Paramount's percentage of stock is 
26 per cent., but the company has 
enjoyed the support of the Loeb and 
Rhoades Wall Street interests, which 
reputedly control an almost equally 
large block of votes. 

New Network? 

Coming as they do on the heels of 
the recent General Teleradio-RKO 
transaction, these moves are thought 
to herald important developments 
which would give Paramount Pictures 
an opportunity to expand in the 
broadcasting field. The radio and 
television side of the DuMont busi¬ 
ness has not been profitable of late, 
whereas the manufacturing division 
has been conducted successfully. 
Some “ insiders ” predict that the 
weakening of Dr. DuMont’s position, 
and the strengthening of Paramount’s, 
will eventually result in the establish¬ 
ment of a new television chain. 

A $2,000,000 television lot is being 
reorganised in Hollywood by Para¬ 
mount. It will be used for Paramount 
Television Productions, which, 
according to Y. Frank Freeman, 
Paramount’s studio vice-president, in¬ 
tends to rent space to television pro¬ 
ducers and to Station KTLA, also 
owned by Paramount, for the making 
of feature films. 

Mr. Freeman adds that Para¬ 
mount’s objective is not to follow 
Twentieth Century-Fox, Warner’s and 
MGM into the production of tele 
vision programmes. 

His remarks have served to 
strengthen the impression that the 
company has a wider objective such, 
for instance, as the creation of a 
closed circuit network should there be 
difficulty in securing governmental 
approval for commercial introduction 
of pay-as-you-see television in which 
Paramount, through International 
Telemeter, is also vitally interested. 

‘Camera’ Controversy 

A PPEALING against the decision 
to withhold a Production Code 
Seal from “ I am a Camera,” Mr. 
Fred Schwartz, president of the Dis¬ 
tributors’ Cornoration of America, re¬ 
quested that the film be viewed by the 


directors of the Motion Picture Pro¬ 
ducers’ Association, Following the 
screening, the MPAA upheld the Pro¬ 
duction Code Administration’s de¬ 
cision. 


SCMA Hearing 
Adjourned 

F ollowing a suggestion from 
the chairman of the Industrial 
Disputes Tribunal, the case being 
heard—concerning Mrs. C. Crawford, 
a member of SCMA, and Cornwall 
Circuit, Ltd.—was adjourned, to 
enable both sides to obtain further 
information. 

At the hearing SCMA was repre¬ 
sented by counsel, Mr. James Fox- 
Andrews. Mr. J. H. Alexander, 
national vice-president, and Mr. 
W. J. Ellison, acting general secre¬ 
tary, attended on behalf of the 
society. 

Mr. A. Walters, counsel, appeared 
for Cornwall Circuit, Ltd. 

In outlining the case for Cornwall 
Circuit, Ltd., Mr. Walters suggested 
the tribunal was not competent to 
deal with the case as, in his opinion, 
the reference by the Minister of 
Labour to the tribunal was not a 
correct one, not being an “ issue ” 
within the meaning of the Order. 

The chairman said that a question 
of interpretation would have to be 
referred to the Divisional Court, 
After Mr. Walters had said he did 
not think his clients desired to go to 
the High Court, and there had been 
a short adjournment for him to take 
further instructions, he said that Mr, 
A. Jackson Withers (of Cornwall 
Circuit, Ltd.) was not empowered to 
make any decision without first con¬ 
sulting his co-directors. 

The chairman then proposed that 
the parties might consider an 
adjournment. 

CM A Ready for 
VV Experiment 

LL key kinemas in the CMA 
circuit which are considered 
“ possibles ” for the installation of 
horizontal projection Vista Vision 
have been surveyed by the company, 
writes a Kine. reporter. 

Between 20 and 30 kinemas are 
involved. 

The first one to have the system 
will be the Gaumont. Hammersmith, 
equipment for which is now being 
manufactured by BOPE. 

It will be installed in a few weeks’ 
time. 

Although some of the other 
kinemas are in the London area, the 
majority are at key provincial spots. 
No final decision has yet been taken 
on the rest of the kinemas involved. 

The policy of whether or not to 
increase its number of horizontal pro¬ 
jection installations will only be 
taken after an experimental period at 
the Hammersmith Gaumont. 


VENICE PARTY 
FLIES IN 
VISCOUNT 

O N September 3 a BEA Viscount 
airliner, “ The Film Star 
Special,” will take off for the Venice 
Festival with a contingent of British 
film leaders and top stars from the 
J, Arthur Rank Organisation. 

Its departure will mark the begin¬ 
ning of an all-out effort to raise the 
prestige of British films. 

Leading the party will be Mr. John 
Davis, president of the British Film 
Producers’ Association, and managing 
director of JARO. 

Other distinguished guests in the 
plane will be Sir Henry and Lady 
French and Mr. and Mrs. Robert 
Clark. Sir Henry is director-general 
of the BFPA and Mr. Clark (produc¬ 
tion head of Associated British 
Pathe) is the association’s immediate 
past president. 

The Viscount, which is to be the 
first passenger-carrying plane of its 
type to land at Treviso Airport for 
Venice, will have on board a group 
of outstanding male and feminine 
stars—Jack Hawkins, John Gregson, 
Donald Sinden, James Robertson 
Justice, Diana Dors, Eunice Gayson 
and Belinda Lee. 

Never before has Britain been so 
well represented at the Festival. 

In addition to the screen celebrities, 
and the large display centre staffed 
with experienced publicists, the Navy 
will be there. 

Units of the Mediterranean Fleet, 
led by the C-in-C Mediterranean, 
Admiral Sir Guy Grantham, on board 
his flagship HMS Sheffield , will be 
anchored in the lagoon. 

The Sheffield, in company with 
HM ships Delight , Defender and 
Surprise , will, by happy coincidence, 
be paying an official visit to Venice 
from September 1 to September 7. 
The ships will be floodlit by night. 


Bill Batchelor 
Forms Company 

M (R. BILL BATCHELOR, the 
film publicist, has started his 
own publicity company, Bill Batchelor 
(Publicity) Limited. He is joined by 
Mrs. Catherine O’Brien as co-direc- 
tor, and Miss Nita Oswin, in charge 
of the secretarial side. 

Besides offering a full-time per¬ 
sonal publicity service, the new com- 
has plans to provide a mobile 
publicity unit 
—w r i t e r, 
p h o t o g r a- 
pher and sec¬ 
retary — to 
cover any pub¬ 
licity assign¬ 
ment at home 
or abroad. 

In the case 
of foreign 
assignments the 
publicity ob¬ 
tained would 
be supp 1 e- 
mented by an 
£ILL BATCHELOR; overall cam¬ 
paign from the company’s London 
office. 

First assignment for the company 
is the handling of the Selznick 
Golden Laurel Awards. Mr. Bat¬ 
chelor—in collaboration with Peter 
de Rome, of the Selznick Studio— 
will be in charge of all Press facilities 
for the Awards presentation at this 
1 year’s Edinburgh Festival. 
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REMEMBER “THREE COINS IN 
THE FOUNTAIN”? WASN’T 
IT GREAT WITH 



“THERE’S NO BUSINESS 
LIKE SHOW BUSINESS”? 
WANT ANOTHER ONE LIKE 

“THE SEVEN YEAR ITCH”? 
HERE IT IS— 20th 


BRINGS YOU 

HOW 

TO 


1 


(t° 


ft* 




1st 


POPULAR 


Produced, Directed and Screen Play by NUNNALLY JOHNSON 

A 20th CENTURY-FOX 

COLOUR by DE LUXE 


GINemaScOPE 


PICTURE 


20th Century-Fox presents SHEREE NORTH • BETTY GRABLE • BOB 
CUMMINGS * CHARLES COBURN • TOMMY NOONAN in "HOW TO 
BE VERY, VERY POPULAR" with Orson Bean * Fred Clark 



GINemaScOPE 

REGD TRADE MARK OF 
20th CENTURY-FOX FILM CORPN 
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iv i t h : 


JOY PAUK 


Mi v ii fl a t I V / a r k 


t s abe I Honn e #• 


DIRECTED BY JOSE FERRER 


SCREENPLAY BY KETTI FRINGS 


BASED ON THE PLAY BY JOSEPH KRAMM 


PRODUCED BY AARON ROSENBERG 


RELEASED BY J. ARTHUR RANK 


FILM DISTRIBUTORS LTD. 


A UNIVERSAL - INTERNATIONAL 


PICTURE 



DISTRIBUTION 
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EROS FILMS LTD. PROUDLY PRESENTS 






Dirk BOGARDE • Margaret LOCKWOOD 
Kathleen HARRISON • Kay WALSH 


IN A COMEDY THRILLER 


CAST A 

DARK 

SHADOW 

by JANET GREEN 


(t Terrific stand-out 
big-star-name winner 
for every situation 
from Land's End to 
John o’ Groat's and 
beyond." 

DAILY FILM RENTER 

“ A first-class thriller 
for the fans . . 

THE CINEMA 


with ROBERT FLEMYNG, MONA WASHBOURNE - Guest Artiste LITA ROZA 



Executive Producer DANIEL M. ANGEL * Directed by LEWIS GILBERT • Produced by HERBERT MASON * Screenplay by JOHN CRESSWELL * A Lewis Gilbert Production 
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What's in My Name . . . 

R ECENTLY I was asked by an American professor of literature how I 
got the name Josh Billings* Others have posed the same question, 
and quotes from the original Josh Billings are often wrongly credited to me. 
Rather than the enlightened should think I am flying under false colours, 
I’m going to reveal the facts. 

Josh Billings was the pseudonym of Henry Wheeler Shaw, an American 
philosopher and humorist. Few of my generation, and practically none of 
the youngsters of today have heard of him, but his name was a byword in 
the ’eighties. My father was nicknamed Josh, and so were all the male 
Billingses of that time, just as most of the Clarkes automatically become 
Nobbies now. When I joined the Kine. in 1928, Sidney Rayment, the editor, 
immediately labelled me Josh and the tag has stuck. Since my surname is 
Billings, and the Billingses were knocking about before America was dis¬ 
covered, I am certain Mr. Shaw must have gained something by adopting 
the nom-de-plume Billings, and I hope I’ve not taken part of his pen-name 
in vain. 

Now for the dark secret. Actually my Christian name is Reginald, and 
men burdened with it have been known to go to great lengths to hide it. 
And I’m not joshing! So can you blame me for welcoming the sobriquet 
Josh? 


UP WEST 

Good Films 
Feeling 
the Heat 

K ING SOL refuses to abdicate 
and the kinema box-offices are 
suffering in consequence. Obviously 
some films are doing bettei than 
others, but even the good ones are 
feeling the heat. There is, however, 
consolation in the thought that the 
evenings are drawing in and soon 
it will be impossible for the fans to 
indulge in outdoor pursuits after 
working hours. 

★ 

“ TAOCTOR AT SEA ” (JARFID- 
* * British) completes its highly 
successful tenancy of the Odeon, 
Leicester Square, today. It’s put up 
a tremendous fight against the 
weather and all expect it to continue 
the great work when it’s released next 
Monday. Grand fun, it’s just what 
the holiday-makers need. Laughs to 
take them out of themselves, whereas 
heavy melodrama creates heat. 

★ 

" WTE’RE NO ANGELS ” (Para- 
▼ ▼ mount), another infallible 
rib-tickler, is packing ’em into the 
Plaza. It tells an extremely funny 
story and its galaxy of stars makes 
the most of every line and situation. 

★ 

“ T7ALUE FOR MONEY ” 
▼ (JARFID-British), yet another 
comedy, too, has clicked. It’s at the 
Gaumont. Haymarket, and naturally 
is being widely booked. Incidentally, 


all the aforementioned mirthmakers 
are in VistaVision and a challenge 
to CinemaScope. 

★ 

T he dam busters ” (ab- 

Pathe-British) has returned to 
the Ritz, Leicester Square, and how! 
Every time I pass the Ritz the vesti¬ 
bule is crowded with eager patrons. 
I know it’s rash to speculate, but it’s 
odds-on now that “ The Dam 
Busters ” will finish up the picture of 
the year. I had a word with execu¬ 
tive producer Robert Clark the 
other night, and he said he thought 
the film would come out on the right 
side. When Mr. Clark, usually 
cautious, retiring and canny, brags 
like this, you can bet the opus is 
practically home and dry. 

★ 

“ npHE PRODIGAL ” (MGM- 
A CinemaScope) earned an extra 
week at the Empire, but “ Love Me 
Or Leave Me ” (MGM-Cinema¬ 

scope) moves in tomorrow. A sizz¬ 
ling biographical musical, co-starring 
Doris Day and James Cagney, it 
should fill the Empire for many 


T he deep blue sea ” 

(Twentieth Century-Fox- 
CinemaScope-British) arrives at ^ the 
Carlton, Haymarket, today. It’s a 
magnificent screen version of Terence 
Rattigan’s stage play and a credit to 
London Films. It tells an unusual 
and somewhat sad story, but thanks 
to superb acting, direction and stage¬ 
craft carries tremendous human and 
feminine appeal. 

★ 

T he seven year itch ” 

(Twentieth Century - Fox- 
CinemaScope), needless to say, re¬ 
mains at. the Rialto, Coventry 
Street. There’s hardly been a vacant 
seat in the house since it opened, 


and crowds have had to be turned 
away. Oh for a theatre with elastic 
walls’ 

ic 

C ONFIDENTIAL REPORT ” 
(Warner) departs from the 
Warner Theatre on Thursday. The 
film got a mixed press and most 
exhibitors were bewildered by its 
bizarre plot, but some found it fas¬ 
cinating and week-end business has 
been first-class. 

★ 

“TTLYSSES” (Archway) goes 
from strength to strength at 
the Marble Arch Pavilion and is 
doing like business in the provinces. 
I received a letter from that dynamic 
showman Harry Buxton, addressed 
to Sir Josh Billings, c/o the Kine. 
Weekly —he’s a little previous, the 
New Year’s Honours List has yet to 
be completed—and he tells me that 
“ Ulysses ” is cleaning up at the 
Gaiety, Manchester. At the same 
time he admits he did not think the 
picture would stand a dog’s chance. 
I’ve told you before, exhibitors can 
be, and often are, wrong. Reviewers 
make mistakes, too, but I happened 
to be right about “ Ulysses.” 

ON RELEASE 

T HE general situation is, all things 
considered, healthy. “ 20,000 
Leagues Under the Sea ” (Disney 
Film Distributors - CinemaScope) 


had a marvellous three weeks in Lon¬ 
don and, but for the heat, might 
easily have broken all records. You 
can take it from me that the Disney 
Organisation has another certain 
winner up its sleeve in “ Lady and 
the Tramp,” a marvellous Cinema¬ 
Scope Disney cartoon. 

“ \ KID FOR TWO FARTH- 
inGS ” (British Lion- 
British), made by London Films, has 
completely confounded the trade. All 
classes are coming for it in a big way. 

John and Julie ” (British Lion- 
British) is the turn-up. No doubt 
about it, British films are definitely 
holding their own. 

H it the deck ” (mgm- 

CinemaScope) did nicely, and 
“ The Last Command ” (Republic) 
made a more than promising start. 
By the way, Republic’s next outstand¬ 
ing western is “ A Man Alone.” It’s 
released on September 5 with 
Headline Hunters ” (Republic) and 
the bill should register. 

“ IVTOT AS A STRANGER ” 
(United Artists) took to the 
road last Monday, “ Doctor At Sea ” 
(J ARFID-Vista Vision-British) is due 
next week, and “ The Dam Busters ” 
(AB-Pathe-British) the week after. 
The autumn season has certainly 
begun in earnest. 


A NEW BRITISH from 

CH COMEDIES 

John Carroll * Virginia Bruce 

The 

Reluctant Bride 

ODEON 
OCT. 3 

LIONEL JEFFRIES • JACK WATLING 
GORDON JACKSON 

WINDFALL 

G.B. 

AUC. 22 


c 
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‘Dam Busters 9 Progress 
Record-Breaking 

“ Pip HE DAM BUSTERS,” it is reported, continues to carve out a pattern 
A of supreme success. Although this Associated British film has been 
confined to runs in selected pre-release situations, news of its success in these 
has already resulted in a number of bookings described by the distributors, 
AB-Pathe,” as “ an all-time high.” 


RENTERS' NEWS 

TWO of Warner Bros.’ most im¬ 
portant CinemaScope pictures— 
“ Battle Cry ” and “ East of Eden ” 
—are being released over the ABC 
circuit this coming autumn. 

September 19 is the release date set 
for “ Battle Cry,” which stars Van 
Heflin, Aldo Ray, Mona Freeman, 
Nancy Olson, James Whitmore, Ray¬ 
mond Massey, Tab Hunter, Dorothy 
Malone and Anne Francis. 

“ East of Eden,” Elia Kazan’s film 
adaptation of the John Steinbeck 
novel, starts its general release on 
October 10. 

In CinemaScope and WarnerColor, 
the film stars Julie Harris and Ray¬ 
mond Massey and introduces James 
Dean. “ East of Eden ” has 
been accepted for screening at the 
Edinburgh Film Festival and has 
already won an award at the Cannes 
Festival. 

MGM’s CinemaScope and colour 
production “ Interrupted. Melody ” 
based on the life of Marjorie Law¬ 
rence and starring Glenn Ford and 
Eleanor Parker will be generally 
released on August 29. 

“ A LIFE AT STAKE,” a thriller 
starring Keith Andes and Angela 
Lansbury, and “ Fury in Paradise,” 
an Eastman Color production star¬ 
ring Peter Thompson and Rea Itur- 
bide, are to be released by CMA on 
September 19. The renter is 
Monarch. 

WORLD premiere of London 
Films’ “ The Deep Blue Sea,” pro¬ 
duced and directed by Anatole Lit- 
vak, takes place tonight (Thursday) 
at the Carlton, Haymarket, London, 
Wl. This Cinemascope film is dis¬ 
tributed by Twentieth Century-Fox 
and stars Vivien Leigh, Kenneth 
More, Eric Portman and Emlyn 
Williams. 


♦ 


Zeeman Elected to 
Columbia Board 

Mr. Bernard E. Zeeman, treasurer 
of Columbia Pictures International 
Corporation since 1951, has been 
elected a member of the board of 
directors. 

The new director entered the film 
industry with Universal Pictures in 
1924 and joined Columbia Pictures in 
1935. In 1944 he was placed in 
charge of branch operations for the 
foreign subsidiary of Columbia and 
was elected treasurer in 1951. He is 
a regular visitor to Columbia’s British 
headquarters in London. 


LEAGUES AHEAD 

Walt Disney Film Distributors 
report that requests are flooding in 
for re-runs of “ 20,000 Leagues 
Under the Sea.” The figures for 
the three weeks’ general release on 
the Odeon circuit ending last Satur¬ 
day are said to be a near record, 
more remarkable because of the heat 
wave. 

Stars of the film, Walt. Disney’s 
biggest production, are Kirk 
Douglas, James Mason, Paul Lukas 
and Peter Lorre. It is in Techni¬ 
color and CinemaScope with Stereo¬ 
phonic sound. 


First shown at the Empire, Leices¬ 
ter Square, on May 15, “ The Dam 
Busters ” opened to extremely good 
business. Yet despite this, it was 
soon evident that subsequent weeks’ 
business were an improvement on the 
earlier ones. On show at the Empire 
for exactly six weeks, more than a 
quarter of a million people paid to 
see the film during this time. 

Pre-release showings actually 
began during its run in Central 
London, and although many of these 
dates took the film to main coastal 
resorts sweltering through the first 
days of a heat-wave constant ever 
since, they, too, were reporting 
record-busting business. Indeed, dur¬ 
ing “ Dam Busters’ ” run at 
Brighton’s Savoy it was announced 
that, in just five days, 18,000 people 
had squeezed in to see it. A happy 
echo of this success came from the 
Theatre Royal, Bognor, where man¬ 
ager Mr. E. Pearl reported that the 
queues outside his theatre during the 
week of showing were the longest he 
had ever experienced. 

Return Runs 

Yet another example of this 
wonderful pre-release success was 
provided by Scarborough’s Capitol. 
There, the hot weather did nothing 
to minimise “ Dam Busters’ ” 
impact on the theatre’s business, and 
AB-Pathe’s booking department was 
asked to arrange a return run for the 
film just a few weeks later. 

Takings for the second week 
actually proved to be higher than 
those of the first—a third return run 
was then arranged, and once again 
business showed a marked jump. A 
fourth return run at this theatre has 
been arranged within the past few 
days. 

Inland, this pattern of success was 
much the same; Birmingham, Man¬ 


chester, Canterbury and Stratford-on- 
Avon have all reported phenomen¬ 
ally high business for this time of 
year, despite the heat-wave current 
throughout most of the United 
Kingdom. 

Day-by-day throughout these pre¬ 
release runs, telegrams, letters and 
telephone calls are reported to have 
been flooding into AB-Pathe about 
“ Dam Busters’ ” success. 

Although general release of “ The 
Dam Busters ” is scheduled for 
September 5, the film recently began 
a return run of indefinite length in 
Central London, this time at the 
Ritz in Leicester Square. 

- ♦ - 

‘MONTY’ MAY 
INTRODUCE 
NEW FILM 

“ |3 ETURN TO THE DESERT ” 

JCt. is the name of a new film 
featuring Donald Houston, the well- 
known British star who was featured 
quite recently in several British films, 
including “ Doctor in the House,” 
“ Run For Your Money ” and “ The 
Red Beret,” will be distributed by 
Archway Films. 

It is hoped that Field-Marshal Vis¬ 
count Montgomery will give a short 
introduction, as well as several other 
well-known personalities. The War 
Office have given this film great 
assistance. 

It is being produced and directed 
by Denis Kavanagh and will be 
released by Archway Film Distribu¬ 
tors, Ltd., around October or 
November this year. 


TRADE SHOW 
DIARY 

Notes on the films you can see 
in London from Thursday, 
Aug. 25, to Wednesday, Aug. 31. 

Thursday 

THE DEEP BLUE SEA 
(20th Century-Fox) 

Rialto 10.30 a.m. 

British. Screen adaptation of 
Terence Rattigan’s stage play in 
CinemaScope and Eastman Color. 
Stars: Vivien Leigh, Kenneth More, 
Eric Portman, Emlyn Williams and 
Moira Lister. 

JUNCTION CITY ; THE HAWK 
OF WILD RIVER (Columbia) 
Own 2.30 p.m. 

Two westerns, starring Charles 
Starrett and Smiley Burnette. 

F riday 

THE WOMAN FOR JOE 
(JARFID) 

Gaumont, Haymarket 10.30 a.m. 

British. Fairground adventure 
drama filmed in Vista Vision and 
Technicolor. Stars: George Baker 
and Diane Cilento. 

FRENCH CAN CAN (Miracle) 
Cameo-Poly 2.45 p.m. 

French with English subtitles. 
Story of the forming of The Moulin 
Rouge filmed in Technicolor. Stars: 
Jean Gabin, Francoise Arnoul and 
Maria Felix. 

Monday 

HOUSE OF BAMBOO 
<20th Century-Fox) 

Rialto 10.30 a.m. 

CinemaScope. DeLuxe color. 
Story of a military policeman who 
joins a gang of American gangsters 
operating in Tokyo in order to bring 
them to justice. Starring Robert 
Ryan, Robert Stack, Shirley Yama- 
guchi and Cameron Mitchell. 

Tuesday 


THE GOOSE STEPS OUT 
(New Realm) 

Celluloid 2.30 p.m. 

Reissue. Comedy, starring Will 
Hay as a school teacher who is com¬ 
missioned by the British Secret Ser¬ 
vice to pose as a Nazi agent in Ger¬ 
many. Also featured are Charles 
Hawtrey and Anne Firth. 

Wednesday 


MADAME BUTTERFLY 
(Films de France) 

Studio One 10.15 a.m. 

Italian. Story of the well-known 
opera filmed in Technicolor. Acted 
by a Japanese cast, and sung by well- 
known Italian celebrfties of the Royal 
Opera House, Rome. 


Bringing in the 
Pounds . . . 

“ A Kid for Two Farthings,” <?n 
general release via the Odeon cir¬ 
cuit, is reported to be defying the 
weather successfully and building up 
considerably on coastal and key runs. 

The film, an Independent Film 
Distributors release, started in North 
and East London this week. 



Bob O’Donnell, International Ringmaster of the Variety Club, was the 
guest of honour at a luncheon of the crew of the British Tent at the Savoy 
Hotel. Mr. O’Donnell, who inducted the Variety Club of Great Britain in 
1949, and is one of the foremost members of the Variety Club movement, is 
also one of America’s most famous showmen. Mr. O’Donnell is pictured with 
(left to right) Chief Barker James Carreras, C. J. Latta, European International 
representative, past-Chief Barker Bob Wolff and Sir David Griffiths, also a 
past-Chief Barker. 
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Commercial Television 
Film Specimens 

By R. H. CRICKS, FBKS, FRPS 

A PROGRAMME of films, 35-mm. and 16-mm., typical of those that 
will be seen on commercial television, was presented last week at the 
Granada private theatre by Mr. Norman Miller, director of Radiovision 
(Westminster), Ltd. 


Mr. Stanley Schofield, welcoming 
the guests on behalf of Radio vision, 
explained that the organisation had 
been formed to co-ordinate the facili¬ 
ties of a number of specialist pro¬ 
ducers, in order that their work shall 
be made available for television—a 
clearing house of producers, script 
writers, and technicians. Radiovision 
offered sponsors all production facili¬ 
ties. 

First, Mr. Christopher Radley, of 
Selwyn Films, introduced “ The 
Urgent West,” a 12-minute film of 
the port of Liverpool. This was 
followed by a one-minute commercial 
advertising cigarettes. 

Mr. Vivian Milroy next introduced 
some films made by Primrose Pro¬ 
ductions. whose studios are at 
Barnet and Regents Park. Chief 
animator is Lotte Reiniger, whose 
silhouette films have been widely 
praised; several films made by her 
cut-out technique were shown, in¬ 
cluding “ Hansel and Gretel,” and a 
particularly striking film made for 
the Ministry of Health, in which the 
characters—flies and germs—were 
silhouetted against coloured back¬ 
grounds. 

Another system particularly suit¬ 
able for television had a white-line 
image on black. A film made for 
Ekco Radio is scheduled to be the 
first advertising film to be shown on 
the new service. 

Puppet Film 

Next came sequences from films 
made by Stanley Schofield Produc¬ 
tions, Ltd. First was a striking puppet 
film made by an associated company, 
Maskott, of Munich, sponsored by an 
office equipment firm. In a com¬ 
mercial made for Rootes, the merits 
of the Hillman Minx coupe were put 
over in a couple of minutes. 

Mr. Schofield stated that tests had 
confirmed that colour prints gave 
better gradation and finer resolution 
on TV than black-and-white, and the 
rest of the programme was in Koda- 
chrome. 

First came sequences from ‘ De¬ 
sign for Fashion,” sponsored by 
Aristoc, then a film taken in British 
Guiana, now distributed by the COL 

This was followed by a hair-rais¬ 
ing sequence from a film of the 
Alpine Rally (again made for the 
Rootes group) and finally the open¬ 
ing sequences of the now world- 
famous film of the separation of the 
Nigerian Siamese twins. 

Other companies coming within the 
orbit of Radiovision are Commercial 
and Educational Films; Lexham 
Sound Studios; Visual Reports; X 
Productions; Swan Motion Pictures, 
Ltd., of South Africa; East Asia 
Screen Services: and for scientific 
work, Micro Films. Representatives 
of Radiovision are now on the Conti¬ 
nent making arrangements for inter¬ 
national productions. 

Later in the same day the prize¬ 
winning advertising films from the 
Venice Festival were shown to an 
audience of advertising people at the 
LPE Theatre. The meeting was 
arranged by the Regent Advertising 
Club. The films were agreed to be of 


remarkably high standard. Comment 
was made on the justified use of sex- 
appeal in “ Sortilege d’Eau,” a film 
advertising bathing wear. Two films, 
one German, one Italian, showed 
exceedingly good animation. 

The speaker was Julian More, of 
Immedia, Ltd., whose subject was 
television commercials. He divided 
production into several stages. In the 
planning stage, it was important to 
find one point which differentiated 
the product from its competitors, and 
to know the audience to whom the 
film is to appeal. 

In the design of the film, essentials 
are sincerity, credible situations, and 
the avoidance of extravagant claims. 
The film must gain interest in the first 
five seconds. 

Next comes the choice of tech¬ 
nique. Live action is best to demon¬ 
strate a product, to put over human 
interest and emotion. Cartoon is ex¬ 
cellent for making a product or trade¬ 
mark come to life, and it goes well 
with a jingle. Stop-frame animation 
and puppets will prove popular on 
TV. 

After the visual comes sound. In 
the case of a commentary, always aim 
at simplicity. Jingles are suitable for 
small things like sweets and cigarettes, 
but not for larger things like cars or 
washing-machines. The film producer 
should be briefed by the script writer 
and the visualiser; the agency shpuld 
as far as possible supervise casting; 
generally it is best to have a not too 
glamorous type of girl. 

Finally, stressed Mr. More, tele¬ 
vision is primarily a medium of enter¬ 
tainment ; commercials must be enter¬ 
taining—the worst sin is to be dull. 


14 COUNTRIES REPRESENTED 
AT BFI FILM SCHOOL 

TTIOURTEEN countries were represented at the British Film Institute’s 
JT annual Film School, held this year for the first time in the West Country 
at Newton Park Teachers’ Training College, near Bath. 

Each day began with lectures, one 
of which was generally given by a 
visiting film technician or critic. The 
afternoon was devoted to film 
making and during the evening a long 
programme (on several occasions run¬ 
ning until 2 a.m. the following morn¬ 
ing) illustrating the history of the 
kinema was given. 

The opening lecture was given 
jointly by three resident lecturers on 
the course: Mr. Stanley Reed, the 
course organiser, Mr. John Huntley 
and Mr. Tony Hodgkinson, all of the 
British Film Institute staff, and was 
on “ The Film Industry.” 

They stressed that an understand¬ 
ing of the kinema as an industry was 
an essential prerequisite of a study 
of its aesthetic. It was none the less 
an art because it was a popular art, 
and to draw a dividing line between 
the film as popular entertainment and 
the film as art betrayed a misunder¬ 
standing of its nature and place in 
society. 

The contemporary commercial 
kinema, although necessarily limited 
in what it could attempt by its mass 
audience, was nevertheless vital and 
exhilarating, producing a surprisingly 
higher proportion of good films every 
year. 


LARGE POSTERS 
ATTACKED 

T HE Glasgow Town Planning Com¬ 
mittee say that large posters 
featuring Leslie Caron. Fred Astaire 
and other film stars displayed outside 
the La Scala in Glasgow are un¬ 
sightly and cause offence. 

In an effort to attract extra cus¬ 
tomers the kinema plans using the 
CinemaScope type of display outside 
its main entrance in Sauchiehall 
Street. 

The trouble started when the com¬ 
mittee said that this display was not 
in keeping with the amenities of the 
street and followed up this statement 
with an order to keep down the 
posters. 

The management do not agree with 
the committee. Some of their pat¬ 
rons have commented on the bright 
advertising and like it, say the kinema 
men. 

When Mr. James Archer, manager 
of La Scala was told about the com¬ 
mittee’s attitude, he passed their letter 
to the kinema owners, the Glasgow 
Photo Play House, Ltd., of which Sir 
Alexander King is managing director. 

From there the letter went to the 
kinema lawyers; an appeal is now 
being prepared. 


lubricating oil we used in this country 
was common sense. 

Miss Carmen Dillon, art director 
of “Henry V,” “Hamlet” and 
“ Richard III,” spoke on the work of 
the art director. 

The film-making activities at the 
school were carefully organised, the 
students being divided into four 
groups. During the first week they 
were occupied on “ Operation Copy¬ 
cat,” which consisted of the precise 
imitation of a short sequence from 
each of four famous films—“ Odd 
Man Out,” “ Le Million,” “ Louis¬ 
iana Story ” and “ Monsieur Vin¬ 
cent.” 

On the Saturday morning in the 
middle of the course students visited 
the Odeon Theatre in Bath for the 
children’s morning matinee. The 
main film shown was the Children’s 
Entertainment Film “ Trapped by the 
Terror.” 

This was the 12th annual school 
organised by the Institute and was 
attended by nearly 60 students. 


Guest Story 

The first guest lecture was given by 
Mr. Guy Hamilton, director of “ The 
Colditz Story,” who said that the 
most difficult thing a director had to 
do was to tell his story clearly so that 
every shot counted; if the audience 
failed to understand it was his fault 
and not theirs. 

He said that directors always hoped 
for a good original script but had gen¬ 
erally to be content to work from 
novels or plays. The simpler the idea 
in a script the better but the simplest 
ideas made the heaviest demands on 
the director for in a simple story there 
was no room for error. 

On the next day Mr. Robin Est- 
ridge, scriptwriter for “ Simba ” and 
“ The Young Lovers,” spoke from 
the writer’s point of view. He 
deplored the attitude of some literary 
people who worked for films because 
the money was good but took no real 
interest in what they were doing. 

Television found its place in the 
course and was the subject of a lec¬ 
ture by Miss Janet Hills. 

Mr. Stanley Reed opened the 
second week with a lecture on “ Film 
and Society.” The secretary of the 
British Board of Film Censors, Mr. 
Arthur Watkins, spoke on film cen¬ 
sorship. He said that the better he 
did his job the less evidence there was 
of it. If the world were composed 
exclusively of sane, balanced and in¬ 
telligent adults, he would not need to 
exist, but the audience in fact con¬ 
sisted largely of young people and to 
some extent the ethics and behaviour 
of the kinema were carried into their 
private lives. 

Speaking particularly to the over¬ 
seas students Mr. Watkins described 
our censorship as a typically British 
institution. Its operation was not 
based on logic but it nevertheless 
seemed to work, perhaps because the 


OBITUARY 


Kinema Pioneer 
Dies Aged 76 

IVT R. JOHN FREDERICK WOOD, 
x _ managing director of Bedford 
Cinemas (1928), Ltd., Liverpool, died 
in a nursing home at Ruthin Castle 
on August 18 aged 76. 

One of the pioneers of the kinema 
trade on Merseyside, Mr. Wood in 
the early days was an operator and 
took travelling film shows to various 
parts of the country. 

In 1905 he opened the Queen’s 
Hall, Birkenhead, as a kinema, and 
five years later opened the Bedford, 
Walton, Liverpool. 

Although the Bedford was the first 
specially built kinema to be started 
in Liverpool the Kensington which 
was being built about the same time 
opened a few weeks earlier. Mr. 
Wood built the Super, Birkenhead, in 
1916. 

Gradually the circuit expanded to 
about a dozen theatres, which were 
sold to General Theatres Corporation 
in 1928. Bedford Cinemas (1928), 
Ltd., was then formed, with Mr. 
Wood as managing director. 

The Plaza was built in Birkenhead 
and opened in 1930. Bedford 
Cinemas (1928), Ltd., now have eight 
theatres, the principal ones being the 
Abbey (WavertreeJ, Mayfair (Aig- 
burth) and Curzon (Old Swan), all 
Liverpool, and the Plaza, Birken¬ 
head. 

Mr. Wood’s son, Mr. J. F. Wood, 
Jnr., who joined his father in 1935 
and is a director of the company, was 
vice-chairman of North-Western 
branch CEA in 1949/50 and chair¬ 
man in 1951. 
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New Films at a 

R.T, and 

Title and Renter, Certificate. Stars. 


fAII That Heaven Allows 
(JARFID)—U*S, 

89 min. (U) 

Jane Wyman, 

Rock Hudson, 
Conrad Nagel. 

♦Cast a Dark Shadow ... 
(Eros)—British. 

82 min. (A) 

Dirk Bogarde, 
Margaret Lockwood, 
Kay Walsh. 

f*Deep Blue Sea, The ... 
(20th Century-Fox)— 
British* 

96 min. (A) 

Vivien Leigh, 
Kenneth More, 
Emlyn Williams. 

fFury in Paradise 

(British Lion-Monarch)— 

64 min. (U) 
~U.S, 

Peter Thompson, 

Rea Iturbide, 

Edward Noriega. 

Headline Hunters 
(Republic)—U.S, 

70 min. (A) 

Rod Cameron, 

Julie Bishop, 

Ben Cooper. 

Life at Stake, A 
(British Lion-Monarch)- 

78 min. (A) 
-U.S. 

Angela Lansbury ... 
Keith Andes, 
Douglass Dumbrille, 

fMan Alone, A 
(Republic)—U.S. 

94 min. (U) 

Ray Milland, 

Mary Murphy, 

Ward Bond. 

*Quatermas$ Xpert- 
ment, The 
(Exclusive)—British. 

81 min. (X) 

Brian Donlevy, 

Jack Warner, 

Margia Dean. 

♦Reluctant Bride, The 
(Eros)-—British. 

72 min. (A) 

John Carroll, 
Virginia Bruce, 

Brian Oulton. 


Glance 

Remarks. 

De-luxe Technicolor tear-jerker about a 
captivating widow whose engagement to 
a husky young gardener is opposed by 
family and friends. Acting impress¬ 
ive, salient situations evergreen and 
climax happy. 

Highly coloured, yet holding melodrama 
concerning a villain who kills his wife for 
her fortune, but fatally slips up. Acting 
and direction first class, light relief apt, 
chills perfectly timed and finale salutary. 

CinemaScope - cum - Eastman Color psy¬ 
chological melodrama based on Terence 
Rattigan’s play about the foolish infatua¬ 
tion of a judge’s wife. Acting first class, 
salient situations moving, direction intelli¬ 
gent and staging faultless. 

Eastman Color outdoor melodrama telling 
of Texan’s intervention in Mexican poli¬ 
tics. Action lively, romantic interest 
popular, settings bizarre and climax 
hectic. 

Forthright newspaper - cum - political 
melodrama concerning the blooding of 
a cub reporter. Story holding, cast re¬ 
sourceful and highlights realistic. 

Romantic crime melodrama hinging on an 
attempted insurance fraud. Acting 
competent and climax salutary, but early 
development vague and protracted. 

Full-blooded Trucolor outdoor melodrama 
dealing with the rehabilitation of a gun¬ 
man, wrongly suspected of mass murder. 

Plot taut, team work powerful, thrills big 
and scenery superb. 

Spectacular macabre based on Nigel 
Kneale’s successful TV play. Story of man 
turned monster realistically handled, 
sentimental relief appropriate and finale 
showmanlike 

Jolly, disarmingly inconsequential comedy 
of an oil magnate and entomologist who 
find romance while in the company of 
orphans. American co-stars re¬ 
sourceful and juvenile interest engaging. 

* BRITISH QUOTA PICTURE. 


(C) SUITABLE FOR CHILDREN, (NC) NOT FOR CHILDREN. 

f IN COLOUR. 


Box-Office Angle. 

Excellent popular book- 
ing (C). 


Very good general book¬ 
ing (NC), 


Outstanding prestige and 
box - office proposition 
(NC). 


Acceptable second (C). 


Good second (C). 


Moderate programmer 

(NC). 


Grand alfresco thick ear 

(C). 


Very good British “X” 
certificate chiller (NC). 


Very good second for all 
classes and ages (C), 


Reviews for Showmen: 


THE BEEP BEEE SEA 

Twentieth Century-Fox. British (A). Cinema¬ 
scope. Photographed in Eastman Color. Featur¬ 
ing Vivien Leigh, Kenneth More and Emlyn 
Williams. Produced and directed by Anatole 
Litvak. Screenplay by Terence Rattigan. Director 
of photography , Jack Hildyard. Musical director, 
Muir Mathieson. 8,460 feet approx. Release not 
fixed. 

T^INELY acted, skilfully directed and realisti- 
cally staged CinemaScope-cum-Eastman 
Color psychological melodrama, inspired by 
Terence Rattigan’s highly successful West End 
play. It centres on the cultured wife of a judge 
who becomes infatuated by a gay, irresponsible 
test pilot and sacrifices dignity and self-respect 
to satisfy her physical desires. The heroine’s 
behaviour, which, incidentally, results in her 
attempting her own life, is hardly logical, but, 
even so, her ultimate triumph over the kinks in 
her nature and character begets strong, thought¬ 
ful and arresting theatre. Vivien Leigh gives a 
sensitive portrayal in the lead, and Kenneth 
More and Emlyn Williams score fluently in con¬ 
trast as the feckless lover and patient, under¬ 
standing husband respectively. The settings are 
suitably varied and the dialogue is brilliant. Out¬ 
standing prestige and box-office proposition. 

Story.— -Hester Page, an unassuming young 
woman, is found unconscious in a drab Batter¬ 


sea boarding house by Ken Thompson, an 
American Army corporal, while her husband, 
Freddie, is away. Miller, a doctor struck off the 
Medical Register, revives Hester and it is agreed 
not to inform the police. Meanwhile, Dawn 
Maxwell, a showgirl lodger, discovers that the 
Pages are not married and that Sir William 
Collyer, a judge, is Hester’s real husband. Dawn 
telephones Sir William, but Hester refuses his 
help. It then transpires that Hester was first 
introduced to Freddie, an ex-RAF ace, by Sir 
William at a golf club. Freddie, fascinated by 
Hester’s charm and position, followed her to 
Switzerland and persuaded her to leave Sir Wil¬ 
liam. Freddie’s ardour, however, was less than 
Hester’s and their life together became hell. 
When Freddie learns of Hester’s escape he de¬ 
cides to abandon her. Hester chases him from 
night club to night club, but fails to catch him, 
and Sir William fears that she will again try to 
take the easy way out. Finally, Miller assures 
Hester that the only hope of happiness for her¬ 
self and Freddie is for the stronger of the two 
to make the break. He then convinces Hester 
that she is the one, and when Freddie returns 
she quietly and resolutely shows him the door. 

Production. —The picture, made by London 
Films, is pure theatre, but the fact that many of 
its characters are unlikely to be met in real life 
does not deaden its emotional impact. Far from 
it! It sets out to prove that the heart can rule 


Edited by Josh Billings 

the head, and dresses its hypothetical case, pre¬ 
sented in flashback, in holding and stimulating 
drama. Vivien Leigh lends validity to the role of 
heroine and invests it with a sad beauty as Hester, 
Kenneth More clearly suggests the devil-may- 
care, yet weak, Freddie, and Emlyn Williams is 
both austere and tolerant as Sir William. Eric 
Portman contributes a neat cameo as Miller, and 
Moira Lister, Alec McCowen and Dandy Nichols 
register in minor parts. The second meeting of 
Freddie and Hester at an air display, winter 
sports in Switzerland and Hester’s hunt for 
Freddie on London’s Great White Way subtly 
punctuate the talk and also create an essential 
illusion of scope. At once provocative and 
searing, it’s nothing if not a woman’s film. 

Points of Appeal. —Unusual, intriguing and 
moving story, tremendous cast, faultless atmo¬ 
sphere, best-seller title and CinemaScope. 

AEE THAT HEAVEN ALLOWS 

JARF ID-Universal. American ( U ). Photographed 
in Technicolor. Directed by Douglas Sirk. 
Featuring Jane Wyman, Rock Hudson and Con¬ 
rad Nagel. 7,967 feet. Release September 26, 
1955. 

E-LUXE tear-jerker, featuring the co-stars of 
record-breaking “ Magnificent Obsession,” 
and finely photographed in Technicolor. Smartly 
REVlEWS-continued on page 19 






and CATERING REVIEW 


l 


' 



When your added attraction is Sun-Pat, cinema sales go up. These 
outstanding SUN-PAT lines are bringing big business to Cinema 
Managers everywhere—thanks to their excellent quality and the 
unrivalled service SUN-PAT offers. Write for sample range of 
SUN-PAT specialities. 

To: L. G. Hutchinson, Sales Manager, Cinema Division 

H. S. WHITESIDE & CO. LTD, PARKHOUSE WORKS, LONDON, SE5 


PUTS YOU IN THE PICTURE 
FOR S/&r€K CINEMA SALES! 
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MIIK 

the flavour 
of the year 



They’re FULL CREAM MILK with sugar 


Ideally suitable for your children's matinees 


ELDORADO ICE CREAM CO. LTD. 
STAMFORD ST.. LONDON. S.E.I 
Tel. WATerloo 6821 (20 lines) 
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A UTOMATIC sales vendors, which have been 
so successful in American circuits, are 
likely to play a big part in the future sales 
policy of British kinemas. 

Carefully placed, the automatic vending 
machines can add to a kinema’s income, with no 
additional staff needed, and without detracting 
in any way from the main sales kiosk. They 
might, for example, be placed in circle lounges 
where the normal sales kiosks are not available. 

Granada has already installed three soft drink 
selling machines at kinemas in Maidstone, Ketter¬ 
ing and Bedford. Mr. John Roberts, the com¬ 
pany’s sales controller, says, “ I am going 
flat out for automatic selling.” 

The three drink machines are paying off well 
for Granada already. Installed in the foyer, they 
are greatly appreciated by patrons, many of whom 
are surprised to find that they can get ice-cold 
drinks from a machine. 

The drink is sold in bottles, and the customers 
use straws, leaving the empty bottles in a rack 
provided. The bottles must not be taken into the 
auditorium. „ 

Does it create congestion in the foyer? No, 
says Mr. Roberts. “ People are moving all the 


time into the kinemas.” The other advantages 
are that it relieves the kiosk girls and saves space. 

The company will soon be extending the service 
to its other provincial kinemas and later will 
approach the LCC to find its reactions to the 
idea of having automatic vendors in kinemas. 

Mr. Roberts added that he is also looking for 
a confectionery-selling machine that will sell a 
wide variety of lines, and provide change as well. 
So far no British company product has been able 
to fit this bill, but a Swedish machine, now 
coming into the country slowly under licence, 
may be the answer. 

Mr. Ralph L. Bradford, sales controller of 
CMA, also thinks this sales method has possibili¬ 
ties, “ There are probably some situations in 
every big circuit where these machines could be 
used successfully,” he said. 

CMA has, in fact, experimented with drink 
and ice cream vendors, but found both unsuccess¬ 
ful. “ That does not mean to say, of course, that 
they would not be successful anywhere,” said Mr. 
Bradford. Certainly CMA is interested enough in 
the project to want more machines to experiment 
with in the circuit kinemas. 

One of the main problems, however, is that the 


biggest output of this type of machine comes from 
the United States. Dollar restrictions, however, 
prevent the import of these machines. The ex¬ 
hibitor here who wants to try out the possibili¬ 
ties of automatic selling, therefore, must turn 
mainly to British-made machines. 

Unfortunately, says Mr. Bradford, there are 
not sufficient types suitable coming from the 
British factories. 

Even when the exhibitor has got his machine, 
he says, he may come up against local authority 
regulations if he gets crowds gathering round the 
machine in the foyer. Granada, however, experi¬ 
enced no trouble with its first three installations. 

Mr. T. H. Macdermott, theatre sales and cater¬ 
ing manager of ABC, said, “ We are considering 
vending by automatic machine. We have not 
yet decided on direct policy or type of machine, 
but we have in mind to sell drinks and possibly 
confectionery by this method. Our main problem 
is to get the type of machine we want.” 

One suggestion being investigated is the possi¬ 
bility of making American machines over here 
under licence. 



• Designed to meet the requirements of 
the British market, the new automatic 
self-service coolers, called the Hall 99, 
hold 104 Coca-Cola bottles. Eighty-eight 
of these are automatically vended leaving 
sixteen ready cooled bottles available 
for immediate sale after the cooler has 
been serviced with a new supply of bottles 


Food 
Hygiene Rules 
On the Way 

R EGULATIONS affecting kinema cafes 
and confectionery sales throughout 
England and Wales will be laid before Par¬ 
liament shortly. They are Ministry of Health 
regulations on food hygiene arising from the 
Food and Drugs Amendment Act, 1954. 

The regulations are designed to improve 
standards of food hygiene, and they will 
cover both the subjects of structure of pre¬ 
mises, and practices by persons handling 
food. 

They will apply to any premises where 
food for human consumption is stored, pre¬ 
pared, cooked, served or sold. 

The Act amends similar legislation con¬ 
tained in the Food and Drugs Act, 1938. 

The 1938 Act, with more than 100 sections, 
contained certain sections with a direct bear¬ 
ing on kinema sales, including requirements 
as to rooms where food (including sweets, 
drinks and ices) are stored. 

Neither the 1938 Act, nor the 1954 Act 
applies to Scotland. Furthermore, the 1954 
Act is not yet in force. Both the 1954 Act 
; and the Ministry of Health regulations will 
come into operation on the same day. 

It is likely that in the final regulations 
there will be appropriate exceptions where 
confectionery and food is wrapped or sold in 
containers. 
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T. WALL & SONS (iCE CREAM) LTD., LONDON, MANCHESTER, EDINBURGH 

Marketing Headquarters, 59/61 Park Royal Road, London, N.W.lO 

ICE 405-2035-120 _ - - 


Increase your profit per seat 
with this CkM service! 


AStc. V6UK- PATP.ONS- YbtA'LL TlNb THEY WANT WALL'S. I 


THE BEST EQUIPMENT! 

Wall’s provide and maintain all the refrigeration equip¬ 
ment you need. They also supply sales trays, lighting units, 
display material, etc. And it’s all absolutely free. 

AND ALL THE HELP YOU NEED! 

Whatever your problem, your Wall’s Representative is 
always there, ready to help. He knows the business of ice 
cream selling from A to Z. And he understands your own 
local problems (he’s usually a local man himself). He and the 
special Theatre Sales Service are always ready to assist you. 
So, if you want any help, just ring! 

AND WHAT’S MORE . • . 

Wall’s is the ice cream your customers really want. It 
has been proved by independent market research to be the 
ice cream preferred by most people. 


BACKED BY BIG ADVERTISING! 

Before your customers even enter the cinema, they’re 
influenced by big national press and poster advertising. Then, 
when they’re inside, full-colour sales announcements (by 
slide or film) help your sales on the spot. There are additional 
announcements for special flavours. 


MOST FREQUENT DELIVERIES! 

Wall’s have the largest national network of local depots 
in the country. That means, whatever the size of your 
cinema, you get regular deliveries—a 24 -hour service if 
necessary 1 


VARIETY IS THE SPUR TO SALES! 

That’s why Wall’s give your customers such a magni¬ 
ficent choice: Vanilla and Strawberry-and-Vanilla tubs, real 
fruit ‘Flavour of the Month’ tubs. Vanilla and Strawberry- 
and-Vanilla brickettes, Choc bars, and Gayfrute fruit ices. 
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Ice Cream on the Memi 

DEVELOPING SODA 
AND MILK SHAKE 
ATTRACTIONS 

by K. B. JOHNSON, catering adviser 
to T. Wall and Sons 



T HIS final article discusses the make-up of 
ice cream drinks—the ice cream sodas 
and the milk shakes. There is also a 
brief digression into the realms of the more 
fanciful dishes which can be used for special 
occasions. 

The realm of the ice cream soda is one which 
offers great scope for development to the enter¬ 
prising. 

In the past there has not been a very great 
demand in Britain for these drinks. This is 
probably due to the fact that the public has 
not been encouraged to ask for them and few 
caterers have been prepared to instal a plant 
for producing carbonated water. 

The fact that ice cream sodas can be very 
easily made with soda water from syphons or 
aerated water from bottles has been overlooked. 
These substitutes, however, can always be used 
to replace the carbonated water mentioned in 
the recipes here. 


Basic Ingredients 

All that is required to produce an ice cream 
soda is a good quality flavoured syrup, car¬ 
bonated or aerated water and ice cream. 

So there is no reason why these drinks should 
not in future enjoy far greater popularity. 
Without a doubt, the public need little per¬ 
suasion to accept them. 

Ice cream sodas should always be served in 
a fairly large glass with two drinking straws 
and a long spoon. (If a glass larger than the 
10 oz. (I pint) glass given in the recipes below 
is used, proportionately more ingredients will be 
required.) 

Into a 10 oz. (I pint) glass place 1 oz. of 
flavoured syrup (or quantity according to manu¬ 
facturers’ instructions). Into this stir a teaspoon¬ 
ful of ice cream. Fill the glass three-quarters 
full with carbonated water. Float carefully into 
the glass 2 x 24 servers of ice cream. If neces¬ 
sary top up with carbonated water and garnish 
with whipped cream or other ingredients as 
desired. 

If it is found that excess frothing is caused 
when carbonated water is added to the syrup and 
ice cream mixture, add the carbonated water 
direct to the syrup alone. 


Recipes 

Orange Ice Cream Soda.—Place 1 oz. orange 
syrup in a I pint glass. Add one teaspoonful of 
ice cream and mix well. Fill the glass three- 
quarters full with carbonated water and float into 
the drink 2 x 24 servers vanilla ice cream. Top 
up with carbonated water if required. Garnish 


the glass with a slice of orange. Serve with two 
drinking straws and a soda spoon. 

Strawberry Cherry Ice Cream Soda.— Place 
1 oz. cherry syrup in a \ pint glass. Add one 
teaspoonful of ice cream and mix well. Fill the 
glass three-quarters full with carbonated water 
and float into the drink 2 x 24 servers strawberry 
ice cream. Top up with carbonated water if 
required and garnish with a whole cherry. Serve 
with two drinking straws and a soda spoon. 

Coconut Pineapple Ice Cream Soda. —Place 
1 oz. of pineapple syrup in a i pint glass. Add 
one teaspoonful of ice cream and mix well. Fill 
the glass three-quarters full with carbonated 
water and float into the drink 2 x 24 servers 
vanilla ice cream. Place a teaspoonful of 
crushed pineapple on top of the ice cream and 
sprinkle a little shredded coconut over the sur¬ 
face of the drink. 

Chocolate Ice Cream Soda. —Place 1 oz. choco¬ 
late syrup in a i pint glass. Add one teaspoon¬ 
ful of ice cream and mix well. Fill the glass 
three-quarters full with carbonated water and 
float into the drink 2 x 24 servers chocolate ice 



Orange ice cream soda 


cream. Top up with carbonated water if 
required and serve with two drinking straws and 
a soda spoon. 

Three ingredients are essential in making a 
simple milk shake: milk, flavoured syrup and 
ice cream. 

The only special equipment required is an 
electric (high speed) drink mixer with mixing 
buckets. Such, mixers can now be bought for 
about £15. Milk and syrup pumps, delivering 
measured quantities, help efficient service but are 
not indispensable. 

Standard Mix 

The same ingredients in correct quantities 
should be used every time to guarantee a stan¬ 
dard drink which your customers will both expect 
and appreciate. Don’t just throw together a few 
ingredients, mix, and hope for the_best. 

Both pasteurised and pasteurised-homogenised 
milk are now available to many caterers. The 
latter is recommended for milk shakes. Homo¬ 
genised milk is pasteurised (heat treated) and 
then homogenised by forcing through a fine 
aperture under pressure of about 2,000 lb. per 
square inch. 

This homogenisation distributes the cream 
evenly and prevents it separating from the milk 
in the churns. It is most important to remember 
that non-homogenised milk must be stirred occa¬ 
sionally to ensure this even distribution of cream. 

Another great advantage of using homogenised 
milk is that it aerates to a far greater extent than 
ordinary pasteurised milk. Thus, it is both more 
suitable and more economical for ice cream milk 
drinks. 


Appetising Drinks 

Your customers will not come again for flat, 
watery drinks, and the most important point in 
producing appetising milk shakes is that they 
should be well aerated. A drink will be at its best 
only when holding the maximum amount of air. 

There are two essentials for maximum aera¬ 
tion : 

(1) The milk must be as cold as possible; as 
near to 32 deg. Fahr. as possible without 
freezing. 

(2) The drinks must be mixed for sufficient time 
to allow the maximum of air to be folded into 
the mixture. 

Ice cream is already aerated in manufacture. 
Therefore the additional air required to make a 
good drink has to be whipped into the milk 
itself. 

When mixing the drink it is important to allow 
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Left: egg milk shake. Right: raspberry 
cream milk shake. Below : nutmeg malted 
milk shake 


sufficient time for mixing the ice cream thoroughly 
with the milk and for incorporating the maximum 
amount of air. In the rush of quick service it is 
only too easy to skimp the mixing, thus producing 
a heavy drink of short measure. 

The higher the proportion of ice cream in the 
mixture the greater the time that must be 
allowed for mixing. When making a drink with 
approximately 10 per cent, ice cream (1 x 30 
server with 6 oz. milk), at least 20 seconds should 
be allowed for mixing. 

For a heavier type of ice cream drink with a 
high percentage of ice cream, longer mixing will 
be required. A drink with 40 per cent, of ice 
cream (3 x 24 servers to 5 oz. milk) would require 
about 40 seconds for complete mixing and aera¬ 
tion. 

Specific Flavours 

The specific flavour of a milk shake is obtained 
by adding a flavoured syrup. Many brands are 
obtainable, usually prepared with low acidity so 
that they will not curdle the milk. All soft fruit 
flavours are excellent, as are chocolate, coffee, 
malted milk, vanilla, pineapple, banana, pepper¬ 
mint, caramel and other flavours. Citrus fruit 
flavours can also be used, but they have high 
acidity and so do not blend very well with the 
flavour of milk. 

As mentioned above, it is important that an 
exact measure of flavoured syrup should be used 
in each milk shake, so keep a special measure for 
this purpose. If you have syrup pumps, check 
regularly that they are delivering the correct 
quantity. 

Types of Milk Shakes 

You will be able to invent your own drinks and 
name them. The main types of ice cream milk 
drinks are: 

1. Plain flavours. 

2. Mixed flavours. 

3. Decorated with whipped cream 

4. Malted. 

5. With eggs. 

6. Frappes and heavier drinks containing a 

high proportion of ice cream. 

Standard Milk Shake 

The exact composition of a milk shake will 
depend on the strength and quality of the syrup 
used and on the size of the glass. 

However, this is recommended as a good 
standard: j-1 oz. flavoured milk shake syrup; 
1 x 30 server vanilla or flavoured ice cream; 6 oz. 
chilled milk (32 deg. Fahr.-40 deg. Fahr;). 

These ingredients will produce a drink sufficient 
to fill a 10-oz. (half pint) glass with a little to 
spare. Place the syrup in the mixing bucket, add 
the ice cream and, finally, the milk. Place on 
the mixer and mix for at least 20 seconds. Pour 
the drink into a half-pint glass and serve on a 
plate with two straws and biscuits. In counter 
service, any surplus drink should be handed to the 
customer in the mixing bucket. 

Nutmeg Malted Milk Shake. —2 x 20 servers 
vanilla ice cream; one large teaspoon malted 


made by substituting pineapple for raspberries in 
the above recipe. When available, pineapple ice 
cream should replace vanilla ice cream. Garnish 
with a pineapple cube. 

Broadway Milk Shake. — 1 oz. coffee syrup: 
2 x 24 servers chocolate ice cream ; 6 oz. cold 
milk (5 oz. homogenised milk); whipped cream. 

Into a cold mixing bucket place 1 oz. coffee 
milk shake syrup, 2 x 24 servers. chocolate ice 
cream and 6 oz. cold milk. Place on the machine 
and mix until smooth. Dot the inside of the glass 
with whipped cream before pouring the drink 
into it. 

Frosted Egg Chocolate. —1 oz. chocolate 
syrup; 1 x 20 server vanilla ice cream; 1 x 20 
server chocolate ice cream; 1 fresh egg: 3 oz. 
cold milk. 

Mix ingredients on the mixer for about 40 
seconds. In this type of drink, containing a large 
proportion of ice cream, make sure that the ice 
cream is fairly soft to prevent difficulty in blend¬ 
ing the ingredients smoothly. Serve in a 12-oz. 
glass with two straws. 

Ice Cream Specialities 

Ice cream is the ideal sweet to serve on the 
special occasion—whether it be a simple dinner 
party or a full-scale banquet. Many large ice 
cream manufacturers now produce special 
gateaux in various shapes and sizes which can be 
decorated to suit the occasion for which they are 
required. 

However, caterers can quickly and easily pro¬ 
duce specialities of their own. Here are some 

Continued on page ix 


milk powder; large pinch ground nutmeg; 5 oz. 
cold milk. 

Place all the ingredients in the mixing bucket 
and mix on the machine until smooth. This drink 
differs from most other milk shakes in that it is 
comparatively “ dry.” It is excellent served with 
cheese or other savoury biscuits. 

Egg Milk Shake. —1 oz. flavoured syrup ; one 
fresh egg; 1 x 24 server vanilla ice cream; 5 oz. 
cold milk. 

Break the egg into a cup; then place in a cold 
mixing bucket with the remaining ingredients. 
Mix in the usual way for about half a minute 
and pour the drink into a 12-oz. glass. Egg milk 
shakes have a much lighter and smoother texture 
than ordinary milk shakes. Serve the drink on a 
plate with two straws and biscuits. 

Raspberry Cream Milk Shake. —| oz. raspberry 
syrup; 1 x 20 server vanilla ice cream; 1 dessert¬ 
spoon crushed raspberries; 6 ozs. cold milk; 
whipped cream; one whole raspberry. 

Place j oz. raspberry syrup, 1 x 20 server vanilla 
ice cream, one dessertspoonful crushed raspberries 
and 6 oz. cold milk in cold mixing bucket. Mix 
on the machine until smooth and pour into a 
10-oz. glass. Float a spoonful of whipped cream 
on the milk shake and garnish with whole rasp¬ 
berry. Serve with two straw’s and a long soda 
spoon. 

A delicious pineapple cream milk shake may be 


Typical speciality ice cream 
gateau for large or small 
party or other celebration 
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Ice Cream on 
The Menu—contd . 

recipes and ideas which can be quickly and easily 
modified to suit your own requirements. 

Pineapple Surprise ( Ananas Surprise).— Slice 
the “ lid ” off the top of a large pineapple, in¬ 
cluding the leaves. Remove the fruit from the 
skin with a sharp knife, leaving the skin as a 
hollow shell which should be stood in the centre 
of a round dish. 

Remove the hard core and slice the fruit. Place 
the slices round the dish and decorate with 
whipped cream and cherries. 

Just before the dish is required, fill the shell of 
the pineapple with strawberry ice cream and 
place the leaves on top as a lid. The dish may 
then be lightly veiled with spun sugar and served 
immediately. 

A pineapple weighing about 4 lb. is ample for 
ten covers. 

Pineapple Ice Cream Gateau ( Gateau d’Ananas 
Glace ).—Prepare an 8-in. round of genoese or 
sponge cake about H in. thick and slice hori¬ 
zontally through the middle. Place the bottom 
half of the cake into a tall 8-in. cake ring and 
spoon on to this a 1-in. layer of ice cream, which 
should be at about 14 deg. Fahr. Place the top 
of the cake over the ice cream. Remove cake ring 
and place the gateau base on its dish in the re¬ 
frigerator for a few minutes. 

To decorate, first cut the gateau into the re¬ 
quired number of portions. On each portion 
place a quarter pineapple ring and decorate to 
the centre with whipped cream and cherries. 

Brandy Snap Gateau.— Place a slab of 
Neapolitan ice cream on a dish and cover with 
a little whipped cream. Cover the cream with 
roasted nib almonds. Across the top of the ice 
cream block lay brandy snap cornets filled with 
whipped cream—-one cornet per portion. Decorate 
the base of the gateau with whipped cream and 
glace cherries. Serve immediately. 

For speedy service, the ice cream may be 
sliced into the required number of portions before 
decorating. Brandy snaps are prepared by being 
rolled round cornet pastry moulds while still 
warm. 

Neapolitan Ice Cream with Fruit Salad 

C Napolitaine glace tutti-frutti ).—Place a slab (or 
part-slab) of Neapolitan ice cream, sliced into the 
required number of portions, across an oval silver 
-dish. At each end of the dish place some fruit 
salad and decorate round with whipped cream. 

Apricot Gateau (, gateau d’abricots glace). —Pre¬ 
pare a round of genoese or sponge cake baked in 
a savarin mould. Cover this with a little melba 
sauce or raspberry jam. For quick service, slice 
the cake into the required number of portions. 
Place apricots and grapes round the side of the 
dish and decorate with whipped cream if desired. 




Brandy Snap Gateau, 
made with Neapolitan ice 
cream covered with whipped 
cream and roasted almonds 



Orange Surprise 


Pineapple Surprise 


Immediately before the dish is to be served, fill 
the centre of the cake with ice cream and garnish 
with a strawberry. 

Orange Surprise.— Take one orange or tan¬ 
gerine for each person to be served and slice off 
the tops. Carefully scoop out all the fruit from 
the skin, cut into small portions and then fill 
each skin approximately half-full of fruit. Add 
a portion of vanilla ice cream and then replace 


the top. A small leaf of angelica may be used to 
decorate the orange. 

Neapolitan Charlotte.— Place a Neapolitan ice 
cream on a dish and slice into ten portions. 
Using a little cream, stick savoy biscuits along 
the side of the ice cream. Down the centre, place 
a line of sliced peaches or other fruit. Decorate 
the edges with whipped cream and a few green 
nib almonds; finish with strawberries or cherries. 



Apricot Gateau filled with ice cream 


Pineapple Ice Cream Gateau 


Z 3 
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WELCH & SONS. LTD., West Chirton, Tynemouth, Northumberland. 
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Above: Turmix type B infra-red grill, 
suitable for larger catering establishments. 
Below: Tel-Chef grill by Brattel Electric 
features simmerstat thermostatic control 


Infra-red Coohing Means 


rpHERE can be no denying that the most 
1 popular type of dish for snack, late supper 
or quick before-the-show meal is the grill— 
whether it be steak, chop, bacon, flat fish fillet, 
cutlet, chicken joint, toasted sandwich or the 
infinitely variable mixed grill. 

With this kind of meal, time is the most im¬ 
portant factor. How would you like to be able 
to put up a sign in your restaurant, cafe or snack 
bar: “ No waiting. All grills served at once ”? 

By a method of cooking becoming more widely 
known in the hotel and catering trade since its 
introduction into this country from the Conti¬ 
nent about five years ago, this is now within the 
reach of the small caterer. 

The secret is the use of infra-red heating. 

Apart from the time factor, this method has 
the additional advantage of producing tastier 
grills. This is because the infra-red rays cook 
the food literally from the inside outwards. The 
natural juices are sealed in because the pores of 
the food are closed by the high temperature 
at which radiation begins. 

For the same reasons, tough and cheap cuts 
of meat can be made palatable within a matter 
of minutes—in some cases even of seconds. The 
saving in electricity costs is obvious. 

Special feature of the Turmix infra-grill is the 
internationally patented ridged infra-plates, 
claimed by the sole UK concessionaires, A. E 
Warner (London), Ltd., to begin the radiation 
process at 750 deg. F. 

A variety of models is available, from the 
baby type A to the type CC designed for the 
largest catering establishments and having an 

Perfect model V-grill from Infra-Heat is 

adjustable for food up to 2\ inches thick 


MEAC Mastergrill infra¬ 
red grill features thermo¬ 
static control and is large 
enough to take four steaks 


output of 300 grills per meal service. Prices 
range from £18 18s. to £225. 

Grilling times claimed for the Turmix grill are : 
steak 60 seconds, mixed grill 30 seconds, bacon 
20 seconds, fish fillets 30-60 seconds, chops and 
cutlets 90 seconds. 

Turmix type B is designed for the medium 
sized, quick service cafe or snack bar. It has 
heating plates measuring approximately 10£ in. 
by 8^ in. and loading is 1.5 kW. 

Illustrated is model BB, with plates approxi¬ 
mately 14 in. by 10| in., loaded 3 kW., with 
an output of 100 to 150 grills per service. This 
is suitable for larger kitchens as it is available 
for battery build-up. 

Recently introduced are grills in two sizes 
marketed by the Infra-Heat Co., Ltd. The 
grooves and ridges on the grilling plates are 
arranged in a V-shape for even cooking. 

To prevent burned fingers, the two manipulat¬ 
ing levers are situated at the left-hand side of 
the grills: the larger one is for raising and 
lowering the grilling plate and the smaller one 
for adjusting the height for food of a thickness 
of up to 2} in. 

Surface temperature of the grilling plates is 
stated to be about 550 to 600 deg. F. 

The single model has a grilling surface of 8j in. 
by 8| in., producing four to five steaks of 12 
to 16 sausages in two to three minutes. Price 
is £18 17s. 

The double model produces double these 
quantities in the same time and is priced at £38. 

The Mastergrill, available from MEAC. Ltd., 
is made in one size—10 in. by 6\ in., large 
enough to take about four steaks. 

Thermostatic Control 

A special feature is thermostatic control giving 
regulated heat and ensuring that the machine 
cannot be left accidentally to burn out. 

Average cooking times claimed for the Master- 
grill are: steak two minutes, chops and cutlets 
two minutes, bacon 12 seconds, gammon rasher 
60 seconds, kidney 60 seconds, liver 60 seconds, 
sausages 60 seconds, tomatoes 90 seconds, fish 
60 seconds. 

Tel contact grills are made by the Brattel 
Electric Co., Ltd., the catering model being the 
Tel-Chef, which sells at 22 guineas. This has a 
simmerstat for thermostatic control of the grilling 
plates, and dual indicator lights to show when 
the grill is switched on, one turning off when the 
pre-selected temperature is reached. 

The exterior of the Tel-Chef is of polished 
aluminium and the grill plates have an inde¬ 
structible embedded element. The hotplate area 
is 160 sq. in. and the exterior dimensions are 
12 in. by 13 in. by 10 in. high. 

The Tel-Chef is available for voltage ranges 
of 100/120, 200/220 and 230/250 AC. Loading 
is 1.5 kW. 

Advantages common to each of these grills are 
that current and cooking fat are saved, there is 
virtually no loss in weight during cooking and 
fumes are reduced to a minimum. 


QUICK SERVICE 
OF ALL GRILLS 
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SALES 

POINTS 

IN 

PICTURES 



• The kiosk of the CMA’s reconstructed Gaumont, Shepherd’s Bush, has been 
treated as an integral part of the decorative scheme of the foyer. The recessed 
ceiling lights at the front illuminate the counter, while those at the rear are 
angled towards the box compartments of the display on the rear wall. Illumin 
ated display panels are inset in the front wall and that facing the outer foyer 


i 
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• Another recent CMA 
reconstruction was at the 
Gaumont, Streatham Hill. 
Here the kiosk is of more 
open design with the ceiling 
double-angled and carrying 
a single row of recessed 
lights. Rear wall and side 
displays are mounted on 
wire brackets. The counter 
front has a double inset 
illuminated display case 


illllllllillllllllllllllllllllllllllllllllllllli 
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Order your supplies 


NOW ! 



In handy sizes 
specially suitable 
for the Cinema 

ilb. -1'6 
Jib. - 2'11 


CHOCOLATE CARSONS 

sell better because they are 



OfteC OMfr&foeb (foot 

(Arsons 

H@id©i 

REGD. 


Milk Chocolates and 


GV/ full details without delay from: 

CARSONS LTD • SH0RTW00D • BRISTOL 

Telephone: 53211 


Candies, in colourful 
wrappers, and packed 
in handy cellophane 
bags. Jib. 1/- 


Californian 

Fruits 

with delightful soft fruit centres 


Countess 

SELECTION 

A luscious sweet for all tastes 


Both of these quick-selling lines are 
available in handy J-lb. transparent 
bags and retail at 9d. 

All enquiries and orders to: 

jja]_J_brQS (WHITEFIELD) LTD. 

WHITEFIELD, MANCHESTER, ENGLAND 


SC 18 


REGD. TRADi MARK 

Drinking Straws 


C* 




m 


Manufacturers of 

iC^ ^ Wrapped and Unwrapped Straws 


Packs of 500, 100, 50 and 25 for retail 

Change of Address: 

COLLEGE ROAD, FISHPONDS, BRISTOL 

Telephone: Bristol 53268 and 54205. Telegrams: Drinkrite, Fishponds, Bristol 


THE KINEMATOGRAPH YEAR BOOK 

NOW ON SALE-PRICE IV- 

A complete and up-to-date guide to the whole of the Film Industry 

CONTENTS INCLUDE: 

Who’s What in the Industry; Trade Organisations; British 
Studios; Studio Service Companies; The Leading Kinema 
Circuits ; Kinema Directory ; Kinema Equipment ; 
Classified Trade Directory ; General Trade Directory ; 
Kine Sales and Catering 

Odta'nable from THE PUBLISHER, 6 CATHERINE STREET, LONDON, W.C.2 





































KINEMATOGRAPH WEEKLY: AUGUST 25, 1955 


Kine Sales and Catering Review 


xv 





Kunzle theatre milk chocolates in new silent pack 

C. Kunzle, Ltd., of Birmingham. By the use of 
polythene as an interior lining and the absence 
of foils and other wrappers, the elimination of 
paper rustle is claimed. 

Continued overleaf 




i , ^ 


Centenary chocolate, claimed to be made with 
pure cream, features a Regency style wrapper 


Newslines on 

^I... 

New Lines 

in.. ■ t- 


Shortbread Tie-up 
With ' Brigadoon' 


R ESULTING from the co-operation of R. 

Middlemass, Ltd. (one of the associated 
firms of Wrights Biscuits, Ltd.), and MGM, 
Brigadoon shortbread has been produced to tie 
up with the musical of that title. Printed in six 
colours, the carton features a scene from the 
picture set against a background of red and green 
tartan and deep magenta. The name “ Briga¬ 
doon ” is in yellow; in the same colour is a 
banner with the legend: “ Inspired by the MGM 
film starring Gene Kelly and Van Johnson in 
glorious colour.” 

The same manufacturer’s Lido milk chocolate 
biscuits now contain within the wrapper illustrated 


Lido milk chocolate biscuits now contain 
cigarette ” cards for children to collect 

cards—in cigarette card style—making up a set 
for children to collect. 

The parent company, Wrights Biscuits, Ltd., of 
South Shields, have produced a new |-lb. pack 
for their embossed Donald Duck biscuits. This 
pack can be turned into a colourful cut-out toy. 

Larkin's Latest 

A nut-toffee bar, called Nut Rock, has been 
introduced by Messrs. Larkin’s Food Products, 
Ltd., of Leytonstone, London. It retails at 6d. 

The bar is made of roasted nuts lightly bound 
together by toffee, and is wrapped in Cellulose 
film. 

Nuts and Cachous 

Shortly to be produced by Candy Stripe (Con¬ 
fection) Co., Ltd., of London, is a new range of 
pre-packed nuts, roasted salted peanuts and 
cachous under the trade name of Kays. 

An improvement in the method of making 
Butter Brazils, introduced by the subsidiary com¬ 
pany, Kays American Popcorn, Ltd., means that 
every sweet is now moulded and machine wrapped 


New Suchard sales aid, made of metal and 
finished in light blue, to hold 72 assorted lines 


to all stockists. Made of metal and finished in 
light blue, it has shelves to take six different types 
of chocolate, a dozen of each kind. 


Silent Pack 

A new “ silent pack ” box of chocolates, speci¬ 
fically designed for theatre use is a milk choco¬ 
late assortment selling at 3s. 9d. introduced by 


Six-colour carton for Briga¬ 
doon shortbread, featuring 
a scene from the MGM 
musical film of that title 


so that it is heat sealed in Cellophane. Com¬ 
bined with the heat-sealed Cellophane bag 
wrapping, this adds to the shelf life of the pro¬ 
duct. 

A library of Technicolor trailers for popcorn, 
nuts and Butter Brazils is available. 

Savoury Popcorn 

Something different in popcorn is a new 
savoury line introduced by Pirns Popcorn, Ltd., 
of Harrow. This is Pirns Cheese Popcorn, a 
savoury corn roast similar to the company’s toffee 
popcorn, but flavoured instead with parmesan 
cheese. 

Centenary Chocolate 

In April, Suchard Chocolate, Ltd., brought out 
what is claimed to be the only chocolate made 
with 100 per cent, pure cream. This is Centenary 
chocolate, packed in a Regency wrapper. 

A new dispenser is now available free of charge 
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Toffee Slide 

A new confectionery pack, particularly suitable 
for kinema sales, has been produced by Harry 
Vincent, Ltd., of Hunnington, near Birmingham, 
makers of Blue Bird Golden Caramels. This 
consists of an illustrated shell and slide carton 
filled with 14 pieces of Blue Bird creamy toffee, 
each piece being individually wrapped in gold 
foil. Packed in decorated display outers of three 
dozen, the cartons sell at 6d. each. 


Latest Dutch Bensdorp lines, some in Christmas packing 


Bensdorp Lines 

A whole range of chocolate products, some in 
Christmas packages, is offered by F. H. Wright, 
of London, sole importers and U.K. distributors 
of Dutch Bensdorp chocolate. Both attractive 
and ingenious are chocolate Wooden Shoes, two 
little clogs on a round decorated base, in i-lb. 
boxes. 

The Bensdorp Five O’clock assortment in a 
Lib. carton with transparent window includes 
chocolate pretzels, which are also available boxed 
on their own. 

Musketflikken is a children’s line consisting 
of discs of plain chocolate on one side being 
coated with fine white “ hundreds and thou¬ 
sands.” Milk chocolate discs are offered in rolls 
of various decorative wrapping, in addition to 
Lib. bars of the standard Chocolat-Menier. 


Big Top Ice 

Another new line from Morcream Products, 
Ltd., of Tipton, is Big Top. This is a square of 
ice cream in a large cone, to retail at 2d. The 
ice cream is supplied in a block measuring 9 in. 
by If in. by If in. and is marked ready for 
cutting into seven sections of If in. 

The block is charged at Is. less normal discount 
and 20 blocks are packed in one container. With 
seven squares to the block this means that each 
block sells for Is. 2d., the 2d. paying for the 
cornets, leaving the normal discount profit. 

Large 99 cones for Big Top are available at 
7s. 6d. per 250, plus Is. deposit on the carton. A 
silk screen poster for Big Top is also available. 

Price of all bulk ice cream has been reduced 
by Morcream Products by Is. a gallon. 


Poster for Big Top ice cream 


YisDlav carton for Blue Bird Golden Caramels 


Sun-Fruits 

Recently marketed by Crystal Confectionery 
Co.. Ltd., of London, is Van’s Sun-Fruit. This 
is made up in packets of ten clear sweets in a 
foiled wrap with red and yellow overlabel to 
retail at 2d. 

The same type of pack is also used for Sun- 
Mint with a green and yellow label and for Sun- 
Butter with a blue and yellow label. 

Butterkist, the speciality of Clarks Cereal 
Products, Ltd., of Dagenham, has been restored 
to its pre-war quality and flavour. Thi« is 

continued on vase xix 


Van’s Sun-Fruit packets of ten clear sweets 


Slides of Keiller’s Fruit Creams and Butterscotch 
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THE 3 BEST 
SELLING 2° 
LINES TODAY 


HINTS * FRUITS 
SCOTCH 


w IjlW* # 


NAVY SWEETS LTD., NEW HILLS 

STOCKPORT THK SWEET 



: 


HIAT SEALED 


BUTTtR 

BRAZILS 

l'« PRE-PACK 






Th,ee fu,e^^°^ U “ er 1 

with P u !\ \ 

' h F.T.S. <W h ' wed - 

I ET AVAIl-R 1 


Finest whole blanched 
brazils dipped in toffee 

mads from dairy butter 






TIM) C 


■Xvix: 
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Ideal for Theatre Trade 

DUNCAN COUNT LINES 

4(1 “ Merrols (Butterscotch Bon-Bons in Roll Pack) 

4d " MitlX (Buttermint Bon-Bons in Roll Pack) 

4d - Natty Crisp (New centre. Lots of nuts. Milk Chocolate) 
§d - Carols (Chocolate Caramels in Roll Pack) 

6d - Hazelnut (Milk Chocolate crammed with 
golden roasted nuts) 

CAN The Scots word for Chocolate 

W. & M. DUNCAN LTD. EDINBURGH 




And the sweets that are always a success 
are Lovell’s. At every appearance these 
packed-with-goodness sweets make the 
mouths of even the most cynical critics 
water. It’s the creamy golden butter, the 
pure cane sugar and the other extra-good 
things that go into them, and all so 
prettily wrapped in handy easy-to-selL 
easy-to-eat packs. No wonder once they 
appear it’s Encore! Encore! People who 
have one must have another. So get lots 
in. Hake sure of continuous sweet success 
with these delicious and unfailing stars 
of the sweet world. 


LOVELL'S 


makers of the famous Toffee Rex 


| mmm 

| milky mnm 


If MI IKY LUNCH 


fi MILKY JLUN CM 
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Newslines on 
New Lines 

from page xvi 

because the makers are now using a special type 
of highbred corn as the cereal base. 


Creams and Butterscotch 

Two new lines have been introduced by James 
Keiller and Son, Ltd., both retailing at 6d. Fruit 
creams are milk chocolate-covered fingers in 
lemon, tangerine, gooseberry and pear flavours. 
Each line is neatly made up as a slide and is 
available in display cartons of three dozen. 


Nut Crunch 

Latest addition to the range of pre-packed con¬ 
fectionery of Welch and Sons, Ltd., of Tyne¬ 
mouth, is Chocolate Nut Crunch. This is being 
offered in attractively printed transparent bags, 
bearing the firm’s selling line “ pocket a packet.” 



AINDOW'S TAKEN OVER 


Signing the contract by 
which Morcream took over 
Aindow’s are (I. to r.) Mr. 
M. J. Aindow, Mr. R. W. 
Statham, Mr. Peter Pioli 
and Mr. R. W. Shiels 



1%/TORCREAM PRODUCTS, LTD., ice cream 
manufacturers, of Tipton, Staffs, have 
amalgamated with Aindow’s, Ltd., of Carisbrooke 
Place, Liverpool, and will in future supply Mor¬ 
cream ice cream and its associated products over 
the entire north-western area. This means that 
Morcream will now be distributing its products 
throughout the Midlands, North Wales and the 
north-west. Carisbrooke Place will be a dis¬ 
tributing depot. Ice cream will be transported 
from Tipton by road in bulk deliveries. 

The man behind Morcream is 38-year-old Peter 
Pioli, who is managing director. His three 
brothers, Pat, Joseph and Albert, are all directors. 
Apart from supervising production of ice cream 
from the technical angle, Mr. Pioli is anxious to 
see that it reaches customers in first-class con¬ 
dition. That is why he pays attention to packing 
and display and the best methods of storing. He 
is constantly in search of new territory to capture 
and travels to all parts of the country. 


It was in 1933 that Mr. Michael Aindow took 
over the flourishing retail shop at 247, Walton 
Road, Liverpool, from his father, who started 
in the business in 1890. This shop was purely 
retail. Mr. Aindow decided to embark on the 
wholesale side of the trade and in 1935 opened 
the factory. The demand was such that he 
decided to concentrate on manufacturing and 
wholesaling. 

Mr. R. Shiels, managing director, who joined 
the firm in 1948, has had 25 years’ experience 
in the wholesale ice cream industry and will now 
become depot manager. 

Morcream has pursued a policy of expansion 
over the past three years, and during the last 
12 months has taken over Midland ice cream 
firms, including Marandola, of Wolverhampton, 
Cherry Orchard Ices, Newcastle-under-Lyme, 
Handsworth Cream Ices and Capaldi, of 
Evesham. 




A spread in the new El¬ 
dorado brochure showing 
stars at the Film Garden 
Party enjoying the Crino¬ 
line Lady Gateau 


Three new Clarnico products 


Welch’s chocolate nut crunch 


Two sizes are offered: one selling at 6d. and a 
4-oz. size selling at lOd. Both sizes are available 
in a new display box pack. 

Th ree from Clarnico 

Aimed particularly at the kinema are three new 
products from Clarnico, Ltd., of London. Boxed 
in tasteful J-lb. cartons, these are wrapped Dairy 
Fudge, selling at Is. 6d.; wrapped Peppermint 
Cream, selling at Is. 6d.; and Fruit Jellies, at 2s. 


New Eldorado Ice Cream Brochure 


\ IMED mainly at the shopkeeper, but with 
more than a passing interest for all those 
to whom kinema sales mean money, is a new 
brochure produced by Eldorado Ice Cream. 
Handsomely printed in colour, this makes much 
of the influence of kinema advertising and sales 
on the general popularity of ice cream with the 
consuming public. 

“ The more we sell Eldorado in the kinemas,” 
retailers are told, “ the more the public see and 
hear about Eldorado in the kinemas, the more 
you, Mr. Retailer, will sell outside the kinemas 
over your counter.” 


There are 25 million kinema patrons a week, 
the sales story goes on: a ready-made audience 
for sales messages on the screen. 

The claim is made that Eldorado is one of the 
top suppliers of ice cream to kinemas and the 
point emphasised that their sales are backed by 
advertising filmlets. 

Information offered in the brochure includes 
basic facts about ice cream, how and what to 
order from Eldorado, how to store ice cream, 
how to increase sales, how the makers help to 
boost sales and what ice cream specialities are 
available for parties, birthdays and anniversaries. 
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Takings Can Be Analysed 
At Once with** 


New Remote Control 
Cash Registers 


A SYSTEM of remote cash regis¬ 
tration and analysis, which, 
it is claimed, is not only less 
expensive than the orthodox system 
of cash registers currently in use, but 
can also reduce clerical staff, has been 
patented by Rentrix, Ltd. The prin¬ 
ciples of the system, which rely on 
proven electro-mechanical practice, 
are also applicable over a wide field 
of statistical work. 

With normal cash registers it is 
necessary to employ clerical staff to 
analyse transactions. 

Realising this limitation, Rentrix 
has developed and patented an 
electro-mechanical system of remote 
cash registration which can provide 
a detailed analysis immediately it is 
required. 

Telephone Lines 

The design of the Rentrix system, 
which utilises standard telephone 
relays and electrical components, 
enables information transmitted from 
each register over a pair of telephone 
lines to a consulting unit. An execu¬ 
tive responsible for businesses in 
various parts of the country can use 
this equipment to ascertain imme¬ 
diately the transactions carried out 
many miles away. 

Although sitting in his office, he 
can know what is happening on 
every individual cash register 
throughout the country without 
making any direct inquiry, and he 
can also obtain an immediate and 
detailed analysis of the type of sales. 
There is no limit to the number of 
consulting units that can be used in 
any individual installation. 

The basic system of cash registra¬ 
tion can be utilised in many ways to 


suit particular branches of industry 
or commerce. 

For use in kinemas belonging to a 
circuit, for instance, the dissection 
system could be used to show the 
number and value of seats sold in 
each price range, in addition to 
catering and kiosk sales takings. 

The totals could be obtained 
instantly from the consulting unit. 

The Rentrix equipment covers five 
main types of cash registration 
systems: 

(a) Straightforward cash registers. 

(b) Cash registers with dissection. 

(c) Cash registers with dissection 
for use by two or more assistants. 

(d) An adding and dissection 
panel for use by centralised, or 
decentralised, cashiers. 

(e) Combined adding machine 
and cash register. 

The normal Rentrix cash register 
is of fairly orthodox design, equipped 
with monetary keys which the cashier 
depresses according to the amount of 
the transaction which has taken 
place, and the figures are immediately 
displayed on the register for the 
purchaser to see. 

Information JTored 

A lever is pressed to open the cash 
drawer and this action also causes 
electrical impulses to be sent to the 
control apparatus which stores the 
information about the amount of the 
sale until required. 

Each cash register is connected 
through the control apparatus to a 
consulting unit in (say) the office of 
the managing director or chief 
cashier, where, by depressing the 
appropriate key, it is possible to 



In this demonstration unit of the Rentrix electrical cash register system 
the combined total of each cash register cannot exceed £99, although 
in the production models the figure is almost unlimited 
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know immediately the running total 
for:— 

(a) Any cash register. 

(b) Any number of different 

registers. 

(c) All registers. 

This information is immediately 
.available without any clerical work 
or physical effort. 

Each register has a removable cash 
drawer insert that can ibe locked, so 
that after each duty period it can be 
taken to the chief cashier, who 
checks the contents with the total 
against that register shown on the 
consulting unit. 

The float for the next duty period 
is placed in the drawer which is then 
locked and placed in the safe, after 
the drawer key has been returned to 
the assistant. 

The cash register with dissections 


priate keys, thus providing a means 
of checking each assistant’s cash. 

Basically, the adding and dissection 
panel unit is a Rentrix cash register 
without the mechanism associated 
with the cash drawer and it is used 
in stores in conjunction with existing 
pneumatic tubes or other devices. 

Multiple Purchases 

The combined adding machine and 
cash register is designed for use 
where multiple purchases are made 
of ' comparatively small monetary 
value. The register will automatically 
total these items when the appro¬ 
priate monetary keys are depressed, 
and display the running total to the 
purchaser and the cashier. 

The various types of Rentrix regis- 


T h e prototype 
Rentrix com¬ 
bined model with 
adding machine 
and cash register 



is basically the same as the previous 
type with the addition of one button 
for each dissection. After depressing 
the monetary keys on the register the 
assistant also depresses one of the 
buttons to denote the type of trans¬ 
action. 

The management can, therefore, 
use the consulting unit to find out 
the value not only of total cash 
transactions, but also of any particu¬ 
lar dissection. Once again this 
information is available almost 
Instantaneously, without physical 
effort. 

In cash registers with dissection for 
use by one or more assistants, the 
standard Rentrix cash register is 
fitted with a separate cash drawer for 
each assistant, so that individual 
activities can be checked without 
having individual totals on the 
register. 

Separate Drawers 

The operation is the same for 
the previously described^ registers, 
except that an additional set of 
buttons is incorporated—one for each 
drawer. After depressing the mone¬ 
tary keys the assistant presses the 
button to open her drawer and this 
action automatically routes the elec¬ 
trical signal to the appropriate section 
of the control apparatus. 

The amount is added to the run¬ 
ning total for that particular register, 
but can be separated on the consult¬ 
ing unit by manipulating the appro¬ 


ters also incorporate a counting 
device so that from the consulting 
unit it is possible to know the total 
number of transactions made at each 
register. 



For demonstration purposes 
this prototype Rentrix cash 
register is made to register 
only up to £6, although in 
use the total is not limited 
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New Technicolor 
Trailer for 
Orange Maid 

4 WATERFALL appears on the screen. Into 
the stream fall oranges from a grove on one 
side, and lumps of sugar direct from sugar canes 
conveniently situated on the other. 

The fresh orange drink made before the 
audience’s eyes pours into a glass held in a fair 
maid's hand, and the glass, as if by magic, turns 
into an Orange Maid—the drink on a stick— 
which the fair maid duly enjoys. 

This is a 20-second Technicolor trailer, made 
for Lyons by the Gate Film Productions, and its 
showing coincides with a new promotional advei- 
tising campaign. 

Five shots from the picture are shown on the 
left. 


Tea Can Be Made 
in This Coffee 
Machine 

K NOWN for many years as a means of pre¬ 
paring and keeping fresh coffee in small to 
medium catering quantities, the Cona coffee 
maker has now been found to be suitable tor 
making tea. 

As it is made wholly of glass, there is no fear 
of tainting and coffee and tea can, for the nrst 
time, be made in the same machine. 

The use of the Coila machine for making tea 
has been certified by the London Tea Bureau, 
the recognised consultants and advisers on tea 
making. 

As the liquid is separated from the leaf 
immediately the brew is completed, the danger 
of “ stewing,” caused by tea being kept hot in 
a normal tea-pot, is eliminated. Also, as the 
brewed tea is free of leaves, it may be drunk to 
the last drop. 

Here is the method of using a Cona to make 
tea: 

1. Fill bowl with hot water (or, in the case of 
kitchen models, cold water) and see that outside 
is quite dry. 

2. Place bowl on the heat and allow water to 
come to the boil. 

3. Place glass drainer in funnel, making sure 
that it is an easy fit. 

4. Put tea into funnel. Six caddy spoons make 
two pints. 

5. When water boils, insert funnel in bowl, 
giving slight twist for air-tight fit. 

6. Water at once rises into funnel (with kitchen 
models reduce heat to minimum) to obtain a 
gentle infusion for about four minutes. 

7. Remove machine from heat and infused tea 
returns at once to bowl, leaving leaves in funnel. 

8. When all liquid has returned to bowl, lift 
funnel out with anti-clockwise twist. 

9. Tea is now ready to serve. 


BUYERS’ GUIDE 
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Tobler Introduce New 
Junior Pack 

The Christmas range of Chocolat Tobler, Ltd., 
of London, covers 11 designs of boxes at 3s. 6a. 
(i lb.), 7s. (1 lb.), 13s. 6d. (2 lb.) and 19s. 6d, 
(3 lb.). t . 

A new introduction is the Toblerone Junior 
pack of milk chocolate in the familiar elongated 
triangle pack. This retails at 8d. and is at the 
moment rather scarce. 



JEWSBURY & BROWN LTD. MANCHESTER 
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Kine Sales and Catering Review xxiii 


KITCHEN 



y into KIOSK 



• When the Army Kinema Corporation converted a dining 
hall into the Globe kinema at Delmenhorst, in BAOR, the 
old kitchen was transformed into a modern foyer. What 
had been the serving hatch became the sales kiosk, backed 
with a wall covered in plastics quilting, studded with brass 
nails, and bearing a small display for army publications. 

Here is the hatch before the conversion 



Front view of the new kiosk, showing glass-fronted display 
panel. At right is Mr. H. C. Langdown, the manager 
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^ryp^lSSBl 


Sell Batger’s nationally advert¬ 
ised sweets in your cinema and 
see the enthusiastic audience 
reception. 

Batqers silmos lollies 

Fruit drops at their fruitiest—because they’re 
flavoured with natural fruit juices. 9d. a packet. 

Batqers JILLYS 

Delicious fruit pastilles with that 
fresh-fruit flavour. 9d. a packet. 

Batqers JERSEY CARAMELS 

Caramels at their creamiest—made with full 
cream milk and real butter. 6d. a packet. 


ORDER TODAY FROM 

BATGER & CO. LTD., CLAPHAM COMMON, S.W. 4 . TEL: MACAULAY 33 H 
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RE VIE WS-~— continued from page 18 

tailored and generously trimmed especially for the 
women fans, it’s about a captivating widow, 
mother of adolescent children, whose engagment 
to a husky young gardener suffers a temporary 
setback because of her selfish offspring and spite¬ 
ful, gossiping neighbours. It contains few sur¬ 
prises and telegraphs its happy ending, but highly 
competent acting—Jane Wyman never misses a 
trick as the checkered heroine—and lush staging 
give the old malarky a new and streamlined look. 
It’s ideal screen merchandise. Excellent popular 
booking. 

Story. —Cary Scott, a comely widow living in 
d somewhat snobbish New England small town, 
has a daughter Kay, a social worker, and a son, 
Ned, a student at Princeton. Ron Kirby, the 
Scotts’ handsome and lusty gardener, decides to 
concentrate on tree growing, but before he resigns 
he and Cary, who is lonely, find themselves in 
love. Harvey, an old friend of the Scott family, 
is understanding, but Kay and Ned refuse to 
sanction their mother’s marriage, and the local 
stuffed-shirts snub Cary. Cary (bows to the 
storm, but later circumstances, culminating in 
Ron almost losing his life while hunting, lead to 
Cary and Ron getting the break they deserve. 

Production. —The picture, a melodrama of 
morals and manners, shrewdly cross-sections life 
in “ suburbia ” and its close observations firmly 
cement the main structure, securely based on the 
near-tragic central love story. Jane Wyman per¬ 
forms with charm and wins sympathy as Cary, 
Rock Hudson is a manly Ron, Gloria Talbott 
and William Reynolds are effective as Kay and 
Ned, and old-timer Conrad Nagel makes a 
belated, but nevertheless welcome return to the 
screen as Cary’s staunch friend, Harvey. The 
verbal exchanges are adult, while the glossy set¬ 
tings and spectacular climax, amplified by Techni¬ 
color, provide the finishing touches. Compelling 
pulp fiction, elaborately illustrated and tightly 
bound, it’s assured of wide readership. 

Points of Appeal.-— Moving story, pleasing 
asides, very good characterisation, irresistible 
feminine angle, box-office stars and Technicolor. 


CAST A DARK SHADOW 

Eros. British ( A ). Featuring Dirk Bogarde. 
Margaret Lockwood and Kay Walsh. Produced 
by Herbert Mason. Directed by Lewis Gilbert. 
Screenplay by John Cressswell. Director of 
Photography, Jack Asher. Musical Director, 
Antony Hopkins. 7,439 feet. Release October 
3, 1955. 

H IGHLY coloured, yet holding, murder melo¬ 
drama. Based on the stage play by Janet 
Green, it concerns a deep-dyed villain who kills 
his wealthy wife for her money, only to find that 
he has been too previous, and finally comes to a 
violent end during a desperate attempt to regain 
his lost fortune. It has very little heart appeal, 
but deft comedy touches, plus a masterly perfoi- 
mance by Dirk Bogarde, who acts with subtlety 
and frankness as the cool and cunning central 
character, keep the interest taut. Spine-chiller and 
rib-tickler in one, it’ll intrigue and thrill all types 
of audiences. Very good general booking. 

Story. —Edward Bare, an estate agent’s Cockney 
clerk, marries Monica, a rich, middle-aged client. 
Encouraged by Edward, Monica takes to drink, 
but she and Edward appear reasonably happy. 
Edward, however, receives a jolt when Phillip 
Mortimer, Monica’s solicitor, informs him that 
Monica is about to make a fresh will. Edward 
immediately disposes of Monica by plying her 
with liquor, leaving her beside a gas fire and then 
turning on the tap. “ Accidental death ” is the 
verdict. When Monica’s will is read, Edward 
learns that he has only inherited the house. Ac¬ 
tually, Monica’s idea of revising her will was to 
leave everything to Edward. Almost destitute, 
Edward woos Freda, a publican’s brash widow, 
and eventually weds her. One day Edward and 
Freda meet Charlotte Young, an attractive young 
woman, and Freda becomes jealous when Edward 
plays up to Charlotte for business reasons. Later, 
he discovers that Charlotte is Monica’s sister and 
that he will profit in the event of her death. He 
tampers with the brakes of Charlotte’s car, but 
gets into the driving seat by mistake and rushes 
to his own doom. 

Production. —The picture scores fluently 

because its breezy comedy and macabre chills are 


not only perfectly poised, but also spring spon¬ 
taneously from keen interplay of skilfully drawn 
characters. Dirk Bogarde, usually associated with 
“ white man ” roles, makes a thoroughly evil 
Edward, Margaret Lockwood is quite a “ card ” 
as the blowsy, vernacular, but warm-hearted 
Freda, Kay Walsh meets all emotional demands 
as Charlotte, Mona Washbourne registers as the 
trusting'Monica, and Kathleen Harrison provides 
additional humour as an old retainer. The dia¬ 
logue and staging are first-class and the twist, or 
rather ironic, ending is both salutory and show¬ 
manlike. 

Points of Appeal. —Ingenious and gripping 
story, apt light relief, flawless characterisation, 
popular cast and thrilling curtain. 

THE QUATERMASS XPERIMEOT 

Exclusive. British (X). Featuring Brian Don- 
levy, Jack Warner and Margia Dean. Produced 
by Anthony Hinds. Directed by Val Guest. 
Screenplay by Richard Landau and Val Guest. 
Director of Photography, Jimmy Harvey. 
Musical Director, James Bernard. 7,372 feet. 

Release November 28, 1955. 
^PECTACULAR macabre, based on Nigel 
Kneale’s successful TV play. A cross 
between “ Them! ” and “ Seven Days to Noon,” 
it’s about a scientist who, with the police, pur¬ 
sues and eventually destroys the sole survivor of 
a rocketship before he degenerates into a jelly- 
like mass capable of contaminating the entire 
world. Its mumbo-jumbo, skilfully portrayed 
and realistically staged, has, oddly enough, a 
strong human interest, and this gives essential 
contrast to its eerie highlights. It can also boast 
of considerable star and title values. Very good 
British “ X ” certificate chiller. 

Story.— Quatermass, a scientist, is quick to 
arrive at a small village where his experimental 
rocketship has crash landed. Victor Carroon is 
the only survivor, the rest of the crew having 
dissolved in space. Carroon, physically changed 
and unable to speak, begins to develop charac¬ 
teristics of other forms of life. Judith, Carroon’s 
wife, angry at Quatermass’s cold-blooded treat¬ 
ment of Carroon, rashly has her husband 
abducted from hospital, but is terrified 
of his appearance and allows him to escape. 
Feeding on humans and animals, Carroon gradu¬ 
ally turns into an octopus and gives off spores 
which multioly and could menace the world. 
The police, led by Inspector Lomax of the Yard, 
and the military co-operate with Quatermass, 
and in due course they get on the Monster’s 
track. Finally, it is caught by the TV camera 
in Westminster Abbey and exterminated by 
electricity. 

Production. —The picture occasionally lacks 
clarity and leaves a little too much to the 
imagination, but by and large it’s a workman¬ 
like creepie. Brian Donlevy acts with quiet 
determination and authority as the seemingly 
callous Quatermass, Jack Warner makes a breezy 
Inspector Lomax, Richard Wordsworth, cleverly 
made up, wins sympathy and creates horror at 
the same time as Carroon alias the Monster, and 
Margia Dean has her moments as Judith. David 
King Wood, Thora Hird and Toke Townley also 
deserve a hand. The early scenes effectively 
establish plot and atmosphere, and thrills rapidly 
pile up once the Monster goes on the rampage. 
The night street and river shots are impressive 
and subtly ease the tension, and James Bernard’s 
musical score admirably fits the sensational 
action. 

Points of Appeal. —Popularity of science 
fiction, expert presentation, competent and 
attractive cast and pre-sold TV title. 

A MAN ATONE 

Republic. American (U). Photographed in Tru- 
color. Directed by R. Mill and. Featuring Ray 
Mill and. Mary Murphy and Ward Bond. 8,51(5 
feet. Release September 5, 1955. 
TpULL-BLOODED Trucolor outdoor melo- 
drama, swiftly unfolded against superb 
backgrounds. It deals with a gunman wrongly 
accused of mass murder, who not only clears 
himself, but also unmasks the real culprits, 
rehabilitates himself and wins a comely bride. It 
grips at the start, and powerful acting—Ray 
Milland is terrific as the rugged hero—and slick 
direction enable it to maintain its white-hot 
tempo. Unquestionably a sitter for all action 
fans. Grand alfresco thick ear. 

Story. —Wes Steele, a two-gunned bomb re, 


stumbles across the bodies of six persons, victims 
of a hold-up, in the desert. He rides to the 
nearest town, but on his arrival he is suspected 
of the murders and is forced to shoot a deputy 
sheriff to avoid arrest. While hiding he hears 
Stanley, the local banker, arguing with others 
over the proceeds of the raid. Later, Wes seeks 
refuge in the house of Sheriff Gil Corrigan. Gil 
is down with yellow fever, but his daughter, 
Nadine, takes pity on Wes and conceals him. 
Eventually, Gil and the townsfolk learn of Wes’s 
presence, but Nadine refuses to turn him in. Gil 
then discovers that Nadine is aware that he and 
Stanley have been partners in crooked trans¬ 
actions. In order to regain Nadine’s love and 
respect, Gil helps Wes cposs the border. A mob 
led by Stanley tries to lynch Gil, but Wes returns, 
saves Gil and liquidates Stanley and his hench¬ 
men. 

Production. —The picture tells a straight¬ 
forward story and its pace and punch more than 
atone for lack of subtlety. Ray Milland plays 
the hard-boiled Wes with .tremendous zest, Mary 
Murphy is at once sedate and spirited as Nadine, 
Ward Bond contributes a moving, though manly, 
portrayal as the conscience-stricken Gil, and Ray¬ 
mond Burr scores as the ruthless Stanley. The 
exteriors are magnificent and Trucolor does them 
and the tense climax proud. 

Points of Appeal. —Robust tale, popular stars, 
sizzling highlights and Trucolor. 

THE RELUCTANT BRIDE 

Eros. British (A). Featuring John Carroll, 
Virginia Bruce and Brian Oulton. Produced by 
Robert S. Baker and Monty Berman. Directed 
by Henry Cass. Screenplay by Frederick Stephani 
Musical Director, Stanley Black. 6,537 feet. 
Release October 3, 1955. 

OLLY, disarmingly inconsequential comedy 
with an engaging juvenile interest. It’s about 
a jaunty U.S oil magnate and a pert, self- 
possessed entomologist who find romance while 
competing for the guardianship of an orphaned 
family. Popular American co-stars John Carroll 
and Virginia Bruce and a number of bright 
British youngsters thoroughly enter into the lark 
and create a steady flow of laughs. Happy, good- 
humoured stuff, it does nothing to deserve the 
“ A ” certificate. Very good second for all 
classes and ages. 

Story. —Anthony Longstreet, an explorer, is 
reported missing in the French Congo together 
with his wife. Their solicitors immediately notify 
executors Jeff Longstreet, a Texan oil tycoon, 
and Laura Weeks, an entomologist, and they 
decide to visit the Longstreet children, Tony, aged 
11, Ra and Big, 13-year-old twins, and baby 
Sally. After their arrival, they realise that the 
youngsters are well able to fend for themselves, 
but hang around. Jeff and Laura, unofficially 
betrothed to Professor Theodore Baker, a stuffed- 
shirt associate, soon fall for each other, but the 
kids cut many capers before true love has its 
way. Meanwhile, it is announced that the Long- 
streets have been located. 

Production. —The picture has the earmarks of 
a stage play, but resourceful team work and 
direction irons them out. John Carroll makes 
a breezy, likeable Jeff, Virginia Bruce is a delight¬ 
ful Laura, Brian Oulton scores as the asinine 
Theodore, and Michael Caridia, Barbara Brown 
and Kit Terrington never let up as the mis¬ 
chievous Tony. Ra and Big. The settings are 
appropriate and the timing of salient situations 
perfect. 

Points of Appeal.— Carefree story, spirited 
heart interest, skilfully balanced cast, and quota 
ticket. 

HEADLINE HUNTERS 

Republic. American (A). Directed by William 
Witney. Featuring Rod Cameron, Julie Bishop 
and Ben Cooper. 6,326 feet. Release September 
5, 1955. 

L^ ORTH RIGHT newspaper-eum-political melo- 
drama, presented against vivid big-city 
backgrounds. It tells how a cub reporter is 
blooded and a hard-drinking old-timer reformed 
while exposing a corrupt civic official. It gets 
down to brass tacks at the start and, although 
far from subtle, never relaxes until its hectic 
“ this is where we came in ” climax is reached 
It’ll go down well with the masses. Good 
second. 

Story. —Dave Flynn, a college youth, wins a 
scholarship which entitles him to a job on the 
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“ Daily Enquirer.” He Otter mines to make good, 
but receives his first setback when Hugh Wood¬ 
ruff, the paper’s browned-off, bottle-bashing ace 
scribe, refuses to listen to Dave’s eye-witness 
account of the murder of the city’s number one 
bootlegger. Dave tries to ginger up Woodruff, 
who is engaged to Laura Stewart, secretary to 
Harvey S. Kelvin, the district attorney, but Wood¬ 
ruff plays a cheap trick on him and Dave is 
sacked. Dave, however, eventually learns that 
Kevin, a secret grafter, is behind the killing of 
the bootlegger. He and Woodruff then co¬ 
operate, confirm the facts and publish the story. 
Woodruff decides to curb his drinking and Dave 
returns to the “ Daily Enquirer.” 

Production. —The picture hasn’t an original 
plot, but it avoids telegraphing its punches. Ben 
Cooper, a comparative newcomer, performs 
with easy assurance as Dave, muscular Rod 
Cameron has his moments as the slack, alcoholic 
Woodruff, and Julie Bishop displays charm as 
Laura. The supporting players, too, look and 
act their parts. Its settings appear authentic and 
the camera work is efficient. 

Points of Appeal. —Actionful tale, resourceful 
cast, exciting finale and handy footage. 

FURY IN PARADISE 

British Lion-Monarch. American (U). Photo¬ 
graphed in Eastman Color. Directed by George 
Bruce. Featuring Peter Thompson, Rea Iturbide 
and Edward Noriega. 5,874 feet. Release 
September 19, 1955. 

IZARRE outdoor melodrama, staged in 
early 20th century Mexico. Finely recorded 
in Eastman Color, it tells of romance between 
a young Texan and the daughter of an aristocrat, 
secretly in league with revolutionaries. It con¬ 
tains many cliches, but exciting riding, pageantry 
and dancing holds its end up. Actionful and 
easy on the eyes and ears, it’s safe popular fare. 
Acceptable second. 

Story. —James Gregg, a rich Texan, visits 
Mexico and is smitten by Consuelo, beautiful 
daughter of Don Francisco Alvarez, a grandee. 
She returns Gregg’s affection, but just as Don 
Alvarez consents to their marriage rebels conceal 
arms on Don Alvarez’s hacienda. Later, troops 
led by Captain Vasquez, a ruthless army officer, 
attack and make Gregg, Consuelo and Don 
Alvarez prisoners. Each is threatened with the 
firing squad, but at the last minute General 
Lopez, head of the insurgents, frees them. 
Following the death of Vasquez, Gregg and 
Consuelo marry, but Gregg immediately leaves 
his bride and carries on the fight for freedom. 

Production. —The film, authentically mounted, 
is pictorially impressive and has lively music, but 
lacks powerful drama. There is, however, com¬ 
pensation in its rousing forays, dazzling detail 
and the promising performances of Peter Thomp¬ 
son and Rea Iturbide as hero and heroine. 
Eastman Color and handy footage are other 
considerable attributes. 

Points of Appeal. —Crowded plot, attractive 
presentation, length, Eastman Color and “ U ” 
certificate. 


A FIFE AT STAKE 

British Lion-Monarch. American (A). Directed 
by Paul Guilfoyle. Featuring Angela Lansbury, 
Keith Andes and Douglass Dumbrille. 7,006 
feet. Release September 19, 1955. 

OMANTIC crime melodrama. It focuses on 
an attractive, though unscrupulous, blonde 
who conspires with her shyster husband to bump 
off a young contractor and grab his insurance 
money, but falls for their intended victim and is 
fatally put out of her stride. It is quite well 
acted, but takes the longest way round to its 
salutary climax. The time lag not only causes 
confusion, but also robs its penultimate action 
of punch. Moderate programmer. 

Story.—Edward Shaw, an unlucky building con¬ 
tractor, is introduced by his solicitor to Doris 
Hillman, a comely lass, and her husband, Gus. 
They offer to back Shaw in a real estate venture 
provided he acquires a hefty life insurance policy 
as cover. Shaw is suspicious, but his sudden 
infatuation for Doris causes him to agree. He 
soon becomes involved in a series of accidents, 
and Madge, Doris’s sister, warns him that Gus 
has a bad record. Meanwhile, Doris gets a crush 
on Shaw, but she shoots him when he refuses to 
go away with her. Shaw recovers, Doris com¬ 
mits suicide and Gus is conveniently killed. Shaw 
and Madge 'then get spliced. 

Production. —The picture has an unusual 
theme, but its development is neither crisp nor 
incisive. Angela Lansbury acts convincingly in 
the unrewarding part of Doris, Keith Andes 
registers as Shaw, Douglass Dumbrille is evil 
personified as Gus, and Claudia Barrett pleases 
as Madge, but they are never really given their 
heads. Despite its stern finale, the thriller’s 
impact is slight. 

Points of Appeal.— Popularity of crime fare, 
impressive musical score, provocative title and 
good cast. 


Shorts 

Columbia 

HOLLYWOOD PLAYS GOLF. American 
( U ). 809 feet. —Screen Snapshots No. 232. Ralph 
Staub introducing stars on the golf course. Among 
some little-knowns are Gordon Macrae, Johnny 
Weissmuller, Buddy Rogers, Jack Carson, Dennis 
O’Keefe, Donald O’Connor and Ray Bolger. 
Their fans will not mind the publicity. For 
most fan audiences. 

HOLLYWOOD SHOWER OF STARS. 
American (U). 920 feet. —Screen Snapshots No. 
233 has Ralph Staub introducing stars dining at 
a special night at Beverley Hills Hotel—Betty 
Grable and Harry James, Jane Wyman, Maureen 
O’Sullivan. William Bendix, Joan Crawford and 
Jean Hersholt, etc. Unrehearsed and therefore 
monotonous brief chats with plenty of flattering 
gush. Good for fan appeal. 

SCRATCH, SCRATCH, SCRATCH. American 
( U ). 1,437 feet. —Andy Clyde as soda-jerker in 

slapstick with exhumed old stuff of his as flash¬ 


back ; primitive and infantile by today’s stan¬ 
dards. Fair fill-up. 

SUN PLAY. American (U). 825 feet. —Luxury 
life in Florida with swimming pool and acrobatic 
stunts; tropical interest and equally hot air in 
commentary. Acceptable item for most halls. 

GYPPED IN THE PENTHOUSE. American 
(U). 1,442 feet. —The Three Stooges as rivals in 
love; fun with whisky, a wrecked piano and the 
hackneyed stunned expressions. Good broad 
slapstick. 

BEDLAM IN PARADISE. American (U). 
1,419 feet. —Two of the Three Stooges being 
reformed by the ghost of the presumed dead 
third. Hearty custard-pie type slapstick, but a 
scene of Heaven in poor taste. For broad slap¬ 
stick fans, but not in church-going areas. 

BARKING CHAMPS. American ( U ). 821 
feet. —World of Sport subject of training game- 
retrieving spaniels and U.S Army dogs. Excellent 
interest item. 

BABY BOOGIE. American (U). Colour. 552 
feet. —UP A cartoon by the clever Paul Julien 
in infantile line drawings of small girl getting a 
baby brother from the hospital. Novelty item for 
both extremes of audience intelligence.—P. L.M. 

JARFID 

YELLOWKNIFE NORTHERN FRONTIER 
British ( U ). 1,406 feet. —Illuminating visit to 
Canada’s mechanised gold-rush township of Yel¬ 
lowknife in the icy area north of Edmonton. By 
contrast to the primitive perils of the old-time 
prospectors, science has new methods of detec¬ 
tion, diamond-drilling, analysis, smelting and 
transport, including aircraft with ski-landing and 
long-distance tractors. Housing and supplies 
give hitherto unknown comfort and security to 
the he-men of 1955, now working in hardy but 
civilised centres. Excellent interest featurette. 

ZOO S WHO No. 4. British (U). 1,530 feet. 
—Animal interest subject covering chimps, dogs, 
circus animals in training and sparrows—all in 
English surroundings. A visit to the Chester Zoo 
and to Lundy Island give variety; commentary 
by E. V. H. Emmett is pleasantly chatty Useful 
short for most halls. 

DAVID ROSE AND HIS ORCHESTRA. 
British (U). Produced by Will Cowan. 1,308 
feet. —Typical exploitation of a capable British 
orchestra, well led. with two dancers and a 
trumpeter varying the ensemble. Best item is 
the finale “Holiday for Strings ” with its pizzicato 
passages. Sound fill-up wherever band items are 
popular. 

WITCH CRAFTY. American ( U ). In colour. 
522 feet. —Woody the Woodpecker cartoon, with 
the wily bird as broomstick-maker foiling a witch 
who has broken her broom. Wild but not too 
hysterical fun. Good cartoon make-weight. 

REAL GONE WOODY . American (U). In 
colour. 551 feet. —Woody the Woodpecker and 
rival take glamour-hen out to dance-hall; lively 
exchanges and ingenuity. Serviceable cartoon 
fill-up.—P.L.M. 


Highlanders Get Kinema Habit 


Letter to the Editor 

HOOLIGANISM 

T HE article “ Back to Those Hooli¬ 
gans ” has attracted my atten¬ 
tion, and by reason of my outstanding 
experience in this direction, the only 
answer to this problem is to ban 
for all time offenders who have 
offended more than once. 

A large staff is essential in rough- 
house areas, and those employed for 
the work of “ chucking out ” should 
be very tough themselves. 

Young and inexperienced relief 
managers should not be employed in 
this type of hall. 

W. R. SCUTT 

1, Imperial Villas, 

St. Saviours Road, 

St. Helier, 

Jersey, 

Channel Islands. 


T HE Highlands and Islands Film 
Guild had 255,041 customers in 
1954, the annual report states. This 
is the highest figure ever achieved by 
the guild and compares with 29,708 
in 1947 when the guild began. 

There were no major changes in 
1954 except for the opening of a new 
service to the construction camps at 
Shin. Welcome feature of the work 
is the expansion of audiences from 
67.36 in 1947 to 74.8 in 1954, show¬ 
ing that the local inhabitants do 
appreciate the guild’s services. 

The report states: “ When the 

guild commenced operations and for 
years afterwards the choice of films 
was made centrally by a selection 
committee. This committee became 
purely advisory a few years ago, how¬ 
ever, and the responsibility was 


gradually transferred to the communi¬ 
ties themselves. 

“ It is gratifying to note that the 
people still demand the best in films 
and that their preference is for British 
films. For a film to be popular it 
must have a good story and be well 
acted. Musicals are not generally well 
received, but films with a Scottish 
setting can always attract a good 
audience. 

“ To date no decisions regarding 
the release of the various wide-screen, 
CinemaScope and VistaVision produc¬ 
tions on 16-mm. have been reached, 
but the guild might be involved in a 
large expenditure on lenses and screens. 

Of the total shows scheduled for 
1954, only .45 per cent, were cancelled 
for technical reasons, and the 
majority of these were vehicle 
troubles. 


EXHIBITORS’ GOLF 
COMPETITION 

A RRANGEMENTS have been 
made by Liverpool and district 
Cinematograph Exhibitors’ Social 
and Sports Committee for the annual 
golf competition to be held at Child- 
wall Golf Club on September 29. 

This medal round competition is 
open to directors and secretaries of 
companies who control kinemas in 
the Merseyside area; managers of, 
and CEA nominees for, kinemas in 
that area; and renters’ branch mana¬ 
gers and salesmen working on Liver¬ 
pool branch territory. 

There will be two cups and other 
prizes to be competed for. Entry 
forms should be, returned to Mr. 
Philip M. Hanmer (chairman of the 
committee), 51a, Rodney Street, 
Liverpool, 1, by September 14. 
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TODD FOLLOWS 


UP "DAM BUSTERS" 


In Canada for a record-breaking personal appearance tour of principal cities Montreal, Ottawa, and Toronto, Richard Todd, star of the distinguished Asso¬ 
ciated British-Pathe release, THE DAM BUSTERS , is shown : (1) with BOAC stewardess on arrival. (2) Signing Montreal’s city guest book in the 
mayor’s office. (3) Chatting with television personality Joyce Davidson before appearing on nationally-broadcast TV programme. (4) Mobbed by fans 
outside Toronto’s Eglington Theatre, where he was to make THE DAM BUSTERS personal appearance. (5) Being greeted by Reuben Bolstad, 
vice-president Famous Players theatre circuit. Looking on are (1. to r.) David Griesdorf, general manager, Odeon Theatres, Canada; Ben Geldsaler, 
Famous Players’ chief buyer ; I. Coval, Warner Brothers’ Toronto branch manager, and Morris Stein, Famous Players’ eastern division manager. 
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TALKING OF PEOPLE 


By PAUL PENMAN 


Manager is Spare-Time 
Thriller Writer 


CMA MANAGERS ON 
THE MOVE 


T HE publication of a new novel, “ Island of the Pit,” by Vincent James, 
is an event of considerable interest to the people of Bangor, Co. Down, 
although the vast majority of them may not know it. 


For “ Vincent James ” is a nom-de- 
plume which hides the identity of 
Mr. James Gribben. manager of the 
Tonic, Bangor, who is a successful 
spare-time author of novels of the 
modern action thriller type. 

This is his seventh novel, and it, 
like its predecessors, has been turned 
out in the remarkably short time of 
about six weeks. 

Mr. Gribben’s writing speed is a 
result of his determined application 
to the task once the idea for a story 
comes into his head. 

When working on a novel he writes 
from midnight for about two hours 
every night, and at week-ends and 
days off until it is completed. His 
latest novel “ Island of the Pit,” is 
an interesting and well-written story, 
the setting of which is a lonely island 
under the scorching sun of the 
equatorial ocean and amid the horri¬ 
fying remains of a savage people long 
since departed. 

The writing is uniformly good, the 
dialogue shows a distinct flair and 
contains many ideas; characterisation 
is of a high order and the interest is 
maintained all the way through. 

The novel is published by Ernest 
Benn, Ltd., at 10s. 6d. 

★ 

Mr. Lionel Eales, who, since 1936, 
has been with Granada Theatres, 
London, has been appointed general 
manager of the Regal and the Kings, 
Oswestry. Before the war he was a 
theatre organist, with the stage name 
of Leo Rae, and returned to the group 



Phyllis Calvert and director 
Michael McCarthy with executive 
producer Jules Simmons (standing) 
on the set of the new Associated 
British-Park Lane Films’ domestic 
comedy in Eastman Color, IT’S 
NEVER TOO LATE. The film, 
produced by George Pitcher, also 
stars Guy Rolfe, Susan Stephen 
and Patrick Barr 


as an organist on demobilisation after 
five years with the RAF. 

Since 1947 he has been manager of 
a number of kinemas in the London 
area and until recently was in charge 
of the gramophone record department 
of the Granada circuit. 

Mr. Eales succeeds Mr. Charles 
Shaw, temporary general manager of 
the two kinemas, who is moving to 
Aylesbury, Buckinghamshire. 

★ 

After three years as assistant man¬ 
ager at the ABC kinema, Stockton-on- 
Tees, Mr. Derek S. Copeland has 
been transferred to ABC’s newest 
kinema, the Regal, Aberdeen, as 
assistant manager. 

The Regal seats 1,900. about the 
same capacity as the Globe. 

The manager Mr. G. Chadwick and 
staff of the Globe presented Mr. Cope¬ 
land with a silver table cigarette 
lighter and wished him every success 
in his new sphere of duties. 

★ 

Mr. Douglas S. Baker, of the 

Claremont, Manchester, has been ap¬ 
pointed manager of the Regal, Ches¬ 
ter, in succession to Mr. Gerald 
James, who is moving to the Ritz, 
Felixstowe. . 

Mr. Baker joined ABC in 1946 
after war-time service in the RAF for 
six years. For two years he was 
assistant manager of the Ritz, Stock- 
port, and in 1948 was appointed man¬ 
ager of the Claremont which, in 1952, 
was awarded an ABC trophy for the 
most efficiently run kinema in the 
West Midlands area. 

Mr. James, who had been at Ches¬ 
ter for five years, was presented with 
a table cigarette lighter by assistant 
manager B. Bloom on behalf of the 
staff. 

★ 

Mr. Jack Harris, who has been 
manager of the Granada, Rugby, for 
the past three years, has left to take 
up a similar pos tion at the Granada, 
Sutton. 

While in Rugby, Mr. Harris 
worked in co-operation with Rugby 
Divisional Education Executive in 
giving schoolchildren special show¬ 
ings of films of educational interest. 

Mr. Harris’s successor is Mr. 
Edward Beer, who has been at the 
Granada, Tillington 

★ 

Mrs. W. Swift has taken over the 
lease of the Cinema, Sutton Bridge, 
Spalding, following the death of her 
husband, kinema veteran Mr. W. 
Swift. Her son, Mr. R. F. Swift, 
continues as manager. 

★ 

Mr. T. Bainbridge, formerly of the 
Picture House, Rickmansworth, has 
been appointed manager of the Arca¬ 
dian Theatre, Morecambe. Before 
he left Rickmansworth the staff pre¬ 
sented him with an engraved coffee 
set. 


(y 


lN the transfer of Mr. Harry Murray from Camberwell Odeon to the 
" reopened Streatham Gaumont, control of the former theatre has been 
assumed by Mr. C. B. Wills, who thus returns to South London after a 
period north of the river. After assisting at Dalston and Tottenham, he 
was appointed manager of the old Kilburn Palace in August, 1938, but 
early in the war this house was shut—and has never reopened. 

Soon after the war he had charge 
of the Wandsworth Palace and in 
1948 took over the New Cross 
Gaumont. After 2\ years there he 
was placed at the Woolwich Odeon 
and in May, 1952, went across the 
river again to take over the Cam¬ 
den Town Gaumont. 

Assisting Mr. Murray at Streatham 
Gaumont is Mr. J. Fletcher, who has 
spent all his life in kinemas, for he 
started as a page-boy at the 
Coliseum, Leigh-on-Sea, Essex, in 
1933. Four years later he was acting 
as an attendant at the Strand. 

Southend-on-Sea, and later moved to 
the Astoria, then one of the County 
Kinemas, but acquired later by the 
Odeon group. From 1939 to 1945 
he did active service in the Army 
and on being invalided out returned 
to the Southend Odeon as Chief-of- 
Staff. 

From 1950 onwards he acted as 
assistant manager at CMA halls in 
Ealing, Richmond, East Sheen, 

Hammersmith and elsewhere until 
posted to Streatham. 

Mr. Wills is succeeded at Camden 
Town Gaumont by Mr. Allan La 
Haye who entered the film business 
at Halifax in 1945. After serving as 
assistant and house manager at Brad¬ 
ford, Barking, Camden Town, Hol¬ 
loway and elsewhere, he was pro¬ 
moted to management at Erith in 
1947, went to Walham Green two 
years later and then took over the 
Acton Gaumont late in 1953. 

★ 

Mr. D. J. Watts, the assistant 
manager of the Gaumont at Taunton, 
has been promoted and will occupy 
the managerial chair at the Gaumont. 

Ilfracombe, in place of manager Mr. 

K. C. Watts, who is taking over the 
Odeon at Torquay after nearly 18 
months in North Devon. 


the Gaumont and the Odeon at 
Reading. 

He has as his assistant at Shep¬ 
herd’s Bush, Mr. J. Anthony Strong, 
who entered the business under Mr. 
E. A. Gislingham at the Gaumont, 
Cheltenham, early last year and, 
after undergoing a course at the 
training school, Finchley, was 
assistant manager at Ipswich and 
Romford before taking up his pre¬ 
sent position. 


M. G. D. Williamson has left the 
New Victoria, Edinburgh (CMA), 
where he was assistant manager and 
has taken over the management of 
the Odeon, Dundee. Mr. Williamson 
is no stranger to Dundee, as befme 
he went to Edinburgh just over nine 
months ago, he was assistant to 
Mr. G. Crombie at the Gaumont 
there. Mr. Crombie is now manager 
of the Palace Theatre, Aberdeen; and 
the Gaumont, Dundee, has been 
taken over by Mr. Geo, M. Chan- 
trey. 

★ 

Formerly assistant manager at the 
Gaumont, Norwich, Mr. Frederick 
Washford has taken up a new 
appointment as manager of the 
Broadway, Peterborough. He began 
in the industry as a boy and was 
later assistant manager of kinemas 
at Redhill, Portsmouth and Bognor 
Regis before going to Norwich. His 
present appointment is his first as 
manager. 


Newly-appointed assistant manager 
to Mr. G. A. Wilmot at the South¬ 
ampton Odeon is Mr. M. Bicker- 
staff, previously at the Odeon, Ash¬ 
ford. 

Mr. Bickerstaff joined CMA in Oc¬ 
tober, 1953, receiving his training at 
the Odeon, Portsmouth. Later he 
was assistant manager at the Gau¬ 
mont, Bromley, before moving to 
Ashford. 

A native of Bournemouth, in his 
new post he succeeds Mr. G. H. 

Prangnell who, as previously re¬ 
ported, has been promoted manager 
of the Arcade, Camberley. 

★ 

Mr. L. A. - Keene, who recently 
reopened the former Shepherd’s 
Bush Pavilion (now renamed the 
Gaumont) for CMA, started his 
career in the trade as assistant to 
Mr. Zaidner at the Dalston Odeon 
in 1943 and, after holding similar 
oosts at Aldershot and Brighton, 
was promoted to control of the 
Guildford Playhouse in 1945. Sub¬ 
sequently he was in charge of the 
High Wycombe Odeon and both I the staff. 


Mr. Jack Fenner, manager of the 
Queen’s, Newcastle-on-Tyne, since 
1953, has succeeded Mr. Jack Bar- 
low as manager of the Gaumont and 
is followed as manager at the 
Queen’s by Mr. Con Docherty, house 
manager at the Odeon. 

Mr. Fenner joined the Gaumont 
group as long ago as 1937 as a musi¬ 
cal director and first came on to the 
managerial side as assistant manager 
of the Gaumont, to which he has 
returned as manager. 

Interestingly enough, • Mr. 
Docherty entered the business as 
organist at the Queen’s with the late 
George Black and, after 26 years in 
the game, returns as manager. 

Mr. Jack Smith, assistant manager 
at the Gaumont, takes over from 
Mr. Docherty as house manager at 
the Odeon. 

The general move began with the 
posting of Mr. Barlow from the 
Gaumont for special duties with 
Odeon (Northern Ireland). 


Mr. H. E. Smith has left the 
Odeon, Torquay, to take over the 
Odeon, Reading. He is succeeded 
by Mr. C. K. Watts. 

Mr. Smith was presented with a 
fountain pen on leaving by Mr. C. F. 
Booth, district manager, on behalf of 
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STUDIO ROUND-UP By TOM HUTCHINSON 


Strike Made It All 
Seem Peaceful 


T O the uninitiated, studio shooting usually looks chaotic. A visitor to 
“ The March Hare ” set at Sheppertoh last Thursday would have been 
gratified to note that everything was peaceful. 

Because, for two hours in the 
morning no work was being done. 

The only sign of activity: a boy 
strolling round, whistling “ Now is 
the Hour.” 

This apparent calm was a general 
symptom of the NATKE strike 
having struck home. 

And “ March Hare ” producers 
B. M. Ostrer and Albert Fennell, 
despite their jokes about the situation, 
were obviously worried. 

“ NATKE called this impromptu 
strike for one hour,” said Mr. Ostrer, 

“ then they called an hour's meeting 
to discuss the situation. Our prob¬ 
lem now is to shoot this scene with 
Wilfred Hyde White before one 
o’clock—he has to rush off to a 
matinee performance.” 

Somebody interrupted cynically: 

4< You wait—ETU won’t be kept out 
of this. They’ll do something.” 


Amiable Ease 

Meanwhile, director George More 
O' Ferrall was whipping—not physi¬ 
cally—his crew into action to shoot 
the scene that was worrying the pro¬ 
ducers. There was one take. “ All 
right? ” said Mr. Hyde White, his 
raincoat already slung over his arm. 

“ All right,” said More O’ Ferrall. 
And Hyde White was off to his mati¬ 
nee performance with ten minutes to 
spare. 

Problems like that are taken in 
More O’ Ferrall’s stride. He gives 
the impression of amiable ease. Then 
you talk to him; and realise how he 
made such an incisive courageous film 
as “ The Heart of the Matter.” 

“The March Hare’ is a racing 


comedy, being produced by B and A 
Productions for British Lion release. 
It is in CinemaScope and Eastman 
Color; More O’Ferrall’s first Cinema- 
Scope-pic, although his last film was 
done in Vista Vision, “ The Woman 
for Joe.” 

In the world of film-making More 
O’ Ferrall has come far—and reached 
high—for a man who was at first 
thought to be devoted to the small 
screen of television. 

He was one of the first pioneers 
of television way back ^ in 1936 
“ when the administr alive side 
thought the technicians were wonder¬ 
ful because they seemed to know 
what they were doing, and vice- 
versa.” 

CinemaScope he likes working in. 
“ I seem, though, to be using much 
longer takes,” he said. But . . . “I’d 
go back to television tomorrow, if I 
thought that something new was 
being done in that medium; such as 
colour television.” 

His lighting cameraman on “ The 
March Hare ” is Jack Hildyard. 
It’s amazing how, in the past few 
weeks, directors have been telling me 
how much they owe to their lighting 
cameramen . . . well, More O’ Fer¬ 
rall was no exception. 

“ Jack is wonderful to work with. 
I’ve worked with him on my past 
three pictures.” 

“ The March Hare ” gives the first 
big-feature chance to Tony Masters, 
whom Ostrer and Fennell have chosen 
as art director. 

He, as are most studio men, is an 
enthusiast about his particular side 

Continued on Page 24 



Lighting cameraman Jack Hildyard with Terence Morgan and director 
George More O’Ferrall on the set of “ The March Hare,” currently being 
produced at Shepperton. 
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of production. Unlike many, 
Masters is articulate, and made me 
feel that I was beginning to know 
something about his particular 
mystique. 

One set, however, he is not so 
happy about. It was planned orig¬ 
inally for Margaret Rutherford— 
fussy, vaguely humorous. But Mar- 
tita Hunt has that part now. Said 
Masters: “ For her I would have pre¬ 
ferred the set to be more severe and 
dramatic.” 

“ The March Hare ” is set for a 
nine-week schedule, stars Peggy Cum¬ 
mins, Terence Morgan, Martita Hunt. 
Wilfred Hyde White, Cyril Cusack. 
It is based on the novel, “ Gamblers 
Sometimes Win,” by Captain T. H. 
Bird. 

With that information out of 
my system—and notebook—I can 
tell you that big things are expected 
from the producers who are making 
it—Ostrer and Fennell. 

They plan to make “ Uncertain 
Joy,” from the recent West End suc¬ 
cess, and “ We Die Alone,” the 
recent fabulous, but true, story, by 
David Howarth. 

Messrs. Ostrer and Fennell are 
ambitious men; but they are honest 
and sincere men, too. So I felt sorry 
for them on Thursday, at the hold-up 
in production being caused by the 

As I left I heard that the ETU had 
held a lunch-time meeting—“ but 
nobody knows what has been 
decided.” 

I only hope that Hyde White 
doesn’t -have to scramble to reach 
another matinee. 


THE PRODUCER mopped his 
brow. “ No! No! ” he gasped. 
Already in his mind’s eye he could 
see a few more thousand pounds 
floating away down the drain. 

And all because a third assistant 
director had been rude to a prop 
man. 

It happened recently at a studio I 
visited; it points a moral. Because 
the prop man was all for calling in 
the union—and that would have 
meant a considerable hold-up in this 
production. The producer wasn’t all 
that rich. 

Fortunately, the situation sim¬ 
mered down, the assistant director 
apologised, and everybody carried on 
as usual. 

And the producer mopped his 
brow again—-with relief. 


FOR THE first time in a British 
film studio it is claimed eight process 
projection machines were in use simul¬ 
taneously for a scene in Pinewood’s 

Simon and Laura.” 

The scene was a television control 
room. The action called for iden¬ 
tical images to be seen on five’moni¬ 
toring television screens. In addi¬ 
tion, on a screen representing the 
window of the control room, the 
action in the television studio below 
must be shown. 

To ensure maximum realism, as 
“ Simon and Laura ” is in colour, the 
studio action appears in colour while 
the picture on the television screen 
appears in black and white. 

This formidable task involved one 
triple control machine, for the major 
colour shot of the television action, 
and five single head machines for the 
monitoring scenes. Mr. Charles Staf¬ 
fed, head of the process projection 
department, the largest in Europe, 


FOR SALE AT MUCH REDUCED PRICES! 


Studio Lighting Equipment 

by K. Weinert 
IN NEW CONDITION 

THE MANY ITEMS INCLUDE: 
American type Cone or Northlights 
Eight-Light Banks • Four-Light Banks 
Light Domes 

5 kW Floods • 2 kW Floods 

likW Floods • lkW Floods • 500 W Floods 
80 Amp. Arc Lamps with Resistances 
160 Amp. Arc Lamps with Resistances 
500 W Effect Spot Lamps 
Various types of stands for all the above 

INSPECTION BY APPOINTMENT 

Enquiries to : 

Mr. Keith Laurence or Mr. Harold Hart 

WINSTON ELECTRONICS, LTD. 

SHEPPERTON, MIDDLESEX 

Telephone - Walton-on-Thames 2732 


mobilised most of his staff for this 
two-day operation. 

Particular technical snag was the 
fact that all eight process machines 
needed to be synchronised with the 
film camera and with each other. 

Tribute was paid to the ability of 
the department by director Muriel 
Box, who said: “ The result is really 
magnificent.” 

m m m 

ANTHONY KIMMINS is to pro¬ 
duce and direct his next film 
44 Smiley ” for London Films and 
Twentieth Century-Fox release, I am 
told. 

“ Smiley,” which will be a 
CinemaScope picture in Eastman 
Color, is adapted from the novel of 
that name by Moore Raymond; the 
screenplay will be written by Moore 
Ravmond and Anthony Kimmins. 

kimmins plans to fly to Australia 
in September to begin the search for 
an Australian boy to play the part of 
Smilev. Some of the other principal 
roles will be filled by British actors 
and actresses at present playing in the 
legitimate theatre in Australia. 
Among them is Sir Ralph Richard¬ 
son. 

The film will be shot in its entirety 
in Australia, both in the studios and 
with considerable location work “ way 
into the out-back ” in the cattle¬ 
driving, sheep-rearing country of 
Queensland. 

When the story was first published 
four years ago Anthony Kimmins saw 
some 400 Australian youngsters in his 
search for his conception of an ideal 
boy aged 10 or 11 to play the title- 
role, but most of these youngsters will 
now have grown too old and the 
search and tests will begin all over 
again on reaching Australia. 


IT IS SOME time since I heard 
of Joseph Losey. He established him¬ 
self some little while back as a 
Hollywood director with a penchant 
for films flavoured with what has 
become known—sometimes con¬ 
descendingly—as “ social realism.” 

In Losey’s hands such films becanie 
entertainment as well ; I am thinking 
primarily of that superb thriller* 
“ The Dividing Line.” 

Losey left Hollywood, recently 
produced—the critic’s verdict: “ bril¬ 
liantly ”—a West End stage play 
called “ The Wooden Dish.” 

Lost to films ? Not so. He has just 
been making “ The House on the 
Beach,” a 30-minute CinemaScope 
thriller for Hammer Films. 

This stars Donald Wolfit and 
Michael Medwin, 

I was told that Losey—with light¬ 
ing cameraman Wilkie Cooper and 
an enthusiastic crew—had completed 
the picture in nine days. 

My information was inaccurate. 
“ We’ve shot it in five days,” Losey 
told me. “ Four days in the studio 
and one day on location with sound.” 

What remains to be done now ? 
Odds and ends of second unit foot¬ 
age. And, last Thursday, a 15| cwt.. 
1928 Rolls Royce was being flown, 
with Losey, over to Belgium for an 
establishing shot. 

The ways of film-makers . . . this 
week the Rolls is being pushed over 
a cliff ! 

Which, as I had heard nothing, 
is what I thought had happened to 
Losey. But Losey assures me that he 
prefers films to theatre. “ Discussions 
are taking place, but I can’t say any¬ 
thing yet,” he said. 

Stage plans are more concrete 
(personal note: unfortunately) and 
Losey is to direct “ The Last Hill,” 
with Eric Portman, a play by Robiu 
Maugham. 
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Management 


-FORECASTS 
A 3-D 
COMEBACK 

HP HE revolution which has hit our screens in 
A the last year or so in the various form’s of 
wide screen and stereophonic sound was really 
started by external causes: notably the desire to 
introduce a new element with which TV could not 
compete. 

But, as everyone knows, the first attempts to 
find a form of presentation outside the range of 
the little home screen were made in depth, not 
in width. For a time it looked as if three- 
dimensional pictures which would “ reach ” the 
audience rather than spread around it would be 
the answer to our problems. 

Today, I think we may fairly say that the 
various wide screens have come to stay and have 
been a success. Yet the question has to be asked 
—is the three-dimensional film dead? 

The question is worth asking on a management 
page because I am convinced it was to a large 
extent in managers’ hands that the system first 
broke down. 


Lack of Enthusiasm 
Caused Failure 

Let us examine the reasons for this initial 
failure of 3-D. Presentation, as I’ve suggested, 
was the main weakness. I have seen many—far 
too many—three-dimentional films projected in 
such a way that spectators were bound to walk 
awa Y with eye-strain ; and even where this was 
not the case, lack of proper synchronisation made 
the three-dimensional effect ineffective, or annoy¬ 
ingly puzzling. 

I know that in some cases this was to a cer¬ 
tain extent the fault of the producers. But there 
were also other films, perfect in their technical 
standards, which, properly projected, could 
produce the most pleasing and startling effects in 
depth, but which, by the time they were projected 
in our kinemas, appeared like the most appalling 
jumble. 

Insufficient training of projection staff, not 
enough time for preparation, equipment not really 
up to standard—all these factors were partly to 
blame. Nonetheless, I stick to my statement that 
the manager’s lack of care and enthusiasm was 
the main factor why 3-D was discredited. 


Technical Difficulties 
Being Overcome 

According to information released a few weeks 
ago, it now appears that many of the technical 
difficulties will soon be overcome in a single 
stroke. It has now become possible on experi¬ 
mental stock to project three-dimensional film 
through one strip of celluloid and, I gather, the 
time when this stock will be on the market is 
not too far away. No attachments—or rather, 
some very simple and cheap ones—will be neces¬ 
sary. Technically, all the excuses will be removed 
in one step. 

The single-strip system—called Vectograph— 
will thus need only one source of light and present 
no problem of synchronisation or matching of 
two projectors’ light intensities. Since the differ¬ 
ence in light intensity between two projectors 
caused most of the visual discomfort in the past 
the new system is a very solid advance indeed. 
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HO W THE HENTEHS CAN HELP 


BATTLE CRY (Warners) 

THIS is decidedly a big book. You 
will probably have seen the posters and they, 
as well as all the other material associated 
with the film, have the feel of a major effort 
and the sort of “ feel ” that is automatically 
communicated to the public. 

There is an exceptional list of stars in the 
picture, and they do, of course, come in 
for attention in the book. But what I like 
about the general treatment is that the film’s 
dramatic qualities are exploited to the full, 
that the series of boy-and-girl relationships 
which make up the film are intriguingly pin¬ 
pointed. The personal paragraphs and pro¬ 
duction notes are very interesting and 
admirably presented and the team of young 
actors and actresses who star in the film look 
an exceptionally attractive bunch. The 
posters are for my taste a little too 
“ hammy ” in their central figure, but the 
little sketches at the side are intriguing and 
should bring in customers. There is a 
brilliant series of six cartoon teaser ads. 
and a more than adequate ration of sug¬ 
gested tie-ups. The serialisation of the story 
is offered free of charge (I’m sure editors 
will want to take it), and the fashion angle 
is well covered. 

FOOTSTEPS IN THE FOG (Columbia) 

THE POINT which most takes my interest 
in this book is the bold yellow-on-black 
lettering which is being used in some of the 
posters. As for the rest, the book suggests 
the usual ideas for period dramas of this 
kind, the additional feature in this case 
being the attention paid to the starring 
Stewart Granger-Jean Simmons team. There 
are one or two good stunt ideas and, as I 
say, at least one admirable poster. 

THE SEA CHASE (Warners) 

A STRAIGHTFORWARD and hard- 
selling book for an adventure story with two 
big stars in the lead. The suggestions are 
relatively few and not particularly original 
but they all make sense and can be used. 
This is probably the sort of film which is 


best sold along conventional lines and for 
this purpose the book offers plenty of 
sensible hints. The tie-up stills of Lana 
Turner are excellent 

THE VANISHING PRAIRIE (Walt Disney) 

I HAVE liked the sensible and ingenious 
approach of the campaign books for these 
Disney nature films in the past, and the 
present book admirably maintains the high 
standard. 

Animals are, of course, the star attraction 
and a more colourful and intriguing 
selection of visual material could hardly be 
imagined. The book very cleverly suggested 
that a good deal of the film’s emphasis 
should be put on its adult anneal and very 
adequately suggests ideas with which this 
can be done. 

The suggested newspaper features seem 
to me to be very good indeed, and the other 
usual aids (including a 16-mm. trailer, which 
should be particularly useful in this case) 
are of a similarly high standard. There is 
an especially good national tie-up with 
Ovaltine and one or two pretty little stunts. 
A book which is bound to give you plenty 
of ideas. 

20,000 LEAGUES (Walt Disney) 

THIS film combines very good star power 
with a wonderful and well-known story and 
these are the two facets on which the book 
concentrates. The spectacular nature of the 
story is well covered in pictures, and the 
stories, which are printed about the various 
adventures, will certainly make many 
children’s corners in local papers as well as 
quite a few adult features/ 

The various tie-ups are well and in¬ 
geniously presented and there are some 
brilliant display suggestions. There has, 
incidentally, been a big display stunt on 
show in London for this film, about which 
I will write in greater detail in due course. 

On the evidence of these two books I am 
bound to conclude that the Walt Disney 
boys are among the most intelligent cam- 
paign-suggesters in the business at the 
moment. 
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Lastly, the operator will have no more compli¬ 
cated a job than he has now. He will simply 
lace up the film as he does now. 

The questions now arise: Is the three- 
dimensional film good for box-office takings? 
Has the idea not been killed once and for all? 
Will spectators be prepared to wear glasses? Do 
we want to substitute 3-D for the wide screens? 

These are all pertinent questions and I am sure 
most managers will immediately dismiss the sub¬ 
ject by saying the 3-D medium is dead. I felt 
like this myself until I looked into the matter a 
little more thoroughly. 

Consider these points. 

First, there is no reason why the new three- 
dimensional film should not be used with Vista- 
vision screen-size. 

Second, the idea that glasses put spectators off 
was largely a bogy which managers created 
because they thought that glasses would prove 
unpopular. On the contrary, the experience of 
several managers who played 3-D films has been 
that the glasses are not noticed after one or two 
visits. 


Prejudice Must Not 
Stand in Way 

Third, the three-dimensional film was launched, 
let us admit it, with some pretty inferior products. 
The wide-screen systems were all launched with 
all the powers that Hollywood showmanship 
could command. Who will say that if the three- 
dimensional film had been launched with a film 
of the calibre of “ The Robe,” the system would 
not have been a success? 

Finally, and most important, think of the effect 


of a Vistavision screen with three-dimensional 
images on it. 

I throw out these arguments because I believe 
that a bid will be made in the not very distant 
future to launch three-dimensional films once 
again and the prejudice against them will be very 
heavy indeed. The prejudice will come largely 
from managers, and the point I am trying to 
stress is that it should be welcomed by them. 

Managers Must Recognise 
Box-Office Ally 

1 know there will be a fight, but if managers fair 
to recognise that three-dimensional films can be 
a great box-office ally and greet the re-introduc¬ 
tion of the new method with the same hostility 
and incompetence that they showed last time, then 
the system will surely fail. 

I repeat—-think of the effect on your audience 
of a wide image in three dimensions and imagine 
the immense competitive effect it will have against 
the TV screen. It is the manager’s attitude which 
will decide whether we gain something very 
valuable from this new asset or whether it is once 
again wasted. 


BUSMAN'S HOLIDAY 

SOME MANAGERS, it appears, can’t keep 
out of the news even when they are by the 
seaside on holiday. Mr. Monty Castledine of 
the Forum, Nottingham, found an unexploded 
tank mine on the beach and reported the fact 
to the police. It’s a pity there wasn’t a film 
to which this could have been tied but Mr.. 
Castledine saw to it that at any rate his theatre 
got a few useful inches in the press. 
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Showmanship 

QUALITY 
IS GOING 
UP AND UP 

WELL, the ITA programmes start in the 
* " second half of September—which 
isn’t far ahead. My information is that the 
intention is to start off with a real flourish 
and provide the very best entertainment 
possible—money no object—for the first few 
weeks. The problem will be to get TV 
owners to get their sets converted and the 
programme contractors must pull out some¬ 
thing really special to kick off with. 

From the point of view of the kinema 
manager, the second half of September is 
something of a D-Day. Around that time 
every manager who knows his job and can 
look beyond the tip of his nose must put on 
the best show that he is capable of. The 
following weeks should be a period of 
intense competition and I hope that we won’t 
come off worst. 

In fact, this week’s campaigns show a very 
encouraging upward tilt in quality. Man¬ 
agers seem to be returning from their holi¬ 
days refreshed and with good ideas. I hope 
the trend will continue and a real momentum 
will be built up in the next two or three 
weeks. 


SERVICE CAMPAIGNS 

HERE is another survey of the recent activities 
of some of the more enterprising service kinema 
showmen. I am becoming increasingly impressed 
% the good and ingenious work some of these 
men do, often under financial conditions which 
would break the heart of more fortunate 
colleagues. 

The effort described by the manager of the 
Astra, Binbrook. Mr. A. G. Glover (**), is 

typical of what I mean. Finding himself with a 
film called “ The Brain Machine,” the manager 
proceeded to create a foyer display which could 
easily stand comparison with the efforts of many 
a large circuit house—and for the price of not 
one penny. The main co-operation came from 
the medical sections and a most realistic effect 
was created. All the notices were done by airmen. 
A special “ brain machine ” was also assembled 
“ from projection room oddments ” and made to 
look like the contraption which appears in the 
film. Rather frightening it looks, too. 

Finally—and this is a touch which I hesitate to 
recommend, the scene was made even more 
realistic by the addition of a little dilute dis¬ 
infectant to give that familiar (and, I am assured 
in this case, faint) smell. There’s enterprise for 
you. 

The manager of the Astra, West Raynham, 
Mr. I. Cooke (*), sends in only one photograph 
of a poster he had designed for “ The Sheep Has 
Five Legs.” It is amateurish in the extreme, but 
it has the sort of boldness about it which will 
make everyone look twice and even achieves a 
certain home-made charm. 

Mr. C. A. Purves, manager of the Astra, 
Hemswell, sends in details of two campaigns for 
“ The Black Rider ” and “ Riot in Cell Block 11.” 
For the latter he achieved a foyer display using 
wire, old stills, some paint, a little ingenuity and, 
I guess, some tea chests. As the picture on 
page 27 shows, the result is most impressive. 

I note, incidentally, there is something dis¬ 
tinctly wrong with this picture (I’m sure you’ll 
be able to spot it). Still, it almost certainly drew 


The “Brain Machine’’ that formed the foyer display of Mr. A. G. Glover at the Astra, Binbrook 


the glances. For “ The Black Rider,” Mr. Purves 
used stunts with a motor cyclist—these were quite 
professional in execution and also made intelli¬ 
gent use of a 16-mm. film. A very good little 
effort indeed. Two stars. 

I would like to mention in passing the little 
effort of Mr. N. A. Limbrick, of the Astra. Stoke 
Heath. He constructed a small foyer display for 
“ The Flame and the Flesh ” which I shall not 
describe in detail but which again made good use 
of his limited resources. 

Lastly, Mr. Wilson, the very active exhibition 
controller of the Army Kinema Corporation, 
sends in the illustration which shows Mr. H. 
Holstead, the manager of the Globe, Fort York 
(which is situated in Germany near the Mohne 
Dam), showing round some Canadian Service¬ 
men prior to the screening of “ The Dam 
Busters.” This must have been a real attraction 
to patrons and a good example of the sort of 
live showmanship which these Service kinema 
boys go in for. 


REST OF THE CAMPAIGNS 


*** F. PAGE, Regent, Real 

Seven Brides for Seven Brothers 

CAREFUL and detailed planning was the key¬ 
note of this outstanding campaign—planning plus 
a large dash of imagination. In fact, this is 
another worthy effort in the superb Page tradi¬ 
tion. Starting five weeks before playdate, Mr. 
Page announced the biggest venture of the cam¬ 
paign: a window display competition for trades¬ 
men in Deal and the surrounding villages. He 
held a special preview for these tradesmen, to 
give them ideas for publicising the film; and the 
prize for the winner was one year’s free slide 
advertising on the screen of the theatre. 

The response to the contest was terrific, Mr. 
Page tells me, and one can see why: the prize 
was a really valuable one. The press coverage 
was excellent, and several of the tradesmen who 
took part helped in other contests by donating 
the prizes. 

The other contests run in conjunction with the 
film were: the seven prettiest girls to enter the 
theatre on opening night were each given a free 
permanent wave; the first seven girls to be 
married during the week of playdate were each 
given a free marriage licence; and a free wedding 
ring for the first prospective bride who found 


that it fitted her. As you can see, all bright 
catchy ideas. 

Mr. Page also started a search for seven 
brothers who were all married, and finally found 
a Deal family who were entertained to dinner 
at the theatre on opening night before seeing the 
film as the guests of the management. 

This theatre is only a few yards from the 
beach, so Mr. Page had the brilliant idea of 
showing the renter’s 16-mm. trailer to the crowds 
who were gathered there; that’s one way in 
which the hot weather actually helped you, Mr. 
Page! 

This stunt received a mention in a national 
paper, the People. Altogether, the campaign re¬ 
ceived no less than 96 inches of free space in the 
local press, plus some composite advertising by 
the winners of the window display contest. 

Mr. Page ends his very concise report with 
the words: “ I don’t think there were more than 
a couple of dozen people in Deal that didn't 
know what we were showing,” and I can easily 
believe that is true. I have just mentioned the 
outstanding points in this campaign, but Mr. 
Page made full use of the more routine things, 
including various throwaways, the giving out of 
star portraits on opening night, and the playing 
of the music from the film over the non-sync, 
fcr three weeks before the opening. 

In fact, this campaign really approached the 
film from every angle, and it comes as no surprise 
to hear that it almost broke the record for the 
theatre—during a heatwave, too. Congratula¬ 
tions, Mr. Page, on a remarkable effort. 


R. CAVE, A/M, Regal. Old Kent Road, 
London 

Brigadoon 

SCOTLAND really invaded the Old Kent 
Road during this campaign; in fact, apart from 
a gathering of the clans, I don’t know what other 
Scottish features Mr. Cave could have arranged! 

For the opening night, the Mayor of Camber¬ 
well opened an exhibition on Scottish life and 
dress which was arranged in the circle lounge. 
Readers of local papers were asked to lend 
authentic articles of dress for the exhibition* and 
40 blow-ups of highland scenes were obtained 
from the magazine Scottish Field. 

The Mayor (this was only the second official 
visit to a film since 1939) was greated at the ex¬ 
hibition by a Scottish-born usherette in full high¬ 
land dress, representing “ Miss Brigadoon.” 

Working in collaboration with the Resal, 
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Camberwell, Mr. Cave persuaded the Mayor to 
enter the town in the national “ Happiest Town ” 
contest. Other national tie-ups that were exploited 
to the full were the renters’ window-dressing 
contest and the Sheffield United Tours Holiday 
Contest, which was featured prominently in the 
exhibition of Scottish scenes mentioned above. 

Composite advertising is practically impossible 
to obtain in the district, so Mr. Cave did the 
next best thing: a four-sheet insertion, the 
Brigadoon News, was distributed with the local 
shopping guide. This included a composite page 
and pictures from the film, and cost the theatre 
practically nothing. 

On the Friday prior to playdate a record con¬ 
cert was held at the theatre featuring recordings 
of Gene Kelly. Entrance to this was free, and 
it brought some useful press mentions. “ Miss 
Brigadoon ” toured the area prior to playdate 
accompanied by a highland-dressed doorman, 
and distributed copies of Brigadoon News. All 
the staff wore tarn o’ shanters while the film was 
running, to help maintain the Scottish atmos¬ 
phere. 

Mr. Cave proudly reports that 40 inches of 
free space were obtained in papers that are 
usually unco-operative—an excellent achievement, 
rounding off a campaign that showed plenty of 
flair. 


** II. LACEY, A/M, Regal, Wembley 

The Constant Husband 

STAGE SHOWS are perhaps things of the 
past for many managers, but Mr. Lacey proves 
that they can still gain useful press. In order 
to hold a mannequin parade in collaboration 
with a local store, he and the chief operator, Mr. 
Rymer, overcame the drawbacks of the wide 
screen and built a stage in the orchestra pit. 
Mannequin parades in kinemas are not all that 
novel, I know, but Mr. Lacey’s photographs 
prove just how attractive both the arrangements 
and the models were. 

The parade was tied in with a swim-suit com¬ 
petition, and the resultant press well rewarded 
the two stage builders for their efforts. 

It is good to find that the installation of the 
wide screen does not deter managers from using 
that very vital part of kinema activities, the live 
show. 


** P. IIRYHCRST, Regal, Camberwell 
A Star is Born 

ANOTHER Carnival entry; this one won a 
highly commended award. Not at all surprising, 
for it was a very ingenious idea. A huge star was 
mounted on the back of a lorry and decorated 
with lines of garlands. Below the star was hung 
a swing, and on this perched a girl from the 
theatre staff dressed to resemble Judy Garland; 
she actually managed to keep swinging the whole 
seven miles of the processional route! 

PA equipment was installed on the float, and 
by this means plugs for the film and theatre were 
given at frequent intervals. Playdate was the 
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following week, so the float toured the district 
then as well. 

The photograph you send me, gentlemen, shows 
how effective were the eight-pointed stars you 
fixed to the glass panels of the theatre entrance 
doors—another “ natural ” for this film. 


icic P. A. CROSS, A/M, Gaumont, Leicester 
Public Relations 

ON THE Wednesday before playdate the Daily 
Sketch asked Mr. Cross if the stage of the theatre 
could be used to stage a presentation to local 
contest winners. This was not possible for 
various reasons, so Mr. Cross suggested that the 
theatre be used instead for a presentation recep¬ 
tion on opening night. 

This was agreed upon, and within 24 hours 
Daily Sketch “ headline ” placards were on dis- 



Mr. C. A. Purves, Astra, Hemswell, used this 
effective foyer display—made by himself 


play in the theatre and at local newsagents, 
announcing the event. For the actual night Mr. 
Cross recorded an announcement and this was 
played just as he was escorting the winners of 
the contest to their seats. 

Result of all this was a splendid photograph in 
the Daily Sketch with the theatre mentioned in 
the caption. The paper paid for the cost of the 
reception and all the photographs, which were 
mounted on a special quad display at the front 
of house for the rest of the week. Passers-by 
showed great interest, Mr. Cross tells me, and 
small wonder. 


** II. MOORE. A/M, Gaumont, Anfield 
Sitting Bull 

MR. MOORE made the most of the Red 
Indian angle, recognising how effective it would 
be for displays. One of the largest stores in 
Liverpool was approached and arranged a fine 
window display of models dressed as cowboys 
and Indians, with tents, tomahawks and other 
paraphernalia of the Pioneer West. 

This attracted quite a crowd, Mr. Moore tells 
me, adding that he even went down once or twice 
and helped start a crowd by pointing out things 
in the window! 

The same store arranged a foyer display on 
similar lines, which created a lot of interest: and 
Indian models were placed at the bend of the 
circle stairs, with a card giving film and playdate 
details. As a street stunt, a man dressed as 


Custer paraded in the most crowded parts of 
the district with a banner carrying credits. 

As a final touch, Mr. Moore scoured the local 
butchers for all the largest feathers he could find, 
and used them to decorate the top of the canopy. 
An original touch to round off a thorough 
campaign. 

★★ W. F. WASHINGTON, Ritz, Aldershot 
The Constant Husband 

THE main feature of this campaign was a 
highly successful swimsuit contest which was run 
in conjunction with the Surrey and Hants News : 
readers were invited to arrange six swimsuits tin 
order of merit. This contest aroused a lot of 
interest; it was fully covered in the press and 
1,000 throwaways were distributed three Weeks 
before playdate drawing attention to it. An 
attractive foyer display, which featured the prize 
swimsuit, caused considerable comment. 

The prizes were presented to the winners on 
the stage )by film star Guy Middleton, and this 
brought a photograph in the local press. Two 
full window displays were obtained in conjunc¬ 
tion with the contest. 

Altogether, 63 s/c inches of free space were 
gained by running this contest; an excellent and 
gratifying result, Mr. Washington. 

★★ A. CLARK, Odeon, Bridgwater 
Public Relations 

TWO bright ideas from Mr. Clark, which had 
good results m the heatwave. Reckoning that 
most of the crowds would be literally “ in the 
swim,” he had printed 3,000 leaflets which were 
distributed by the staff of the local swimming 
baths to all bathers as they were leaving. 

These throwaways stressed that it was cool 
inside the theatre and would be pleasant after 
a swim. The other gimmick was the insertion 
of a small item in the stop press of an evening 
paper, also stressing the coolness of the theatre. 
Take one star for each dodge, Mr. Clark. 

'k'k D. McKAY, Regal, Dumfries 
Public Relations 

ON HEARING that a contest to find the 
prettiest girl in the town was being organised by 
the Daily Mail, which entailed publishing photo¬ 
graphs of girls from different industries, Mr. 
McKay was successful in having a member of his 
staff picked to represent the kinema industry in 
the town. 

That was a very useful bit of first-rate pub¬ 
licity for the theatre, as the contest aroused 
widespread interest. You win your stars for a 
nice bit of quick thinking which paid off hand¬ 
somely, Mr. McKay. 

★★ R* A. ANDERSON, A/M, Forum, Fulham 
Public Relations 

THIS theatre becomes quite an international 
rendezvous in the summer, when tourists from all 
over Europe pour into the district, so Mr. Ander¬ 
son had the happy idea of arranging special 
facilities for the strangers in town. Just inside 
the main entrance doors a large Information 
Panel has been erected giving the theatre details 
in five different languages and surmounted with 
a large banner bearing the word ** Welcome ” 
also in five languages. 

Another large panel carries a full road map 
of London and maps of bus routes, etc., with the 
location of the theatre marked on each. Two 
other interchangeable panels are devoted to 
Sunday presentations and children’s programmes. 

Mr. Anderson says that very complimentary 
remarks have been passed (by foreign visitors, 
who say that in no other theatre have they found 
any similar effort to assist tourists in this country. 
Of course, not all theatres have an opportunity 
of catering for the tourist trade, but Mr. Ander¬ 
son’s effort is an example of the kind of helpful¬ 
ness to patrons that creates the very best 
impression—something we all want to aim at. 


SHIP CARBONS 
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CLASSIFIED ADYER83SEXENT RATES. 
SITUATIONS VACANT .. 8d. per word 

SITUATIONS WANTED ..2d . 

FINANCIAL .. 8d. 

FOR SALE & WANTED .. 8d. 

MISCELLANEOUS .. . 8d. „ 

Capa. Id. per word extra. Box Nos. 8d. extra. 
All Classified Advertisements must be 
prepaid (except approved accounts). 
Advertisement Manager, Kinematograph 
Weekly, 96*98, Long Acre, London. W.C.2. 
Telephone : TEMple Bar 2468. Ext. 271. 


Please note that we cannot he 
held responsible for any mis¬ 
takes arising from advertise¬ 
ments accepted over the 
telephone 


SITUATIONS VACANT 


The engagement of persons answering 

these advertisements must be made through 
a Local Office of the Ministry of Labour 
or a Scheduled Employment Agency if 
the applicant is a man aged 18-64 in¬ 
clusive or a woman aged 18-59 inclusive 
unless he or she or the employment is 
exempted from tie provisions of the 
Notification of Vacancies Order, 1952. 


B.B.C. requires Film Editors for .News 

and Newsreel at Alexandra Palace. Wide 
experience of silent and sound news film 
editing and ability to cut at speed on 
16- and 35-mm. negative and to work 
on shift essential. Keen interest in current 
affairs desirable. Salary £855 (possibly 
higher if qualifications exceptional), rising 
by five annual increments to £1,115 p.a. 
max.). Special terms may be offered for 
short-term appointments. On normal 
contract, posts pensionable at 60 or 65.— 
Requests lor application forms (enclosing 
addressed envelope and quoting reference 
“ 1162 K.W.”) to Appointments Officer, 
B.B.C., Broadcasting House, London, 
W.l 


MANAGER WANTED FOR MAN¬ 

CHESTER “ B ” HALL. COMFORT¬ 
ABLE AND PERMANENT POSITION 
FOR COMPETENT MAN. MUST BE 
THOROUGHLY EXPERIENCED IN 
ALL SECTIONS OF THE BUSINESS. 
APPLY IN CONFIDENCE, GIVING 
FULL PARTICULARS OF AGE, 
EXPERIENCE, ETC.—W, BOX 551, 
KINEMATOGRAPH WEEKLY. _ 

MANAGER wanted, “ B ” hall, Essex. 

Must be thoroughly experienced all¬ 
round man. Bungalow available.—Write, 
Proprietor, The Moorings, Panorama 
Road, Sandbanks, Bournemouth. _ 

TWENTIETH CENTURY-FOX FILM 

CO., LTD., require energetic and experi¬ 
enced Salesman for East Lancashire.— 
All applications in writing to V. Darby, 
Twentieth Century-Fox Film Co., Ltd., 
Royal London House, 196, Deansgate, 
Manchester. __ 

TECHNICAL Assistant capable of 

servicing 35-mm. and 16-mm. cinemato¬ 
graph projection equipments, including 
installation work, required for the Middle 
East offices of the Royal Air Force 
Cinema Corporation, now in Egypt, but 
shortly moving to Cyprus. Practical 
knowledge of CinemaScope installations 
an advantage. Must be a car driver, and 
preference will be given to single appli¬ 
cants. Pension scheme. — Apply in 
writing, with details of past experience, 
age. etc., to Personnel Manager, R.A.F. 
C.C., Africa House, Kingsway, London, 
W.C.2. 


SITUATIONS VACANT (contd.) 


SAVOY. Hayes, Middlesex, requires 

Chief and Second Projectionist, “A” 
theatre. Only fully experienced men need 
apply.—Phone 1480, Martin. Manager. 


CHIEF Operator, at once. Top wages, 

comfortable job.—Essoldo, High Road, 
Leyton,. E.10. 


OPERATOR wanted. Small preview 

theatre, W.l.—Apply, O., Box 568, 
Kinematograph Weekly. _ 

CHIEF Operator; good wages; reliable: 

applicants over 40 preferred.—Call 
afternoons. Monseigneurs, 147, Wardour 
Street, W.l. 


BBC requires Film Recordists for Tele¬ 
vision News and Newsreel, News Division. 
Candidates should be experienced in the 
operation of the recording component of 
combined sound and picture cameras 
(35-mm. and 16-mm.) and/or of mobile 
recording units, and should be able to 
undertake running maintenance of record¬ 
ing gear in their charge. Knowledge of 
camera operation and ability to drive a 
car advantages. Candidates must be 
medically fit and ready to fly and to 
cover assignments at home or abroad at 
short notice. Salary £855 (possibly 
higher if qualifications exceptional) rising 
by five annual increments to £1,115 p.a. 
maximum. — Requests for application 
forms (enclosing addressed envelope and 
quoting Reference “ 1159 K.W.”) should 
reach Appointments Officer. BBC. Broad¬ 
casting House, London, W.l, within five 
days. 


EXPERIENCED Projectionist required 
for small private theatre, London (West 
End). Five-day week. Must be experi¬ 
enced with GB “ N ’’-type projectors and 
16-mm. Please state age, experience, and 
salary expected.—G., Box 561, Kinemato- 
graph Weekly. 


CHIEF PROJECTIONIST wanted, pre¬ 
ferably with stage electrical experience. 
Accommodation available.—Apply, Man¬ 
ager, Playhouse, Bury St. Edmunds. 
(Phone 296.) 


WANTED: Second Operators, small 
West End cinema. Shift system: 44-hour 
week; every second week-end off.—Apply, 
Manager, La Continentale, Tottenham 
Court Road. W.l. 


EXPERIENCED Second Projectionist 
required. Apply Manager, Ritz, Woking. 


SECOND Operators; top wages reliable 
men; applicants over 40 preferred.—Call 
afternoons, Monseigneur, 147, Wardour 
Street, W.l. 


SITUATIONS WANTED 


MANAGER, despite experience (in¬ 
cluding operating) and references, must 
decline offers from leading independents 
and circuits through inability to site own 
trailer accommodation. Can any country 
hall owner (S. or S.W.) offer position 
where possible site available?—R., Box 
571, Kinematograph Weekly. 


VERY experienced MANAGER / 
OPERATOR seeks position. House/flat. 
Fortnight’s notice required.—H., Box 562, 
Kinematograph Weekly. 


MANAGEMENT of small, select 
COASTAL hall required where showman¬ 
ship and initiative are first essentials.— 
W., Box 527, Kinematograph Weekly. 


EXPERIENCED Manager seeks Two or 
three days’ relief work. London; bonded: 
reliable.—X., Box 576, Kinematograph 
Weekly. 


CHIEF Projectionist, long experience, 
vacant. CinemaScope, stereophonic, etc. 
A rates required. London only.—A. 
Jones, 26, Ipplepen Road, N.15. 


SITUATIONS WANTED (contd.) 


MANAGER (46), 20 YEARS’ EX¬ 

PERIENCE. GOOD TECHNICIAN, 
SEEKS POSITION, SOUTHERN COUN¬ 
TIES. RUN-DOWN SHOWS WORKED 
UP. OFFER S APPRECIATED. — S., 
BOX 572, KINEMATOGRAPH 
WEEKLY. 


CHIEF Projectionist, 30 years’ experi¬ 
ence, also Senior Second desire change 
within reasonable travelling distance of 
Streatham; excellent references.—A., Box 
579, Kinematograph Weekly. 


GENTLEMAN (43), pleasing, adapt¬ 
able personality. LIFE’S EXPERIENCE 
high-level administration, publicity, 
economy, discipline. EXPERT TECH¬ 
NICIAN. EVERYTHING ALLIED 
THEATRE—CINEMATIC. Equipment, 
furnishing, sales. Sala.ry £1,000 plus; or 
would join hard-up/run-down company 
on salary by results. Month’s notice 
required.—J., Box 563, Kinematograph 
Weekly. 


MANAGER, keen and energetic, 
urgently seeks position. Fully experi¬ 
enced theatre and kinema. Anything 
with prospects considered. Go anywhere. 
—L., Box 565, Kinematograph Weekly. 


WELL -KNOWN, hard - working 
CIRCUIT ENGINEER with wide mana¬ 
gerial experience desires change.—K., Box 
564, Kinematograph Weekly. 


FIRST-CLASS Chief, 26 years’ experi¬ 
ence, requires change to coast or country 
town kinema. Would do Operator/ 
Manager.—M., Box 566, Kinematograph 
Weekly. 


SHORTHAND Typist, smart, efficient, 
age 18 years. (Holds five certificates.) 
College education. What offers?—T., Box 
573, Kinematograph Weekly. 


YOUNG MAN (AGED 24) WITH 
EXTENSIVE EXPERIENCE IN 
AMATEUR CINE WORK REQUIRES 
POSITION IN THE FILM INDUSTRY. 
—N., BOX 567, KINEMATOGRAPH 
WEEKLY. 


KINEMAS WANTED 


INTELLIGENT young man (22), single, 
requires position as Trainee Kinema Man¬ 
ager, circuit or independent. Travel any¬ 
where.—P., Box 569, Kinematograph 
Weekly. 


FOR SALE & WANTED 


FOR SALE: B.T.H. Model 301-16m.m. 
projector in perfect condition. Very little 
used.—Apply C, Box 557, Kinematograph 
Weekly. 


FOUR Ross F.C. Projectors, complete 
top spool boxes; two Ross type D. H.I. 
Arc Lamps; one RCA High Fidelity 
Amplifier (P.G. 90). complete sound 

attachment (P.S. 24); two Speaker 

Mechanisms (M.l. 1405) and two take-up 
spool boxes; four Ross Streamline H.I. 
Arc Lamps.—Monseigneur News Theatres. 
147, Wardour Street, W. (Gerrard 1416.) 


SALE: Debrie 35-mm. Studio Camera, 
bargain. £375. Enquiries invited. Editing 
and laboratory equipment.—Q., Box 570, 
Kinematograph Weekly. 


IMMEDIATE delivery of new T.T.H. 
Vutal and Ross Lenses, 2 in.. 2^in., 
21 in.. 21 in. focus.—Tommey’s Cinema 
Supply Co., Ltd., 11, Camden Street, 
Liverpool. North 2704. 


J. ROWLAND SALES LTD. 

The ONLY firm of ESTATE AGENTS AND VALUERS in the UNITED KINGDOM AND EIRE 
dealing SOLELY with CINEMA AND THEATRE properties. 

Special Department devoted te VALUATIONS for INSURANCE and TRANSFER 


TO BE LET. 700-SEATER IN GOOD RESIDENTIAL OUTER SUBURB. Recently 
re-decorated. Solo position. Modern equipment. Good lease. Reasonable rent with small 
premium. For details at interview only. 


For further details apply to London Offices: FARADAY HOUSE, 8/10 Charing Cross 
Rd., W.C.2. Tel.: TEMple Bar 9719. 9710 & 5191. Two doors from Garrick Theatre 


OLD or Disused Cinema required (pro¬ 
vided in main shopping street). Will pay 
present day value for a site and under¬ 
take not to use as Cinema again. Please 
Write: Secretary, First Bargate Invest¬ 
ment Co., 63/65, Piccadilly, London, W.l. 


KINEMA, in or near London. Lease 
or buy. Fairly modern construction. 
Full details in strictest confidence.—U., 
Box 574, Kinematograph Weekly. 


THEATRE SEATS 


CINEMA SEATS for SALE 

RECONDITIONED & SECONDHAND 
Seating Purchased 



346/350 Brockley Road, London. S.E.4 
TIDeway 2165 PUT. 3366 


BUSINESSES FOR SALE 


KINEMATOGRAPH Equipment and 
Wholesale Electrical Factors’ business for 
sale. Valuable agencies and contracts. 
Offices in West End. Reason for selling: 
directors wish to retire. Amount involved, 
£25,000. Reply, Principals only, W., Box 
No. 575, Kinematograph Weekly. 


FOR 

WIDER 

SCOPE 

AND 

GREATER 

VISION 

IN 

SCREEN 

PRINTING 

PADFETT 

PEDLICITY 

SILK-SCREEN CRAFTSMEN 

51, TOLLINGTON PARK, N.4 

ARC. 4517 


VALUERS 
to the 
MOTION 
PICTURE 
INDUSTRY 


GODDARD & SMITH 


22 KING STREET 
ST. JAMES'S 
LONDON, S.W.1 

WHI. 2721 (20 lints) 
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CINEMAS FOR SALE 


LANCS. 

Two cinemas in close proximity. 
Seating respectively 800 and 400. 
One long lease, the other freehold. 
Combined net takings £ io,6oop.a. 
Present satisfactory profits cap¬ 
able of considerable increase. 
Price, for the two, only £4,000. 

(A. 110) 

YORKS. 

Just in the market. Freehold, 
unopposed property, seating 
nearly 1,000, with balcony. 
Modern show. Present consistent 
and satisfactory profits capable 
of considerable increase. Large 
car park. Price only £15,500. 

(C.186) 

HOME COUNTSES. 

Large populated town near 
London. Leasehold. Seating 650 
including balcony. New R.C.A. 
Sound. Excellent profits. £5,000. 

(A. 107) 


LANCS. 

Manchester suburbs. Seating 
over 1,000. Equipped with 
Stereophonic Sound and in first- 
class condition throughout. Lease 
over 900 years. Unusual oppor¬ 
tunity. Price £30,000. (D.185) 

MIDLANDS. 

Freehold. Profits nearly £4,000 
p.a. Large capacity. Wide screen. 
In one of the most important 
towns. 7-day licence available. 
Price £25,000. (C.116) 

OUTER LONDON. 

Freehold. Prominent main road 
position and in main shopping 
centre. Well fitted. Substantial 
profits. Shop properties included. 
Immune from immediate op¬ 
position. Price £14,000. (C.157) 


Further particulars of the above and of all other 
available properties will be supplied to principals only. 

-MESSRS.- 

HARRIS & GILLOW 

Cinema and Theatre Agents, Valuers and Auctioneers 

93/95 WARDOUR STREET, LONDON, W.l 

Telephone : GERrard 2504 (10 lines) Telegrams : Faddist, Rath, London 


PRINTING 

Daily Continuity, Progress, Neg reports, and all 
forms you require from stock or specially printed 
with great speed. 

Property Printing, from a full mock-up News¬ 
paper to a visiting card, including stage money. 

ACME PRESS, 177 Merton Road, 
Wimbledon, S.W.19. LIBerty 5846 


GEORGE 

PALMER 

CIIEMATOGRAFH 

SPECIALIST 

SSmURST 
LONDON Kl. 

1ST 1*12 

Gfl.4796JH3 


PR0P:F.C.PALM 






FOR REBUILT AND 
GUARANTEED 
PROJECTOR 
EQUIPMENT 


FOSTERS 

(CURTAINS) LIMITED 

OF NOTTINGHAM 


■ S/o 

FOR CINEMA 

1 J$d\ 

DECORATIONS 


AND CURTAINS 

375.WESTDALE LANE WEST 

TELEPHONE 6I047Nottm. mo k -poster 


MANAGING DIRECTOR | 


A few shillings spent on 

CLASSIFIED 

ADVERTISEMENT 


in the KINE. will pay 

handsome dividends 

★ 

Send your "Smalls" today! 

—and remember to save delay it is 
advisable to send a remittance with 
your announcement 


" KINE.'-MGM £600 CONTEST 

Bringing It Home To 
The Customers 


** K C0 ^ A ^ D ,I n % heart ,Qf North Harrow ” could be the theme 
c u <?;. £/ |M , Mr -, c * Elson’s campaign for “ Brigadoon ” at the 
Lmbas-sy. High-quality showmanship is rapidly becoming synonymous with 
the name of his kinema and this latest cpntribuition is no exception. 

Realising the publicity value in 
the use of a costume similar to those 
worn in films, Mr. Elson had one of 
his staff dress in full Scottish regalia, 
obtained from the renter, and sent 
him on a tour of the high roads and 
low roads of Harrow. He paraded 
the shopping centres, officiated at the 
children’s matinee and performed his 
normal functions in costume, every¬ 
where distributing leaflets. 

Some of the national tie-ups 
effected by the renter were made ex¬ 
cellent use of and did, in fact, produce 
seven good window displays as well 
as a mutual tie-up with Mekay Shirts 
in his foyer which really captured a 
Scottish flavour. 

Box-office cards were placed in 
restaurants and public houses, tunes 
were played over the non-sync., auto¬ 
graphed portraits given to the first 20 
patrons, leaflets were distributed by a 
newsvendor at North Harrow Station, 
who also displayed a tie-up card, and 
glossy photographs were sent to fac¬ 
tories. 

* * Although Mr. Lawrence Edge 

tells a tale of bitter disappointment in 
campaigning for “Deep in My Heart” 
at the Alhambra, Shotton, the angles 
that materialise do still bear the seal 
of this established showman. This 
campaign is not the first to have 
suffered by the rail strike. 

After sympathising with Mr. Edge’s 
long list of stunts that were nipped 
in the bud we are still confronted with 
something like 30 inches of free press 
space, the highlight being a series of 
teaser announcements asking readers 
who wrote the famous (Romberg) 
musical comedies with each one bear¬ 
ing the film title. 

The Alhambra, occupying such a 
commanding site in Shotton, the 
astute manager rightly uses it to full 
advantage. Hiis front-of-house dis¬ 
play, for sheer effort and ingenuity, 
was extremely attractive as was the 
foyer display. 

Music store tie-ups and the distribu¬ 
tion of 3,000 hand outs represented 
his catch, but oh! you should have 
seen those that got away. 

* ^Needless to say, the cost of a 
publicity campaign is always con¬ 
sidered when it is accepted for the 
MGM-Kine. Showmanship Contest, 
it is too often found easier to expend 
the budget than to extend the brain. 

Therefore, it is with this in mind that 
we welcome another of Ron Crabb’s 
campaigns from the Lyric, Welling¬ 
borough, this time for “ Deep in My 
Heart.” 

Going all out on the Romberg Con¬ 
test, Crabb gave it the publicity weeks 
in advance of playdate through PA 


announcements and free press space. 
The response to all this was sufficient 
to warrant an audition. 

The adjudicators were the music 
critic oi The Evening Telegraph, the 
editor of the Chronicle and Echo, and 
two local notabilities in the field of 

wh 1€ * r T he result of this was 36 
inches of free press space. 

Four large stores carried window 
display advertising the contest. 

Tvr„t*A? J. s c< ;rtamly no t to Mr. 
Nat Matthews s disadvantage that 
we have come to expect a very high 
standard of showmanship from him. 
His consistency is also acknowledged. 
Mr. Matthews is a manager who 
always gets a lot done without putting 
too much of a strain on the budget 
as is evidenced by his campaign from 

e — tz ’ Qeyton, for “ Brigadoon.” 

Seizing the Leyton Carnival Week 
as a means of getting the film over, 
he linked the film with the Leyton 
Round Table and, jointly, they were 
able to enter a really masterful float 
in the parade with the Highlands as 
tne theme. The accompanying pipe 
band and tiny tots were in traditional 
costume while the prominent credits 
Iett the public in no doubt that 
RBngadoon ” was coming to the 

The^mayor entered the “Happiest 
lown contest, attracting valuable 
newspaper comment with further 
press coverage going to the visit of 
the mayoress to the special perform¬ 
ance of the film for the Leyton old- 
age pensioners whose birthdays 
occurred in July. 

All Scottish names of local inhabi¬ 
tants were sent sprigs of heather, the 
16 -mm. trailer was screened at a 
hostel ; special tartan posters were 
sited in the area; tartan throwaways 
were distributed; a special minor’s 
stunt was effected; and many very 
good window display entries were 
submitted to the National Window 
Dressing Contest. 

★ * Up comes another campaign 
for “ Bad Day at Black Rock,” this 
time from assistant manager Mr. W, 
Henderson, of the Pla^a, Govan. This 
showman, one of the few, we must 
say, found sufficient in this film to 
carry out some very good exploita¬ 
tion. Worthy of special note is his 
impressive list of 19 window tie-ups. 
These were obtained through the 
media of the book of the film, the 
renter’s news-sheet and newspaper 
bill, and sundry stores. 

The Govan press printed an action 
strip during the week prior to play- 
Continued on page 30 


classic \mm l™ 


STUDIO AND OFFICES 

3-5. ISLINGTON HIGH ST.. LONDON. N.I 

PHONE : TERMINUS 4473-4 



CHANCE TO CLASSIC 

THE BEST FRAMES & PUBLICITY COMBINED SERVICE 
LUXURIOUS FRAMES, ATTRACTIVE PUBLICITY AT A 
REASONABLE WEEKLY CHARGE • NO CAPITAL OUTLAY 
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LONDON AND PROVINCIAL TRADE SCREENINGS 


Mon. Aug. 29 

10.30 

Own . 

Tues., „ 30 

10.30 

Rialto. 

„ „ 30 

2.30 

Celluloid 

Wed., „ 31 

10.15 

Studio One 

„ „ 31 

10.30 

Own . 

Thur., Sept. 1 

10.30 

Hammer 

» >> ^ 

10.30 

Rialto. 

1 

10.30 

Cinephone 

” „ 1 

10.30 
& 2.30 

Own . 

Fri., „ 2 

10.30 

Gaumont, Hay- 
market 

» » ^ 

10.30 
& 2.30 

Own 

Tues., Aug. 30 

10.30 

Futurist. 

Fri., Sept. 2 

10.45 

Park Hall 

Tues., Aug. 30 

10.45 

Dominion 

Tues., Aug. 30 

10.45 

Majestic 

Wed., „ 31 

10.45 

Majestic 

Tues., Aug. 30 

10.45 

Gaumont 

„ „ 30 

10.30 

Cinephone 

Thur., Sept. 1 

10.45 

Theatre Royal 

Fri., „ 2 

10.45 

Theatre Royal ... 

Wed., Aug. 31 

10.30 

Stoll . 

Thur., Sept. 1 

10.30 

Essoldo 

Wed., Aug. 31 

10.45 

Union Street ... 

„ „ 31 

10.40 

Cinema House 

Thur., Sept. 1 

10.30 

Hippodrome ... 


LONDON 

Three Shorts . 

House of Bamboo... 

The Goose Steps Out (Reissue); 
Two Shorts 

Madame Butterfly. 

Son of Sinbad . 

Silver Star . 

How to be Very Very Popular ... 

Mon Phoque . 

The Night Holds Terror 

The Spoilers . 

My Sister Eileen. 


BIRMINGHAM 

The Deep Blue Sea 

CARDIFF 
The Deep Blue Sea 


LEEDS 

The Deep Blue Sea 


LIVERPOOL 

African Fury 

The Blue and the Gold . 

MANCHESTER 

The Shrike. 

Francoise Steps Out 

The Blue and the Gold . 
African Fury 

NEWCASTLE 
African Fury 
The Deep Blue Sea 

SHEFFIELD 
The Deep Blue Sea 

African Fury 

The Blue and the Gold 


20th Century- 


U 

Fox 



20th Century- 

Robert Ryan 

A 

Fox 



New Realm ... 

Will Hay. 

U 

Films de 

Kaoru Yachigusa 

u 

France 



RKO-Radio... 

Dale Robertson... 

u 

Exclusive 

Edgar Buchanan 

u 

20th Century- 

Betty Grable 

u 

Fox 



Astarte 

Francois Perier ... 

u 

Columbia 

Vince Edwards ... 

A 

JARFID 

Anne Baxter 

— 

Columbia 

Janet Leigh 

u 

20th Century- 

Vivien Leigh 

A 

Fox 



20th Century- 

Vivien Leigh 

A 

Fox 



20th Century- 

Vivien Leigh 

A 

Fox 



AB-Pathe 

George Micheal... 

U 

AB-Pathe 

John Derek 

U 

JARFID ... 

Jose Ferrer 

A 

Gala-Cameo- 

Anne Vernon 

A 

Poly 

AB-Pathe 

John Derek 

U 

AB-Pathe 

George Micheal... 

U 

AB-Pathe 

George Micheal... 

. u 

20th Century- 

Vivien Leigh 

. A 

Fox 



20th Century- 

Vivien Leigh 

. A 

Fox 



AB-Pathe 

George Micheal.. 

. U 

AB-Pathe 

John Derek 

. U 


DEATH OF 
BRIG. GROVE 

B rigadier i. r. grove, 

managing director of Film 
Transport Services (Gt. Britain), Ltd., 
and director of several kinema com¬ 
panies, died last week in London 
after a short illness. 

At the request of Mrs. Grove, the 
funeral was a private family affair 
which took place on Wednesday, 
August 17. 

Brigadier Grove entered the trade 
in 1911. He was associated with the 
Fleet Cinema Commission between 
1917-19. In 1941 he was the first 
commandant of the Army Kinema 
Services, and deputy director, War 
Office, from 1943-44. 

When he died he was chief tech¬ 
nical adviser to the AKC and a 
member of the board of management. 

Mr. F. S. Clark, booking manager 
of AKC, writes: — 

“ Brigadier Grove was a member 
of our board of management since 
the inception of AKC and will be 
missed not only for his advice and 
untiring efforts on behalf of the cor¬ 
poration but also for his friendliness 
towards all members of the corpora¬ 
tion. 

“ Among his other achievements, 
he was responsible for the film enter¬ 
tainment for troops in India during 
the last war and, of course, many 
interests in the trade.” 


‘KINE/'-MGM CONTEST—contiL 


date. This rewarded Henderson’s 
efforts to the extent of 24 inches with¬ 
out charge. . 

Other worthwhile angles carried out 
were the distribution of bookmarks 
to libraries, heralds distributed by 
newsvendors at the underground 
station, newsboys carrying Metro- 
News posters, glossy postcards sent 
to editors and factory canteens, a 
good foyer and front-of-house dis¬ 
play, and some really excellent teaser 
advertisements in the Govan Press. 

Although not as comprehen¬ 
sive as usual, Mr. Geoffrey Rams- 
den’s campaign from the Regal, 
Kirkcaldy, for “ The Last Time I Saw 
Paris ” is, however, worthy of com¬ 
ment for his good relations with the 
local press on this film. The 72 inches 
of free space covered a wide range of 
angles from a large painting contest 
to an action strip, with smaller edi¬ 
torial tit-bits bringing up the rear. 

This was a bright piece of show¬ 
manship supported by three excellent 
window displays, one with a travel 
agent producing particularly good 
results. Ramsden used to very good 
effect the tie-up effected between BEA 
and the renter. 

* * Until recently there were two 
young assistant managers in the 
Harrow district each exploiting the 
same films at the same time. Compe¬ 
tition was fierce, so fierce in fact that 
it has produced two of the best show¬ 


manship prospects for a long while. 

Mr. W. Stockley, ex-Dominion, has 
been given more stunting space at 
Neasden, while Mr. C. Elson carries 
the ABC banner, unopposed, at the 
Embassy, North Harrow. His recent 
campaign for “ Jupiter’s Darling ” 
arrived at the same time as Stockley’s. 
and it is amusing to note that Mr. 
Elson has exploited all the angles left 
out of Stockley’s campaign. Do we 
detect a truce or was it just plain 
common sense? 

The highlight of the campaign from 
Mr. Elson must surely be the antics 
of his stunt man who, dressed as a 
Roman gladiator, performed daring 
tricks on the theatre roof at the time 
people were returning home from 
work. 

This little stunt tickled the fancy of 
the local paper who commented that 
it was “ to draw attention to the film, 

‘ Jupiter’s Darling,’ playing at the Em¬ 
bassy all next week.” The gladiator 
toured the district appearing at func¬ 
tions and also at the minors’ matinee. 

** It is unusual to report that 
window displays were the highlight of 
a manager’s campaign. Equally un¬ 
usual were those displays effected for 
“ Brigadoon ” by Mr. D. Archer, of 
the Empire, Coventry. Aiming only 
for the best. Archer took the renter’s 
National Window Dressing Contest 
to the top Coventry store and was 
rewarded by two full classic displays 
announcing Coventry’s “ Gay 
Brigadoon Week.” 

The windows embraced five of the 


products featured in the Drapers’ 

Record contest. Counter displays 
were arranged inside the store where 
heralds were also distributed. Archer 
reciprocated with a very colourful and 
imaginative display in his circle foyer. 

Mr. Archer personally interviewed 
the Lord Mayor of Coventry on the 
subject of Britain’s “ Happiest 
Town ” and a very imposing entry 
from His Worship was duly for¬ 
warded. 

Other routine exploitation angles 
supported these grand achievements. 

One Star Entries:— 

“ Brigadoon.”—P. Stevenson, A/M, 
Palace, Lancaster; John F. Pound, A/M, 
Palace, Kensall Rise; R. A. Scott, Ritz. 
Erith. 

“ Rhapsody.”—H. J. Gilbert, Savoy 
Enfield; C. B. Elson, AJM, Embassy, 
North Harrow. 

“ Jupiter’s Darling.”—W. L. Twigden, 
Palladium, Brixton. 

“ Hit the Deck.”—A. Gadsby, ’Oxford, 
Whits table. 

“ Deep in My Heart.”—K. A. Hall, 
Apollo, Manchester; L. Sobey, Wallaw, 
Blyth; J. Murphy, Majestic, King’s Lynn; 
E. Campbell, Regal, Hull; C. D. Revis, 
Ritz, Leeds. 

“ Bad Day at Black Rock.”—H. E. 
George, Palace, Arbroath; Gus Keeling, 
Kingsway, Hadleigh. 

“ Green Fire.”—W. G. Fleming, 
Grosvenor, Glasgow; D. C. Kerr, Ritz, 
Cambuslang. 

“ The Last Time I Saw Paris.”—D. C. 
Kerr, Ritz, Cambuslang. 

“ Many Rivers to Cross.”—Nat 
Matthews, Ritz, Leyton; Bill Clarke, Em¬ 
pire, Mile End. 


TEDDY BOYS BANNED 

Mr. Kenneth Vowles, manager of 
the Princess, Birstall, has banned 
Teddy boys from his kinema, after 
an experience with a gang of about 
a dozen who got into the kinema and 
began whistling, making cat-calls and 
giving the slow handclap during a 
performance, from which he had 
them put out. 

“ This sort of hooliganism is going 
to be stopped once and for all at 
the Princess,” said Mr. Vowles. 


Gift to Variety Club 

The Clifton Circuit and associated 
companies have donated 1,000 guineas 
for the benefit of The Variety Club. 

The donation is to be handed over 
at the October luncheon of the cluib r 
which is to take place at the Savoy 
Hotel with the Earl of Mountbatten 
as guest of honour. 


LATE EXTRAS 


Friday, 

2.45 

mount). 


August 26. 
p.m., Own- 


Nine Shorts (Para- 


GENERAL RELEASES 
FOR AUGUST 29 

Exclusive.—THE GLASS CAGE, 

British (A), 5,324 feet; DOUBLE 

BARREL MIRACLE, American (U), 
5,458 feet. 

JARFID.—D O C T O R AT SEA, 
British (U), 8,429 feet. 

MGM. — INTERRUPTED 
MELODY, American (U), 9,499 feet. 

Paramount.—THE SEVEN LITTLE 
FOYS, American (U), 8,382 feet. 

Republic — CROOKED RING, 
American (A), 6,276 feet. 


Printed in Great Britain and Published by ODHAMS PRESS LTD., Long Acre, London. W.C.2. 

































IMPORTANT NEWS 

for EVERY Cinema 

with a 

WIDE SCREEN 


You can now maintain a constant high standard 
of picture quality with 


THE 


T-KALEE 


Screen Replacement Service 


INSTALLED OVERNIGHT 


If your metallised screen is tarnished, no matter what make 
(including ‘Miracle Mirror’) we will exchange it overnight for 
one that is perfect, at a fraction of the cost of a new one. If your 
wide screen shows a flat dull picture you may lose patrons, and 
vital goodwill. Don’t risk it—write today for details to 


6.B-KALEE LIMITED MORTIMER HOUSE, 

37-41, MORTIMER ST, LONDON, W, ! , MUSEUM 5432 


A Member of the British Optical & Precision Engineers’ Group 

EVERYTHING FOR THE CINEMA AND THEATRE 
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in 8ox-Off/ce Entertamrm 
PLUS the bri/fiant attraction 


STRATEGIC 
AIR COMMAND 

Colour by TECHNICOLOR 

JAMES STEWART - JUNE ALLYSOK 
FRANK LOVEJOY • ALEX NICOL 
BARRY SULLIVAN • BRUCE BENNETT 


THE FAR HORIZONS 

Colour by TECHNICOLOR 

FRED MacMURRAY • CHARLTON HESTON 
TONNA REED • BARBARA HALE 
vVILLIAM DEMAREST • ALAN REED 
EDUARDO NORIEGA 

A Pine-Thomas Production 


HIGH-FIDELITY 


MOTION PICTURE 


yOURE NEVER 
TOO YOUNG 


THE SEVEN 
LITTLE FOYS 

Colour by TECHNICOLOR 

BOB HOPE as EDDIE FOY 
MILLY VITALE 


LUCY GALLANT 


WE RE NO ANGELS 

Colour by TECHNICOLOR 

HUMPHREY BOGART • ALDO RAY 
PETER USTINOV ■ JOAN BENNETT 
BASIL RATHBONE • LEO G. CARROLL 


Colour by TECHNICOLOR 


Colour by TECHNICOLOR 


A Pmc-Thomas Production 


HAL WALLIS' 


ALFRED HITCHCOCK'S 

TO CATCH A THI 

Colour by TECHNICOLOR 

CARY GRANT • GRACE KELLY 
JESSIE ROYCE LANDIS 
JOHN WILLIAMS 


THE COURTJESTER 

Colour by TECHNICOLOR 

BAWNY KAYE • GLYNIS JOHNS 
ANGELA LANSBURY BASIL RATHBONE 
CECIL PARKER 

A Norman Panama & Melvin Frank Production 


AND PROFANE 

DEBORAH KERR - WILLIAM HOLDEN 
THELMA RITTER' DEWEY MARTIN 


E ROSE TATTOO 


A Perlberg Seaton Production 


WILLIAM WYLER'S 

THE DESPERATE 
HOURS 

HUMPHREY BOGART • FREDRIC MARCH 
ARTHUR KENNEDY • MARTHA SCOTT 
DEWEY MARTIN MARY MURPHY 
GIG YOUNG - ROBERT MIDDLETON 


ALFRED HITCHCOCK'S 


THE GIRLRUSH 


THE TROUBLE 
WITH HARRY 


THE VAGABOND KING 


Colour by TECHNICOLOR 


Colour by TECHNICOLOR 


Colour by TECHNICOLOR 

EDMUND GWENN • JOHN FORSYTHE 

and introducing SHIRLEY MacLAINE 


COLE PORTER’S 

>iyTHING GOES 

Colour by TECHNICOLOR 

BING CROSBY - JEANMAIRE 
DBNALD O’CONNOR - MITZI GAYNOR 
PHIL HARRIS 


THE MOUNTAIN 

SPENCER TRACY 

Heading 
top-flight cast 


CECIL B. De MILLt'S GREATEST 

the Ten Commandments 

Colour by TECHNICOLOR 

Starring CHARLTON HESTON • ANNE BAXTER - YUl BRYNNER • EDWARD G. ROBINSON 
YVONNE DE CARLO • DEBRA PAGET - Co-starring JOHN DEREK - NINA FOCH 
JUDITH ANDERSON • SIR CEDRIC HARDVJICKE - VINCENT PRICE - MARTHA SCOTT 
with JOHN CARRADINE HENRY WILCOXON - OLIVE DEERING - DOUGLASS DUMBRILLE 
JULIA FAYE IAN KEITH • JACOB "BUDDY"BAER 


UFMD HITCHCOCK'S 

THE MAN WHO 
KNEW TOO MUCH 

Colour by TECHNICOLOR 

JAMES STEWART * DORIS DAY 
BERNARD MILES - BRENDA De BAN2IE 
DANIEL SELIN 


Artists and Models 


Colour by TECHNICOLOR 





























































